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Clockwise from far left: 
Samuel L. Jackson, 

Michael Caine, Mark Ruffalo, 
Will Smith, Benicio Del Toro 
and Joel Edgerton 
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RICH OFF 
NETFLIX 

Streamingls demand 
for standup comics 

ANGELINA AND 
THE PERIL OF 
TAVOR’ MOVIES 

HAS GAY LOST 
ITS EDGE? 

THR critics: LGBT movies 
lose with acceptance 
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‘Everything about this business keeps me in 
terror,’ says Will Smith, as he and five other top 
stars on the annual roundtable dish on racism vs 
prejudice, aging and how to say no to Tarantino 
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Simon Kinberg, p.g.a. 


BEST PICTURE 

Allison Shearmur, p.g.a. I David Barron, p.g.a. 


BEST DIRECTOR 
Kenneth Branagh 

BEST ADAPTED SCREENPLAY 
Chris Weitz 

BEST ACTRESS 
Lily James 

BEST SUPPORTING ACTOR 

Richard Madden 

BEST SUPPORTING ACTRESS 
Cate Blanchett 
Helena Bonham Carter 

BEST CINEMATOGRAPHY 
Haris Zambarloukos, BSC 


BEST FILM EDITING 

Martin Walsh, ACE 

BEST PRODUCTION DESIGN 
Production Designer 
Dante Ferretti 
Set Decorator 
Francesca Loschiavo-Ferretti 

BEST COSTUME DESIGN 
Sandy Powell 

BEST MAKEUP 
&. HAIRSTYLING 

Naomi Donne 
Carol Hemming 
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Sound Mixer 
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Supervising Sound Editor 
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• It’s gorgeous. Count CmdereIJa as a dazzling dream of a movie from director Kenneth Branagh. 

The radiant Lily James bringfr%*igllnt of frisky feminism to the mistreated Ella. Blanchi^ is perfectly marvelous, 
wdly blending wicked fun with! secret hurt. Nothing steals a scene from Blanthett, except Sandy Eowell^ostumes 
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and^ Ferretti’s produ^^ 
J lush e^ugh to riva^the 6 














"'The Good Dinosaur' transcends the archetypal storytelling by delivering a steady 
stream of simply stunning sequences. ..the emotional power of the widescreen 
compositions stirring deep, almost primal feelings about childhood, the loss 
of innocence and the untamed ferocity of the natural world." 

- Tim Grierson, SCREES INTERNATIONAL 



BEST ANIMATED FEATURE 

PETER SOHN 
DENISE REAM, p.g.a. 


BEST DIRECTOR 

PETER SOHN 

BEST ORIGINAL SCREENPLAY 
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ORIGINAL STORY BY 

PETER SOHN, ERIK BENSON, MEG LEFAUVE, 
KELSEY MANN, BOB PETERSON 

BEST CINEMATOGRAPHY 

DIRECTORS OF PHOTOGRAPHY 

SHARON CALAHAN, ASC 
MAHYAR ABOUSAEEDI 

BEST FILM EDITING 

STEPHEN SCHAFFER, ACE 

BEST ART DIRECTION 

PRODUCTION DESIGNER 

HARLEY JESSUP 

BEST SOUND MIXING 

RE-RECORDING MIXERS 

MICHAEL SEMANICK 
TOM JOHNSON 

ORIGINAL DIALOGUE MIXER 

VINCE CARO 

BEST SOUND EDITING 

SUPERVISING SOUND EDITOR 

SHANNON MILLS 

BEST VISUAL EFFECTS 

JON REISCH 

BEST ORIGINAL SCORE 

MYCHAEL DANNA AND JEFF DANNA 
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For our screening schedule visit us at WALTDISNEYSTUDIOSAWARDS.COM 
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That five Of 10 minutes before 
stepping out onstage, I actually 
think I’m goingto have a little 
bit of a heart attack,” said Joel 
Edgerton (far left), with Michael 
Caine, Benicio Del Toro, Will 
Smith, THR’s Matthew Belloni 
and Stephen Galloway, Mark 
Buffalo and Samuel L. Jackson. 


FEATURES 


yH The Actor Roundtable 

-B-' “Everything about this business 

keeps me in terror,” says Will Smith. That’s 
just one of the surprises revealed during a 
conversation as Hollywood’s top actors dish 
on everything from what motivates them 
to racism and even Quentin Tarantino (“We 
didn’t see eye to eye”). By Matthew Belloni 


Oscar. Plus, seven production designers 
describe their most impressive sets; costume 
designers roll out their fashions; the hair 
and makeup pros show off their best; and the 
song and score contenders get in tune. 


Making of The Martian 

How Ridley Scott’s $108 million 


and Stephen Galloway 


sci-fi drama about an astronaut marooned 


ON THE COVER 


Toon Time! Pixar Returns 
to the Oscars Race 

Sixteen movies, ranging from the box-office hit 
Inside Out to the thoroughly adrdt Anomalisa, are 
in the running for this year’s animated feature 


on the red planet — that would be Matt Damon 
— lifted off to become the director’s biggest 
hit ($500 million and counting). “Making this 
movie was harder than actually going to 
Mars,” says production designer Arthur Max. 
By Pamela McClintock 


The six Actor Roundtable participants were photographed by 
Joe Pugliese on Nov. 15 at Line 204 Studios in Los Angeles. To 
hear them talk about Marlon Brando, prejudice and the reason for 
turning down certain roles, go toTHR.com. 

styling byJENNY RICKER 

On Jackson: AMI Alexandre Mattiussi coat, Burberry shirt, Giorgio Armani pants 
and hat, Christian Louboutin shoes. On Buffalo: Thom Browne coat, Louis 
Vuitton sweater, John Varvatos jeans and boots. On Smith: Gucci suit and shirt, 
Salvatore Ferragamo belt, Christian Louboutin shoes. On Edgerton: 

John Varvatos Jacket and sweater, Paige chinos, Christian Louboutin shoes. 
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“EDDIE REDMAYNE GIVES THE 
GREATEST PERFORMANCE 
OF HIS CAREER. 

A CINEMATIC LANDMARK.” 

PETER DEBRUGE, VARIETY 

“IMPECCABLY MADE. 
BEAUTIFUL.” 

CHRIS NASHAWATY, 
ENTERTAINMENT WEEKLY 


FOR YOUR CONSIDERATION IN ALL CATEGORIES INCLUDING 


BEST PICTURE ^ BEST ACTOR EDDIE REDMAYNE 
BEST SUPPORTING ACTRESS ALICIA VIKANDER 


“ALICIA VIKANDER 
IS THE YEAR’S 
BREAKOUT STAR.” 

ERIN WHITNEY, 

THE HUFFINGTON POST 



THE DANISH GIRL 

WITH LOVE COMES THE COURAGE TO BE YOURSELF 
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Creed star Thompson was 
photographed Nov. 11 
at Industria Studios in 
New York City. 

styling by WAYMAN + MICAH 
Calvin Klein Collection top 
and pants, Kurt Geiger shoes. 


Stay snug with this Chloe sweater 
($1,195), knitted from a combination 
of silk, mohair and wool. 
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A double suite 
aboard the 

■i 

H Aqua Amazon mer 

1 cruise ship. 
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REPORT 

Death of the ‘Favor’ Movie 11 

studio belt-tightening and flops from Joiie Pitt, 

Bullock and Clooney could put an end to the era 
ofthe vanity project. 

Next Big Thing: Tessa Thompson 30 

ABOUT TOWN 

The Red Carpet 34 

At the Museum of Modern Art’s Film Benefit and 
the announcement of Miss Golden Globe. 


THE BUSINESS 

Executive Suite: Duncan Clark 30 

Universal’s man in London on setting a global 
box-office record and why Fifty Shades failed to 
connect in Japan. 

How Stand-Up Comics Are Making 


Funny Money 34 

Netflix and new buyers push demand for 
TV specials to new heights. 

A Feast of Awards-Season Screeners 36 

After the turkey, it’s time to dig into all those films. 

shooting in the Dark 40 

while most of Sicario is awash in daylight. 


cinematographer Roger Deakins captured the look 
of night-vision goggles for a tense sequence. 


STYLE 

Howto Be Chill 43 

Kick back this holiday weekend in chic but 
cozy fall pieces — including an array of turkey- 
eatin’ pants, in cashmere, of course. 

Warm Weather Winter Adventures 44 

The newest high-end African safaris and 
off-the-beaten-path river cruises. 

Sinatra at 100 46 

How Vegas is celebrating Ol’ Blue Eyes. 


REVIEWS 

Hollywood’s Big Queer Year 

That Wasn’t 66 

Don’t be fooled by the A-list actors and Oscar buzz: 

LGBT cinema is suffering a creative crisis. 


BACKLOT 

Instrumental Institutions 70 

From NYC to Nashville (not to mention Seoul and 
London), a new generation of scorers, songwriters 
and music execs will come from these 25 schools. 

ScreenSingapore/Asian TV Forum 74 

The Next Wave of Global TV Is Here 76 

As foreign shows go mainstream, the International 
Emmys shine a light on emerging markets 
in Latin America, the Middle East and Africa. 

Gotham Awards Preview 78 


CORRECTION The production cost on Bridge of Spies was 
$55 million (THR 11/27). 
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A DAZZLING COMPOSITION 


THE NEW YORKER, Anihony 


“A GRAVELY MOODY, PERFECTLY DIRECTED THRILLER. 

A CONSUMMATE ENTERTAINMENT THAT SWEEPS YOU UP WITH PURE CINEMA." 

THE NEW YORK TIMES, ManohU DargU 


FOR YOUR CONSIDERATION IN ALL CATEGORIES INCLUDING 


BEST PICTURE 

STEVEN SPIELBERG | MARC PLATT | KRISTIE MACOSKO KRIEGER 
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Sudie Redmond 

EXECUTIVE MANAGING EDI' 



Janice Min 

PRESIDENT/CHIEF CREATIVE OFFICER, ENTERTAINMENTGROUP 

Matthew Belloni Alison Brower Shanti Marlar 

EXECUTIVE EDITOR DEPUTY EDITORIAL DIRECTOR CREATIVE DIRECTOR 

Peter Flax 

FEATURES EDITOR 

MANAGING EDITOR Amelie Cherlin 
EDITOR-AT-LARGE Kim Masters 

FILM 

FILM EDITOR Gregg Kilday • senior film writers Borys Kit, Pamela McClintock, Tatiana Siegel 
FILM REPORTER Rcbecca Ford • staff writer, film Mia Galuppo • chief film critic Todd McCarthy 
FILM & THEATER CRITIC David Rooney • INTERNATIONAL FILM EDITOR Deborah Young 

TELEVISION 

TELEVISION EDITOR Laccy Rose • CHiEFTELEVisioN CRITIC Tim Goodman • TELEVISION CRITIC Daniel J. Fienberg 
TELEVISION EDITOR, EAST COAST Mansa Guthrie • TELEVISION NEWS EDITOR Lesley Goldberg 
SENIOR WRITER, TELEVISION Michael O’Connell • television writer Kate Stanhope 

SENIOR EDITORS Benjamin Svetkey, Mike Barnes copy • music editor Shirley Halperin 
REVIEWS EDITOR Jon Frosch • STYLE EDITOR Carol McColgin • senior style writer Merle Ginsberg 
SENIOR WRITERS Seth Abramovitch, Gary Baum, Scott Johnson • senior reporter Rebecca Sun 
INTERNATIONAL BUSINESS EDITOR Georg Szalai • WEST COAST BUSINESS EDITOR Paul Bond 
SENIOR EDITOR, NEW YORK Eriq Gardner • books editor Andy Lewis 
STAFF WRITER Chris Gardner • staff writer, digital media Natalie Jarvey • associate editor Lindsay Flans 
STAFF REPORTER Austui Siegemund-Broka • assistant style editor Jane Carlson 
EDITORIAL ASSISTANTS Sharifa Godfrey, Brian Porreca, Bryn Elise Sandberg 
ASSISTANT TO THE CHIEF CREATIVE OFFICER BenO Akram 

ART 

DESIGN DIRECTOR Peter B. Cury 

ART DIRECTOR Kelsey Stefanson • assistant art directors Nicholas Brawley, 

Christopher Hawkins, Christine Park 

ART PRODUCTION MANAGER Michelle Mondragon 
ART production ASSOCIATES Danielle Grimes, Jennifer Rzepka, Amanda Tannen 

PHOTO & VIDEO 

DEPUTY PHOTO DIRECTOR Carrie Smith 

PHOTO EDITORS Chclsea Archer, Michelle Stark • senior photo producer Kate Pappa 
ASSOCIATE photo EDITORS Tristan Cassel, Kimberly Diehl • photo researcher Megan Downie 
ASSISTANT photo EDITOR Jared Rosenthal • photos video assistant Dustin Rattier • photo editor-at-large Jenny Sargent 

head OF PRODUCTION, VIDEO Stephanie Fischette 
video PRODUCERS Victoria McKillop, Laela Zadeh • lead video editor Victor Klaus 
JUNIOR VIDEO EDITOR Alfred Aquiuo • JUNIOR VIDEO editor/motion graphics artist Jose Cortez 

THR.COM 

DEPUTY EDITOR Kimberly Nordyke 
DEPUTY NEWS DIRECTOR Erik Hayden • staff editor Ryan Parker 
STAFF editor, NEW YORK Hilary Lewis • digital style director Erin Weinger • international editor Abid Rahman 
ASSOCIATE STYLE EDITOR Stephanie Chan • associate editor Ashley Lee • copy chief Pete Keeley 
PHOTO EDITORS Amy Kaplan, Christina Pompa-Kwok • social media manager Jennifer Liles 
SOCIAL MEDIA COORDINATOR Christina Schoellkopf • assistant editors Meena Jang, Samantha Reed, 

Natalie Stone, Arlene Washington • awards blogger/analyst Scott Feinberg 

COPY 

ASSOCIATE MANAGING EDITOR Jennifer H. Levin 

DEPUTY COPY CHIEF Darah Head • senior copy editor Cheryl Cheng • contributing copy editors Andy Eiser, Richard Paul 

INTERNATIONAL 

INTERNATIONAL NEWS EDITOR KeVUl CaSSidy 

EUROPE BUREAU CHIEF Scott Roxborough • ASIA BUREAU CHIEF Patrick Brzeski • CANADA BUREAU CHIEF Etau Vlessing 
CORRESPONDENTS Agustui Mango ARGENTINA • Pip Bulbeck AUSTRALIA • Rhouda Richford France 
Karen Chu hong kong • Ariston Anderson italy • Nyay Bhushan india • Gavin J. Blair japan • Lee Hyo-won korea 
John Hecht Mexico • Nick Holdsworth, Vladimir Koslov Russia • Pamela Rolfe spain • Alex Ritman u.k. 

FILM REVIEWERS Harry Windsor Australia • Clarence Tsui china • Jordan Mintzer France • Elizabeth Kerr hong kong 
Boyd Van Hoeij Luxembourg • Jonathan Holland spain • Stephen Dalton, Leslie Felperin, Neil Young u.k. • Lisa Tsering u.s. 

CONTRIBUTING EDITORS 

Bill Carter • Tina Daunt politics • Carolyn Giardina tech • Jonathan Handel labor 
Austin Hargrave • Bill Higgins • Wesley Mann • Miller Mobley • Degen Pener culture 
Joe Pugliese • Ramona Rosales • Michael Walker • Michael Wolff 


Stephen Galloway 

EXECUTIVE EDITOR, FEATURES 


Jennifer Laski 
photo & VIDEO DIRECTOR 


Jeanie Pyun 

DEPUTY EDITOR 



99 HOMES 


For more on these extraordinary movies, please visit: BroadGreenQullds.com 


GIVES A TOUR-DE-FORCE 


TURN. HE’S EXTRAORDINARY. 

You can’t look away from him." 


NEUM^ER ml®»NEWa 


is an actor of singular power. He is a terrifying 


presence. Indeed, a diabolical one. 

JOE MORGENSTERN THE WAIL SrKHTMRNJU. 


RICK CARVER: 
'When you work for me. 
you’re mine." 


‘A dynamite performance by 
his formidable gifts." 

KENNETH TURAN Cos Angdrs tHinrs 


that showcases 


"Played with tiger-shark ferocity by . He is the 

film's center of gravity - its supernova, its black hole, its avatar of 
cosmic disorder. He is the seductive embodiment of capitalist amorality. 
A masterpiece of suspense." 

- A. 0. SCOTT yoik Ctmrf 


magnetizes all eyes 


RICHARD CORLISS TIME 


IFP GOTHAM AWARDS 


FOR YOUR CONSIDERATION IN ALL CATEGORIES INCLUDING 


BEST SUPPORTING ACTOR 



'A SHOWCASE FOR t-f:! :l[fA ! IT CONSIDERABLE PROWESS AS A DRAMATIC 

LEAD ACTRESS. HER PHYSICAL PERFORMANCE IS REMARKABLE: A CHANGE IN HER GAIT OR 
EXPRESSION SIGNALS THE SWITCH IN HER PERSONALITY. SHE IS COMPLETELY RIVETING." 

IndleMre' 


FILLS THE PICTURE TO ITS VERY CORNERS. SHE SHOWS US A PERSON 

WE'VE NEVER SEEN BEFORE." 

IVOICE 


rillOAOQAlCh I 


For more on theso axtraordlnary movies, please visit: aioeilGroenCullds com 
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“IT'S A BIT STARTLIN6, AND UNDENIABLY REFRESHING TO SEE A CHILDREN'S MOWE 
THAT DOESN'T INWLVE A V'lLLAlN'S EFFORT TO SEIZE A PRINCESS'S RINSDOM OR SOME OTHER 
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A REAL CHILD MIGHT EXPERIENCE ON A DAILY BASIS." 
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music byCHRlSTOPHE BECK 






"BEHER WHEN I'M DANCIN'" 

wuMefl byME6HAN TRAINOR and THAD0EU6 DIXON 
performod by ME6HAN TRAtil^R 





BLACK MASS’ IS TAUT AND ELEGANTLY UNDERSTATED 


SCOTT FOUNDAS, 


“WORKING WITH A TOP-FLIGHT CRAFT TEAM 
THAT INCLUDES PRODUCTION DESIGNER 
STEFANIA CELLA AND COSTUME DESIGNER 
KASIA WALICKA MAIMONE, SCOTT COOPER 
BATHES THE FILM IN A LOOK THAT FEELS 
UNFAILINGLY TRUE TO THE PERIOD WITHOUT 
EVER VERGING ON KITSCH; IT’S A MOVIE 
THAT ISN’T JUST TAKING PLACE IN THE 
LATE ‘70s AND EARLY ‘80s, BUT SEEMS TO 
HAVE BEEN MADE THEN. TOM HOLKENBORG 
SUPPLIES AN ELEGIAC ORCHESTRAL SCORE 
THAT PERFECTLY COMPLEMENTS THE 
FILM’S DESPERATE, WINTRY MOOD.” 

SCOTT FOUNDAS, MnlEf? 


“USING SILICONE PROSTHETICS, BLUE 
CONTACT LENSES AND A RECEDING HAIRLINE 
WIG SO ELABORATE IT HAD TO BE WORKED 
ON IN SHIFTS 24 HOURS A DAY, MAKEUP 
DEPARTMENT HEAD JOEL HARLOW AND HIS 
TEAM CREATED A LOOK JOHNNY DEPP COULD 
DISAPPEAR INTO AND STILL BE HIMSELF.” 


KENNETH TURAN, Co* Angdrs tTiines 


BEST PICTURE 

BEST PRODUCTION DESIGN 

STEFANIA CELLA (PRODUCTION DESIGNER) 
TRACEY DOYLE (SET DECORATOR) 

BEST COSTUME DESIGN 

KASIA WALICKA MAIMONE 

BEST MAKEUP 
AND HAIRSTYLING 

JOEL HARLOW (MAKEUP DEPARTMENT HEAD) 
GLORIA CASNY (HAIR DEPARTMENT HEAD) 

BEST ORIGINAL SCORE 

TOM HOLKENBORG 
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By the Sea and the Perils of 
the Star Relationship Movie 

‘It’s playing chess with your stars’ as passion projects from Angelina Jolie Pitt and Sandra Bullock 
fail at the box office and ‘favor’ films face off against the new Hollywood frugality By Tatiana siegei 


A ngelina jolie pitt’s by the sea offers 
an art house-style rumination on a failing 
marriage. Ironically, it provides a more reveal- 
ing glimpse into the perils of a different type 
of relationship: the so-called “favor” movie. 

For years, Hollywood studios have lined up to back 
projects with limited commercial appeal as a way of keep- 
ing the biggest stars and directors in their fold. Call it the 
“One for me, one for you” principle. But with the failures 
of Universal’s By the Sea and 
Warner Bros.’ Sandra Bullock 
political drama Our Brandis 
Crisis, many believe the major 
studios will be a bit more 
hesitant to finance a passion 
project better suited for 
the specialty marketplace. 

In July 2014, in a com- 
petitive situation. Universal 
acquired worldwide rights 
to By the Sea and set Jolie Pitt 
(who was finalizing the stu- 
dio’s Unbroken) to direct and 
star with husband Brad Pitt, 
prompting Jolie Pitt to invoke 
the ‘R’ word. “I am very happy 
to continue my relation- 
ship with Dorma and the entire 
Universal team,” she said at 
the time, referring to Universal 
chairman Donna Langley. 

“They have created a very spe- 
cial place for storytellers.” 

But now the studio stands to lose as much as $40 mil- 
lion on By the Sea, according to two knowledgeable sources 
who place the film’s budget at closer to $25 million than 
the $10 million Universal insists it cost (and the marketing 
expense at $15 million). One source scoffs at the $10 mil- 
lion figure, noting that her directorial debut. In the Land 
of Blood and Honey, a Serbian-language war film with a 
no-name cast, cost $13 million. 

And if By the Sea’s poor reviews and low-appeal concept 
wasn’t enough to damage the film’s box-ofRce prospects, 
the marketing sealed its fate. “If you have two of the hot- 
test movie stars on the planet, you might want to put 
them on the poster,” says Rentrak’s Paul Dergarabedian. 
Behind the scenes, Jolie Pitt instead fought to use a one- 
sheet featuring two hats. “Universal wanted to sell it as 
something sexy, but she wanted it to be sold as European 
art house movie,” says an insider. “Every trailer and TV 


spot was cut by her or her group.” The move ultimately will 
backfire on Jolie Pitt and Pitt, who each are said to have 
taken $1.5 million upfront in exchange for a hefly backend 
that never will materialize. 

But even if Universal loses tens of millions of dollars on 
By the Sea, the studio is gambling that by backing Jolie 
Pitt’s artistic whim, she will be amenable to starring in 
its tentpole Bride of Frankenstein from producer Brian 
Grazer or a long-hoped-for sequel to Wanted. “Following 

our successful collaboration 
with Angie on Unbroken, we 
jumped at the opportunity 
to work with her again,” says 
a studio rep in a statement. 
“Her script and vision for an 
intelligent and sophisticated 
film appealed to us, and we 
wanted to be part of it.” 

Likewise, Warner Bros, will 
take a significant loss on 
Crisis — starring Bullock and 
produced by George Clooney’s 
Smokehouse — which cost 
$28 million to make and has 
earned a feeble $6.9 million 
as of Nov. 20. Despite poor 
reviews at the Toronto Film 
Festival, Warners is said to 
have spent between $40 mil- 
lion and $50 million to market 
the film. (The blow to the 
studio was softened by finan- 
cial partners Participant 
and RatPac-Dune). In offering an explanation for the dis- 
aster, marketing chief Sue Kroll also underscored the 
relationship factor. “We cherish our relationship with her,” 
said Kroll of Bullock. “Ultimately, neither the concept 
of the story nor our campaign connected with moviegoers.” 

Even with Bullock in the lead, the film probably was a 
better fit for the indie-financed model, as has been the case 
with many of Crisis director David Gordon Green’s films. 
But Warners was looking to curry favor with both Bullock 
and Clooney, who co-starred in the studio’s megabit 
Gravity. And the studio has been courting Bullock for 
a female-centric Oeean’s Eleven reboot that Clooney 
would produce. 

Paramount, too, invoked the relationship raison d’etre 
when explaining Michael Bay’s 2013 bodybuilding passion 
project Pain and Gain. Bay, who has made Paramount bil- 
lions of dollars with the Transformers franchise, also was 




BARRY DILLER 

lAC, the billionaire’s 
digital-media conglomerate, 
spins off its collection of 
dating sites (Match.com, Tinder) 
as The Match Group, and the 
stock rises 22 percent its first 
day of trading ... 


SEAN RAD 

... However, ahead of Match 
Group’s IPO, Tinder’s 29-year-old 
CEO gives such a sexually 
provocative interview that it 
prompts an SEC filing distancing 
Match from the comments. 


dP 

DICK WOLF 

The megaproducer’s 
NBC dramas Chicago Fire and 
Chicago P.D. score early 
renewals for next season as new 
spinoff Chicago Med enjoys 
a solid debut in the ratings. 


TYRA BANKS 

The FABLife host exits 
her own daytime lifestyle show 
after just two months of poor 
ratings and behind-the-scenes 
drama. Not fierce! 


SHOWBIZ STOCKS 


O $9.11 (+4.7%) 
TIVO (Tivo) 

Investors react positively to 
the news that the DVR pioneer 
will seek a new CEO after Tom 
Rogers steps down in January. 


O $15.96 (-1%) 

TIME INC. (TIME) 

The parent of Time magazine 
says it will delay repurchasing 
some of its stock if the 
$630 million sale of its Blue Fin 
Building in London falls through. 


ILLUSTRATION BY JOhll Uelaild 
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PASSION PROJECTS GONE AWRY 



Pain and Gain 

COST $26M I BOX OFFICE $49.9M 



By the Sea 

COST $10M-$25M I BOX OFFICE N/A* 


After Earth 

COST $130M I BOX OFFICE $60.5M 


Our Brand Is Crisis 

COST $28M I BOX OFFICE $6.9M 


Source; Box Office Mojo, domestic gross; By the Sea expanded wide Nov. 20 


given a long leash on his Benghazi movie 13 Hours (Jan. 16), and the film 
still may end up a hit. “We’ve had an amazing relationship with Michael 
Bay,” Paramount vice chair Rob Moore recently told THR. “And this is a 
story he was excited to tell.” Therefore, a wide-release movie with a rela- 
tively imknown cast about an overseas siege with politically divisive 
implications could be justified. But a Paramount source insists that 
the studio was bent on making the film even before Bay stepped in. 

Perhaps the biggest blow to the studio favor film happened this year 
when Amy Pascal stepped down from her top post at Sony. Pascal long 
had been a champion of the back-scratcher, including the 2013 debacle 
After Earth, a film that was intended to make Jaden Smith a star like his 
father. Will Smith. As with By the Sea, the elder Smith pushed back on 
Sony’s marketing campaign that originally played up his image. The final 
poster for the $130 million film instead used a split face of the father and 
son, leaving one of the world’s biggest stars barely recognizable. 


“With these types of movies, you’re not swinging for the box-office 
fence,” adds Dergarabedian. “You’re swinging for the relationship-build- 
ing fence and looking toward the future. Passion projects are a way to 
play chess with your stars. It’s the 10-year plan for these studios, not 
the one-weekend plan.” 

But are studio relationships key to or killing Hollywood? 

As marketing expenses skyrocket for even modestly budgeted 
movies and studios make fewer films, many say the leverage has 
shifted away from stars. Plus, some of the best examples of passion 
projects that have worked were self-financed, like Mel Gibson’s The 
Passion of the Christ ($612 million worldwide) wnAMagicMike (star Channing 
Tatum and director Steven Soderbergh put up the $7 million budget for 
the film that earned $167 million worldwide). Notes one producer who 
has worked with many of the above names, “The need to do favors doesn’t 
make sense anymore.” EiZZ3 




NFL Targets a Touchdown in 
Thursday Night TV Deal 

Long-term pact is expected as NBCU seeks to outbid CBS 
and others for the last major sports package available for years 

By Marisa Guthrie 


O NE OF THE LAST BIG SPORTS RIGHTS 

opportunities for several years is about to 
become available to TV networks. The NFL’s 
Thursday Night Football — which for the past two 
seasons has aired on CBS via one-year deals — is 
generating intense interest as the league is likely to 
extend the length of the package significantly to bring 
it in line with other TV rights pacts, most of which run 
through the 2022 season. (ESPN’s eight-year, $15.2 bil- 
lion Monday Night Football deal extends through 2021; 
contracts for Sunday afternoon games on CBS and 
Fox and NBC’s Sunday Night Football expire in 2022.) 

Analysts predict a long-term Thursday Night 
Football arrangement could go for $600 million annu- 
ally and potentially much higher. “Thursday night 
will sell for less than Sunday night, though how much 
less depends upon how fierce the competition,” 
notes Patrick Rishe, founder and CEO of analyst 
firm Sportsimpacts. 

CBS, Fox, NBC and Turner have signaled interest 
in the Thursday package. As the incumbent, CBS 
Sports chairman Sean McManus would seem to have 
an advantage. (The net paid $275 million for the eight- 
game Thursday package last season and re-upped this 
season for about $300 million.) But the games are 
said to be a top priority for NBCUniversal CEO Steve 
Burke. Certainly, NBC Sports under Mark Lazarus 


has been aggressive in acquiring and keeping live 
contests. Last year, the company agreed to pay 
$7.75 billion for six Olympics, locking up 
the Games through 2032. Turner Sports 
also has indicated a strong desire for 
Thursday Night Football. 

Last year, TNF averaged a little 
more than 12 million viewers a game on 
CBS and NFL Network, where they are 
simulcast. (CBS’ Sunday afternoon package aver- 
aged 18.7 million viewers last season.) This 



season, the Sept. 17 TNF opener set a record for 
the franchise, with more than 21 million viewers watch- 
ing the Denver Broncos and Kansas City Chiefs. But 
critics say the Thursday games often feature inferior 
matchups, and the fluctuating ratings reflect those 
hit-and-miss contests. 

Plus, the Thursday package may not be the only 
rights deal for the NFL: The league also might look to 
package global digital rights for its international series. 
The NFL pulled in $20 million from Yahoo for the rights 
to the Oct. 25 Buffalo Bills-Jacksonville 
Jaguars game from London’s Wembley 
Stadium. Yahoo’s first free global 
live stream of an NFLgame notched 
15.2 million unique viewers. The league 
may expand its international series 
from three games next season, possibly 
adding a fourth game in Mexico. It is expected to 
announce its 2016 international series Nov. 25. DZZS 


Thursday Night Football’s Back-and-Forth Ratings 

Viewership this season is about even with 2014 and depends on the team matchups 


2014 

2015 



b 

E 
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FOR YOUR CONSIDERATION IN ALL CATEGORIES 


)3lac(^tn()hin lUoat 

^^EXTRAORDINARY. VISIONARY. BRIlilANCE ON BRILUANCE. 

Paul Dano and John Cusack mesmerize iu a groundbreakiug dual performauce as Brian Wilson.” 



ji NOMINEE U 

i PAUL DANO % 

X BEST ACTOR X 
^ GOTHAM AWARDS ^ 


^ NOMINEE U 

I BEST SCREENPLAY % 

X OREN MOVERMAN mo MICHAR ALAN LERNER M 

^ GOTHAM AWARDS ^ 


“ELIZABETH BANKS DELIVERS AN OUTSTANDING PERFORMANCE... 

SUBTLE BUT POWERFUL” 

(Thicago {Tribune 

“PAUL DANO RISES TO THE CHALLENGE WITH THE STRONGEST, SUBTLEST WORK OF HIS LIFE. 

HIS INSTINCTS ARE UNERRING AS BRIAN WILSON.” 

“MUSICALLY, THE FILM IS A MIRACLE, RIGHT AND RIVETING IN EVERY THRILLING DETAIL.” 


BEST ACTOR 
JOHN CUSACK 


LIONSOATE 


BEST PICTURE 

Produced by 

BILLPOHLAD • CLAIRE RUDNICK POLSTEIN • JOHN WELLS 


BEST SUPPORTING ACTOR 
PAUL DANO 


BEST SUPPORTING ACTRESS 
ELIZABETH BANKS 


BEST SOUND MIXING 


Production Sound Mixer 
EDWARD TISE 


Re-recording Mixers 

CHRIS JENKINS • EUGENE GEARTY 


BEST SOUND EDITING 

Supervising Sound Editor/Music Editor 
NICHOLAS RENBECK 


love&mercy 

vnrw.roadsiltoawards.coin 

e 2015 MAUBU ROAD. UG AU RIGHTS RESERVED. O 2015 ROADSIDE ATTRACTIONS. LLC. ALL RIGHTS RESERVED. 
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Joan’s vs. Joan’s in Bizarre Lawsuit 

The owner of Hollywood’s favorite lunch spot fights investors over a new Santa Monica outpost 
with allegedly ‘rancid’ food, unauthorized products and inferior mac and cheese 

By Gary Baum 


P ASS THE PEPTO-BISMOL. JOAN’S ON 

Third, the comfort-food cafe whose locations 
in L.A. and Studio City are lunchtime staples 
of the entertainment industry, has found 
itself embroiled in an odd licensing-agreement lawsuit 
involving its newest outpost in Santa Monica. The 
dispute reveals how expansion plans can lead to seri- 
ous indigestion. 

On Nov. 6, a note was posted on the Facebook page 
for the two-decade-old restaurant brand stating that 
the coastal location, which opened this summer, “is 
no longer a licensed Joan’s on Third,” going on 
to explain that the only places “to get Joan’s 
real recipes, prepared the way [founder] Joan 
[McNamara] believes they should be,” is at the 
other two locations. News of an “imposter Joan’s” 
lit up L.A. social media. 

Turns out, the salvo was timed to the filing of a cross 
complaint in quiet litigation between McNamara and 
her majority-holding business partners at the Santa 
Monica outpost — led by managing partner Walter 
Perkowetz, a restaurant-industry veteran with chains 
such as Ruth’s Chris Steak House. The investors sued 
McNamara on Aug. 13 for breach of contract and other 
claims. Neither side is talking, but the legal papers 
tell a delicious story. 

The investors’ attorneys portray McNamara as 
unreasonably difficult and disorganized, too upset that, 
for instance, a “community table” was “three inches 
wider than the one in Studio City,” and negligent by not 
ensming that her team provided “sandwich diagrams,” 
“look books” (pamphlets with pictures showing how 
completed dishes should appear) and “retail pack- 
aging specifications” in advance of the debut of the 
$2.6 million Ocean Avenue restaurant. McNamara’s 
legal team, meanwhile, alleges that Joan’s had encoun- 
tered problems during a walk-through inspection in 
the weeks before the Santa Monica opening, including 
unapproved retail products for sale and incorrect 
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labeling. The situation allegedly turned worse for the 
detail-oriented McNamara once operations com- 
menced: She claims her representatives found spoiled 
and rancid dishes (tarragon chicken salad), improp- 
erly prepared menu items (“chocolate cupcake with 
unapproved milk frosting”) and a variety of products 
she never signed off on (think: gummy peach rings). 

What’s more, McNamara asserts Perkowetz 
ignored her concerns, even when she personally had 
begun fielding quality complaints from longtime 
customers. (Katy Perry, Will Ferrell, David Lynch and 
the writing staffs of such shows as Modern 
Family and Family Guy are among her loyal 
patrons.) For his part, Perkowetz ’s attorneys 
complain that McNamara’s representatives 
would appear at the Santa Monica location 
without warning, “measuring tables while cus- 
tomers were sitting at them.” 

Exhibit A of McNamara’s filing is a disapproving 
photographic comparison of mac and cheese offer- 
ings, which the cross complaint terms her “signatme 
dish” and notes “was served at an incorrect depth 
and portion size” in Santa Monica. In another instance, 
the new location’s manager, Michael Miranda, is lam- 
basted for “knowingly permitting” staff to stray from 
the established Joan’s omelet technique of utilizing 
low heat to create “a light, fluffy, French-style” dish, 
instead “leaving the eggs in the pan unstirred to 
be finished under a broiler, resulting in a tougher, 
heavier” effect. 

“While we may laugh about a dispute about the fluff- 
iness of an omelet, it really could ruin a Los Angeles 
dining institntion if its reputation is built on the quality 
of its food,” says Jesse Saivar, a litigator at Greenberg 
Glusker who has worked on restaurant licensing dis- 
putes. But he says the case isn’t so clear: “Yon’ve also 
got to give credence to what the licensee is alleging: 
‘How can you tell us the omelet isn’t fluffy enough 
when you won’t tell us how to make the omelet?’ ” UM i 



McNamara’s Nov. 6 cross complaint alleges Joan’s in Santa Monica served mac and cheese at an 
“incorrect depth and portion size” compared with the original at the Third Street location (below). 


BEFORE THE 
DEATH STAR 
ATTACKS 

What’s hot and cold 
at the box office in 
advance of Star Wars' 
Dec. 18 domination 

By Pamela McClintock 



THE GOOD- 
DINOSAUR 

Nov. 25 

Pixar’s latest 
should debut ' 
at around 
$60 million over 
the long holiday 
— low-ish 
for the studio, 
but it will 
play through the 
holidays. 


THE HUNGER 
GAMES: 
MOCKINGJAY 
— PARTE 

Nov. 20 

Despite 

a franchise-low 
bow, it could 
top out at about 
$350 million 
domestic, ahead 
of the 

previous film. 




LEGEND 

Dec. 77 

The $25 million 
crime thriller, 
with Tom Hardy 
as two 
characters, 
expands 
nationwide but 
could be 
hurt by mixed 
reviews. 



CREED 

Nov. 25 

The $35 million 
Roc/cy spinoff has 
strong reviews 
and is tracking to 
open to a solid 
$30 million-plus. 
Warner Bros, 
wants awards 
buzz to help. 


VICTOR 

FRANKENSTEIN 

Nov. 25 

Fox twice delayed 
this retelling of 
the horror classic. 

Despite stars 
Daniel Radcliffe 
and James 
McAvoy, it likely 
won’t break a 
$20 million debut 
over the holiday. 


— KRAMPUS 

Dec. 4 

The post- 
Thanksgiving 
weekend 
is a notorious 
graveyard 
— bad news 
for Legendary’s 
low-budget 
horror pic. 




-IN THE HEART 
OF THE SEA 

Dec. 77 
Ron Howard’s 

whale adventure 
cost nearly 
$100 million 
and has only one 
week to itself 
before Force 
Awakens steals 
its screens 
(and audience). 







For your consideration In all categories including 

Best Actress 

Blythe Danner 


“A work of art. 

One look at the emotions filling Ms. Danner’s 
generous, life-affirming face and if 
you don’t shed a tear along with her. 

you better check your pulse." 

REX REED. THE NEW YORK OBSERVER 


Xll 5^^ 

pmM5 


www.BleeckerSt reel Guilds com 


REPORT 


iFEINBCROI 



IfORECASTl 


As the holidays near, tensions are 
rising: With the field still wide open, 
everyone is hoping the wishbone is 
breaking in their favor By scott peinberg 


BEST PICTURE 



In the wake of Toronto, it struggled to gain 
a foothold, with stars Eddie Redmayne and 
Alicia Vikander off filming new projects. But 
they arrived in L. A. for its Nov. 20 premiere 
and jumped right into a barrage of promos. 



Based on 2009’s foreign-language Oscar 
winner from Argentina and starring Oscar 
winners Julia Roberts and Nicole Kidman, 
it has pedigree. But it got a critical beating 
that’s knocked it out of the conversation. 


BEST ACTOR 





Mr. Holmes 

He is the toast of the town — Guillermo 
del Toro feted him at the Aero Nov. 17, and 
Elijah Wood and Patrick Stewart hosted 
a Nov. 18 Chateau Marmont dinner for him. 



The End of the Tour 

The scathing satire of critics he penned 
for the Nov. 23 issue of The New Yorker hasn’t 
won him any media pals at a time when 
his indie film needs all the support it can get. 


BEST SUPPORTING ACTOR 



Spotlight 

Judgingfrom the standing ovation he 
got during a solo appearance for a Nov. 18 
SAG Q&A, he has a strong shot of 
breaking out of his film’s ensemble pack. 


BESTANIMATEO SHORT 



Pixar animator Sanjay Patel’s semi- 
autobiogrpahicalfilm, which is screening 
with The Good Dinosaur, was the 
highest-profile entry on the Academy’s 
animated short-film shortlist. 


s 

O 


O 


16 I THE HOLLYWOOD REPORTER | 13.04.16 





HIS IS A TRUE ENSEMBLE MOVIE, 
^ IN WHICH EVERY PERFORMER 
ENRICHES THE TAPESTRY" 


CQlUMBiA:^! 

PICTURESJJ 


"WILL SMITH DELIVERS ONE OF HIS 
STRONGEST PERFORMANCES EVER. 
HE BRINGS A VISIBLE INTENSITY IN 

EACH LINE SPOKEN." 


CLAYTON DAVIS.AWARDSC1RCU1T.COM 
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STEPHEN FARBER. 


BEST ORIGINAL SONG “SO LONG’ 

LYRICS BY LEON BRIDGES 
MUSIC BY LEON BRIDGES. JOSHUA BLOCK. 

AUSTIN JENKINS. AND CHRIS VIVION 




REPORT 


7 DAYS OF DEALS 


^KA-CHING! 


WHO’S inkingM 
ON THE DOTTED LINE 
THIS WEEK 



I 
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NETFLIX BEEFING UP THE INDIE FLIX 


ITS FIRST THEATRICAL FEATURE, BEASTS 
of No Nation, might have grossed just $90,777 in limited 
■rmMS release, but Netflix is ramping up its movie ambitions, 
scooping up two new indie films as it campaigns Beasts 

The streaming service is planning a day-and-date 
theatrical release for Girlfriend’s Day, a noir comedy featuring 
Bob Odenkirk as a down-on-his-luck greeting card writer who 
attempts to clear his name after he’s framed for murder. The 
Better Call Saul star co-wrote the script with Philip Zlotorynski 
and Eric Hoffman and is producing with Marc Provissiero of 
Odenkirk Provissiero Entertainment and M. Elizabeth Hughes. 

The film, directed by Michael Stephenson (Best Worst Marie) and 
co-starring AmberTamblyn, continues Netflix’s relationship with Odenkirk, 
whose sketch series W/Bob ^ David (in which he stars with his Mr. Show 
With Bob and David collaborator David Cross) premiered Nov. 13 on the 
streaming platform. 

Netflix also has nabbed a previously unannounced project titled 
Mercy, which Chris Sparling — who penned the 2010 Ryan Reynolds thriller 


Buried and Gus Van Sant’s The Sea of Trees — wrote and will direct. James 
Wolk and Masters of Sex’s Caitlin FitzGerald will star in the home invasion 
thriller, which just completed filming. “We’re excited to expand our 
independent film slate and work hand-in-hand with some of today’s great 
creators,” says Netflix content chief Ted Sarandos. 

Netflix’s push into the original indie space is a boon to film 
producers, who often have trouble finding theatrical distribu- 
tion for small-scale projects. It’s also a shot against Amazon, 
which has positioned itself as an indie platform, bringing 
in veteran executives Ted Hope and Bob Berney. In addition to 
bigger-budget offerings from Adam Sandler, Netflix has a four- 
picture deal with indie heavyweights Jay and Mark Duplass (two 
of their films, 6 Years and Manson Family Vacation, already 
are streaming) and recently acquired psychological thriller Rebirth from 
writer-director Karl Mueller. Rebirth, Girlfriend’s Day and Mercy will be 
released in all Netflix markets worldwide in 2016. Adds Sarandos; “Given 
our global scale, Netflix is uniquely positioned to allow these high-qual- 
ity niche titles to be viewed and enjoyed by the biggest possible audience 
aroxmd the world.” — Rebecca eord 




mfilm 

Warner Bros, and Brad Pitt’s 
Plan B have teamed to adapt 
llluminae, a YA sci-fi novel 
from authors Amie Kaufman 
and Jay Kristoff. 

Emma Stone (WME, 
Anonymous, Ziffren 
Brittenham) will star in the 
adaptation of Matthew 
Quick’s novel Love May Fail for 
Tristar and play Billie Jean 
King opposite Steve Carell in 
the tennis drama Battle of 
the Sexes for Fox Searchlight. 

Alexandra Daddarlo 
(UTA, Untitled, Jackoway 
Tyerman) will join Dwayne 
Johnson and Zac Efron 
in Paramount’s Baywatch. 

Roar Uthaug (UTA) will direct 
Warner Bros, and MGM’s 
Tomb Raider reboot, with 
Transformers 5’s Geneva 
Robertson-Dworet writing. 

Edgar Wright (CAA, the U.K.’s 
independent. Anonymous, 
Nelson Davis) will direct an 
animated film about shadows 
for DreamWorks Animation. 

Kathy Bates (ICM) has joined 
Bad Santa 2 for Miramax and 
Broad Green. 
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T.J. Miller (CAA. 

3 Arts, Jackoway Tyerman) 

will star in and write the 
action comedy Ex-Criminals 
for DreamWorks. 

24’s Brad Turner (APA, 
Ziffren Brittenham) will 
direct the thriller Penance. 

Broad Green has inked a 
development deal with 
Storyscape, the new com- 
pany of producers Bob Cooper 
and Richard Saperstein. 

Romany Malco (Kohner, 
Principato Young, 

Ziffren Brittenham) will join 
Gabrielle Union and Danny 
Glover in Universal’s comedy 
A Meyers Christmas. 

•♦television 

Johnny Knoxville (CAA, 

3 Arts, Sloane Offer) will 
develop NBC’s detective comic 
adaptation Hawaiian Dick. 

John Cena (ICM) will headline 
the military competition 
series American Grit for Fox. 

Fargo’s Noah Hawley 
(CAA, McKuin Frankel) 

and FX will develop a limited- 
series adaptation of Kurt 
Vonnegut’s novel Cat’s Cradle. 


Eugenio Derbez (UTA, Behr 
Abramson) has launched 
3Pas and signed a deal with 
Universal Television and 
will develop the comedies 
Don’t Judge Me for ABC and 
The Great Brown Hope for NBC. 

Liberty Global will acquire 
Caribbean firm Cable & 
Wireless Communications 
for $5.3 billion. 

Harold & Kumar's Jon Hurwitz 
and Hayden Schlossberg 
(CAA, Hansen Jacobson) 

have signed a multiyear deal 
with Lionsgate. 

NBCUniversal International 

has formed a joint venture 
with Harry Potter prod ucer 
David Heyman. 


ABC has ordered additional 
episodes of The Middle, The 
Goldbergs, Black-ish and Fresh 



Off the Boat. . . . Fox will develop 
the horror series Haunted 
with The Devil Inside's William 
Brent Bell. ... CBS has ordered 
additional episodes of 
Code Black. . . . Syfy has ordered 
two seasons of the horror 
anthology Channel Zero. ... 
Adult Swim has ordered to 
series the animated comedy 
Dream Corp, LLC. from 
John Krasinski and Stephen 
Merchant. ... ABC Family 
has ordered to series the horror 
anthology Dead of Summer 
from Once Upon a Time's 
Adam Horowitz, Eddy Kitsis 
and Ian Goldberg. ... FYI 
has ordered the real estate 
reality series Nicole & 

Jionni’s Shore Flip starring 
Nicole “Snooki” Polizzi. 

••MUSIC 

STX Entertainment has 

signed a soundtracks deal with 
Universal Music Publishing. 

••REAL ESTATE 

PMK'BNC and Rogers & Cowan 
parent IPG has signed an 
11-year lease to relocate the 
firms to Century City. 

Fury producer Anton 
Lessine (Keller Williams) 
has bought a home in Pacific 
Palisades for $4 million. 





t 

The Oscar 
winner will 
play Billy Bob 
Thornton’s 
foulmouthed 
mother in 
Bad Santa 2. 


Noah Hawley 










BEST ORIGINAL- SCORE 
THOMAS NEWMAN 

BEST ORIGINAL SONG 
WRITING'S ON THE WALL" 

Music & Lyrics by 

SAM SMITH & JIMMY NAPES 


FOR YOUR CONSIDERATION 

SPECTRE 

OCKT’ 


o^wMGM 


SonyPicturesAwards.com 




Vital Stats 


REPORT 


Age 32 Born Los Angeles 
Big break Playing civil rights activist 
Diane Nash in Selma Reps Greene & 
Associates, Mosaic and Jackoway Tyerman 



NEXT BIG THING I 


Tessa 

Thompson 

Creed’s leading lady on awards buzz, 
comparisons to Adrian and 
learning to love acting on Cold Case 

By Rebecca Ford • Photographed by Tawni Bannister 


T essa Thompson spent her 

childhood bouncing between L.A. 
and New York, where her father, 
singer-songwriter Marc Anthony 
Thompson of the band Chocolate Genius Inc., 
is based. Now, after impressing in supporting 
roles in Selma and Justin Simien’s Sundance 
breakout Dear White People, she’s winning 
strong reviews for Creed, playing an aspiring 
singer and Michael B. Jordan’s love interest. 

Was the music in the film a challenge for you? 
THOMPSON I worked [on it] for two weeks 
straight for 16 hours a day. [Composer] Ludwig 
Goransson and I also had some gnest artists 
come in. We had Donald Glover and an indie 
artist I really love called Moses Sumney. 

How do you feel about being compared to Talia 
Shire’s Adrian character in the first Rocky? 

I guess that’s good. ... But it isn’t something 
we thought too much about. Sylvester 
Stallone took care of that [reference] for us 
because he’s in the movie and satisfies that. 

when did you know you wanted to act? 

When I got my first job in television, an 
episode of Cold Case, where I played a boot- 
legging lesbian in the 1930s. I fell in love. 


What’s your pet peeve about Hollywood? 

The fanfare aronnd awards now. The year 
Audrey Hepburn won the Academy Award 
for Roman Holiday, her acceptance speech 
was basically “thank you” and that’s it.' rjm'^ 


rA - A' 


“As an actress, I don’t 
feel comfortable 
being put in a space 
where I’m the hot girl 
in a movie,” says 
Thompson. She was 
photographed 
Nov. 11 at Industrie 
Studios in New York. 

styling by 
WAYMAN + MICAH 
Michael Kors dress, 
Kurt Geiger shoes 
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O for a behind-the-scenes look at TESSA THOMPSON’S NEXT BIG THING PHOTO SHOOT, GO TO THR.COM OR THR.COM/IPAD 






With lie-fiat premium seats in First and Business Class and 
the most exclusive door-to-door experience, traveling has 
never felt so good. Come see for yourself why the critics 
are giving American two thumbs up. 



American Airlines, the Flight Symbol logo and the Tall Symbol are marks of American Airlines. Inc 
oiwwortd is a mark of the oncworld alliance. UC O 201S American Airlirtes. Inc All rights reserved 


REPORT 


YES, I 
DID SAY 
THAT! 

A look at who’s saying 
what in entertainment 

Edited by Andy Lewis and Brian Porreca 


^ “I’m neither so 
thanks 4 that.” 


ANNAPAQUIN 

The Good Dinosaur actress, tweeting her 
anger at commentators who suggested she 
looked fat or pregnant in the loose-fitting 
dress she wore to the film’s premiere. 



“I always knew 
that women find it 
very difficult at times 
— some women — to 
find music. And this 
helps make it easier 
with playlists, curated 
by real people.” 

JIMMY lOVINE 

The Apple music executive, implying Nov. 19 
on CSS This Morning that women have 
more trouble with streaming music services 
than men. He later apologized. 


“Someone sent me 
a DM of his very VERY 
large penis.... That’s 
all. definatel;y do NOT 
know him/it.” 

DEBRA MESSING 

The Mysteries of Laura actress, revealing that 
an unknown man had sent her the unsoliticited 
picture on Instagram. She later tweeted a 
censored version of it with the tag, “RESPECT 
WOMEN. RESPECT YOURSELVES.” 




“I already knew 
because she tells me 
everything.” 

JOHNNY DEPP 

The Black Mass star, revealing that 
he was aware of daughter Lily-Rose’s 
sexual orientation — “anywhere 
on the LGBTQI spectrum” — before she 
announced it on Instagram. 


“You get pissing 
and moaning on 
the Internet — sexist 
comments — but, 
you know, f— ’em.” 


TOM ROTHMAN 

The Sony Pictures chairman, responding 
to critics of his studio’s all-female 
Ghostbusters movie, set for July 15. 


“Because I’m 
not gon’ do it, should 
I deprive you 
of not having it.^” 


MO’NIQUE 

The actress, on why she gives her 
husband a “pass to cheat” on 
her with other women if he wants. 


“I genuinely 
believed if I had one 
procedure I would 
suddenly look like 
Brad Pitt.” 

REID EWING 

The Modern Famiiy actor, 
opening up about his struggle 
with body dysmorphia, 
which resulted in him undergoing 
multiple plastic surgeries. 


! 
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** “You demonstrably 
have failed to learn 
the most basic of 
American civics or 
history lessons.” 


GEORGE TAKEI 

The Star Trek actor, responding 
on Facebookto Mayor David 
Bowers of Roanoke, Va., who 
suggested putting Syrian 
refugees into internment camps 
as were Japanese-Americans 
during World Warn. 



^‘Feel The Light’^ 

Written by Tor Erik Hermansen, 
Hikkel Eriksen, Kiesa Rae Ellestad 
and Emile Hayn/e 

^^r^ormed by Jennifer Lop^^ ^ 


©20 1 5 DreamWoH<s Animation LLC. All Rights Reserved. 










MoMA Film Benefit 
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1 All my efforts ... do feel very insignificant in view 
of what’s going on ... in Europe and the Middle East 
and the thousands of refugees who travel across the 
borders,” said Blanchett {with Fiennes). “Their plight . 
has become even more precarious and difficult.” 


4 Carol producers Elizabeth Karlsen (left) and 
Christine Vachon. 


5 Event co-chair and director Martin Scorsese. 


6 She IS ready to go at all times. I really appreciate 
that because ... I’m not there to f — around and get 
sociable, I’m there to work, and she’s there to work,” 
said Cannavale (with an expectant Byrne) of Blanchett 


2 Kruger (in Chanel) hit the carpet. 

3 Mara (in Givenchy). 


About Town 

HOLLYWOOD HITS THE RED CARPET 


New York City, Nov. 17 

W HEN ASKED TO DESCRIBE THE NIGHT’S 

honoree Cate Blanchett, Rose Byrne kept Tier praise 
simple: “She’s the best there is.” And it seems 
the Academy might agree: A two-time Oscar 
winner, Blanchett is believed to be in the running for a third 
statuette thanks to her performances in Carol and Truth. “She 
is so versatile,” said Carol’s director Todd Haynes at MoMA’s 
eighth annual film benefit, which held its post-award dinner 
in the museum’s Agnes Gund Garden Lobby. The night — 
which drew a formidable crowd, including Rooney Mara, Sarah 
Paulson, Diane Kruger, Ralph Fiennes and Bobby Cannavale (who 
arrived hand-in-hand with Byrne) — celebrated Blanchett ’s 
ability to disappear into various roles. Said Blue Jasmine co-star 
Cannavale, “She is one of those actresses that, if you love acting, 
you don’t miss anything that they do.” — laura entis 


Miss Golden Globe Announcement 

West Hollywood. Nov. 17 




24 I THE HOLLYWOOD REPORTER | 13.04.16 






1 From left: HFPA 
president Lorenzo Soria, 
Miss Golden Globe 
2016 Corinne Foxx and 
her father, Jamie 
Foxx. “I could have 
graduated from 
high school and gotten 
into acting, but I 
wanted a college degree, 
so I’ll do acting after 
I graduate,” said the 
use student and 
sometime model, who 
recently appeared 
in a Ralph Lauren 
campaign. “My dad has 
been supportive 
because I think he really 
wants me to get into 
acting. But any decision 

1 make, he says: ‘You’re 
right. Do whatever 
makes you happy.’ ” 

2 From left: 

Perrey Reeves, Lisa 
Edelstein and 
Constance Zimmer. 

3 The Affair’s Joshua 
Jackson hit the carpet. 



Ihe Night Before Los Angeles, Nov. 18 


1 From left: Sony 
Motion Picture 
Group president Doug 
Belgrad, the film’s 
Anthony Mackie, 
Sony president of 
worldwide marketing 
and distribution 
Josh Greenstein and 
Dwight Caines, 
president of theat- 
rical marketing 
at Columbia TriStar 
Motion Pictures 
Group. 


2 Co-stars James 
Franco (left) and 
Randall Park 
at The Theater at 
Ace Hotel. 


3 Said Seth Rogen of 
a character: “The 
idea that there’s our 
high school weed 
dealer — that is very 
much inspired from 
my real life because 
sometimes I do go 
home to Vancouver, 
[and] there is that 
thing where you’re 
like, ‘Who do you buy 
weed off of?’ ” 


4 The film’s Lizzy 
Caplan (in Thakoon). 



Shining a light 

Los Angeles, Nov. 18 


Sia performed at A+E Networks’ and iHeartMedia’s two-hour benefit concert Shining 
Light: A Concert for Progress on Race in America, which was spurred by the June 17 killing 
f nine people at the historic black Emanuel AM E church in Charleston, S.C. 


Bruce Springsteen (left) and John Legend at the broadcast special that also drew Pharrell 
/illiams and Sting. Produced by Grammys exec producer Ken Ehrlich at the Shrine Auditorium, 
aired across all six A+E Networks (A&E, Lifetime, History, H2, LMN and FYI) on Nov. 20. 


VACHON, FIENNES, KRUGER. MARA: NEILSON BARNARD/GETTY IMAGES. SCORSESE, BYRNE: NOAM GALAl/WIREIMAGE. FRANCO, BELGRAD, ROGEN: ERIC CHARBONNEAU/INVISION FOR SONY PIPCICTUTRUERES/AP IMAGES. 
CAPLAN: RANDY SHROPSHIRE/GETTY IMAGES. FOXX, ANSARI, ZIMMER: COURTESY OF SUNSHINE SACHS. JACKSON: KEVORK DJANSEZIAN/GETTY IMAGES. SHINING LIGHT: KEVIN MAZUR/GETTY IMAGES FOR A+E NETWORKS (2). 
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About Town 


RAMBLING REPORTER 


By Chris Gardner Rebecca Ford 


by having fun with the color of 
his cast, replaced weekly. The 
DreamWorks Animation CEO wore 
a pink cast for the GLSEN Respect 
Awards on Oct. 23; red for his 
Oct. 30 American Cinematheque 
honor and a trip to China; gold 
for the Nov. 14 Governors Awards; 
and blue for the late-October 
birth of his first grandson. He was 
looking at black and white to 
mark DWA’s KungFu Panda 3 pre- 
miere in January, but he’ll likely 
be cast-free by then. WO 

Power Dining 

Ryan Kavanaugh joined Mark Canton at Soho 
House. Bill Prady, Ben Silverman and Bela 
Bajaria stopped in another day. ... At Mr Chow: 
Terry Semel, Diane Lane and Avi Lerner with 
Emanuel Nunez. ...Warren Beatty took a seat at 
The Polo Lounge near Kourtney Kardashian. ... 
Matt Lauer hit The Garden at New York’s The Four 
Seasons after his Charlie Sheen sit-down. 


Matthew Weiner Directs 
an OITNB Episode 

As his first post-MadMen project, 
Matthew Weiner is directing a 
season- four episode of longtime 
friend Jenji Kohan’s Orange Is the 
New Black. Marking the first time 
Weiner has helmed a project he 
didn’t write (he directed nine Mad 
Men episodes and the 2014 feature 
Are You Here), the Emmy-wiiming 
showrunner joins Jodie Foster, 
Nicole Holofcener and Allison Anders 
as directors on the Netflix series. 
An on-set source tells THR that 
Weiner is “loving it,” and OITNB’s 
Laura Prepon confirmed she did 
a scene helmed by him. “We filmed 
a huge day, and a lot of directors 
might have been overwhelmed, but 
he knew exactly what he wanted 
to do. With a huge cast like ours, 
that makes everything go a lot 
smoother.” 


Weiner joined 
the OITNB roster 
of name 
directors. 


“I was surprised by how surprised 
everyone was. When you look at his 
work and his persona, there’s noth- 
ing surprising about what he said,” 
she tells THR. “But it didn’t bother 
me like so many assumed it would.” 

Katzenberg’s Cast of 
Many Colors 

Jeffrey Katzenberg is making the 
best of a broken arm from his 
Oct. 19 car accident in Beverly Hills 


Ava DuVernay Responds 
to Quentin Tarantino Diss 

The uproar was swift when Quentin 
Tarantino dismissed Ava DuVernay 
and Selma, telling Bret Easton Ellis 

in T: The New York Times Style 
Magazine that the Oscar-nominated 
civil rights drama “deserved an 
Emmy.” (He later clarified he never 
had seen the movie.) But DuVernay 
now is responding to Tarantino’s 
insult, taking a swipe of her own. 
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"A POWERFUL MOVIE. A REMARKABLE 

FEATURE FILMMAKING DEBUT." 

-Michael Phillips, CHICAGO TRIBUNE 

"A STUNNING TECHNICAL 

ACHIEVEMENT." 

-Tim Grierson, PASTE MAGAZINE 

WINNER 

GRAND PRIX , 
CANNES i 

FILM FESTIVAL ’ 

"DEEPLY MOVING AND BOASTS 

AMAZING SOUND DESIGN." 

-Anne Thompson, INDIEWIRE 

IN ALL CATEGORIES INCLUDING 

BEST PICTURE , 

BEST ACTOR 
Geza Rohrig 


BEST CINEMATOGRAPHY 
Matyas Erdely, HSC 


BEST FILM EDITING 
Matthieu Taponier 

S 

BEST SOUND EDITING 

Tamas Zanyi^B 


BEST SOUND MIXING^ 
Tamas ZanytH 

SON OF SAUL 

BEST COSTUME DESIGN ^ 
Edit Sziics m 

BEST PRODUCTION DESIGN % 
Laszio Rajk 

FOR SCREENING INFO VISIT 

WWW.SONYCLASSICSAWAROS.COM 

SONY PICTURES CLASSICS' 






i y 
< ^ 

ii 



< lii 

— o 






EMMA SKYE TOBLER 

Warner Bros. Television publicity executive Jeff Tobler and his wife, 
singer, songwriter and jewelry designer Kim Divine, welcomed 
daughter Emma Skye Tobler on Nov. 3 at Cedars-Sinai Medical 
Center in Los Angeles. 


HITCHED, HATCHED, HIRED 

Inside the industry’s celebrations and news 


WEDDINGS 

Tim Pastore, president of original 
programming and production at Nat 
Geo, married Gretchen Palek, 
head of talent relations at Leftfield 
Pictures, on Sept. 26 at vinegar 
Hill House in Brooklyn. The newlyweds 
honeymooned in Italy. 



Palek and Pastore 


CONGRATS 

Courteney Monroe was promoted 
to CEO of National Geographic Global 
Networks; Ward Platt was named 
COO and Jeffrey Schneider executive 
vp business of National Geographic 
Partners; and National Geographic 
magazine editor-in-chief Susan 
Goldberg was given the added title 
of editorial director. 

Jeff Gregor was upped to chief catalyst 
officer at TBS and TNT on Nov. 17, 
and Michael Engleman is set to come 
aboard in early 2016 as executive 
vp entertainment marketing and brand 
innovation. 

Showtime Networks appointed 
Vinnie Malhotra senior vp 
documentaries, unscripted and 
sports programming Nov. 16. 

Josh Reinhold joined Matt Alvarez’s 
Broad Green Pictures Nov. 17 as a vp to 
oversee development and production. 

Kate Mitchell was upped to 
senior vp ad sales at OWN: Oprah 
Winfrey Network on Nov. 17. 


Jeff Rice Films promoted producer 
Matthew Lamothe to vp Nov. 17. 

Ovation appointed John Malkin 
executive vp content distribution 
Nov. 18. 

Zoe Katz was promoted to director 
of entertainment philanthropy at 
Weinstein Carnegie Philanthropic 
Group on Nov. 18. 

DEATHS 

Ritch Brinkley, who 

played Carl the 
cameraman on the 
CBS sitcom Murphy 
Brown, died Nov. 5. 

He was 71. 

Artist and producer Michael C. Gross, 
who created the iconic Ghostbusters 
logo, died Nov. 16 of cancer at his home 
in Oceanside, Calif. He was 70. 

Saeed Jeffrey, who appeared in 
such films as Gandhi, A Passage to 
India and My Beautiful Laundrette, 
died Nov. 14 of a brain hemorrhage in 
London. He was 86. 



To submit, send email to HHH@thr.COM. 
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BEST PICTURE CATE^BuSJcHETT 


BEST SUPPORTING ACTOR 
ROBERT REDFORD 


“A REAL GEM. JAMES VANDERBILT MAKES AN IMPRESSIVE DIRECTING DEBUT. 

CATE BLANCHETT IS OUTSTANDING AS A WOMAN WHO’S SMART, GUTSY AND VULNERABLE. 
ROBERT REDFORD IS EXCELLENT, ONE ICON PLAYING ANOTHER.” 


-Tim Gray, VARIETY 
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PRESIDENT OF DISTRIBtniON? 
UNIVERSAL PICTURES INTERNATIONAL 


Universal’s foreign-release guru 
on France’s ‘boundless resilience/ 
setting global records and why 
Fifty Shades didn’t work in Japan 

By Georg Szalai 


A gift from BAFTA 
thanking Clark for his 
“dedicaigd service” 


“It’s a very exciting year that 
we have ahead of us, and as we look 
forward into 2017, the company 
looks like it will have another pretty 
spectacular year,” says Clark, 
photographed Oct. 6 at the 
NBCUniversal offices in London. 


L ast fall, universal pictures 

International expanded the role of London- 
based Duncan Clark as president of dis- 
tribution, giving the dual British and 
American citizen full oversight of the company’s 
international operation after the departure of 
veteran David Kosse. Roughly a year later, Clark 
has much to celebrate: Universal has passed 
S6.67 billion in worldwide box office this year as 
of Nov. 20, marking the highest-grossing year 
for any film studio ever. That’s thanks in large 
part to its international gross of $4.32 billion, 
also a new industry record (with six weeks to go 
in 2016). Universal also has become the first 
studio to release three billion-dollar grossers 
in a single year: Minions, Jurassic World and 
Furious 7- The youngest of six kids, Clark lived 
in the US. for about 20 years. Back in the U.K 
from 1980 rmtil 1986, he was head of marketing 
and distribution at UIP, at the time a joint ven- 
ture with Paramount Pictures that distributed 
films for Universal, Paramoimt and MGM. Clark 
joined Universal in 2006 and helped create its 
own distribution operation, then was elevated to 
president of distribution in 2011. The 63-year- 
old cricket and soccer enthusiast, who lives with 
his wife and son, spoke with THR about the 
impact of the Paris attacks, the outlook for China 
and the wisdom of local-language productions. 


Beyond a strong slate, what are the tricks that 
have driven the international box office this year? 

Between the L.A. office and the London head- 
quarters, we have a very integrated approach. It’s 
very global. We don’t talk North America and 
Canada and then, “What about international?” 

Furious 7, a co-production with China, grossed 
nearly $400 million there, but some have raised 
concerns about the stock market and consumer 
spending. Are you worried about that market? 

There are fluctuations and pres- 
sure points on economies all 
the time. There is probably not 
any one year where there isn’t 
a crisis of sorts. China has 
seen an incredibly meteoric rise 
in both the building of screens 
and box office. The infrastruc- 
ture has gone from 6,000 
screens to 27,000 screens in a 
short period of time, and they 
are continuing to build them. It 
obviously came home in a 
major way for Universal with the 
gigantic success oi Furious Zand 
Jurassic World. Dealing with 
the market in China was a very 
clear objective of ours going 


back to over two years ago, when we decided to 
build our own company [there]. We built a 
superb office and team led by a very talented, 
experienced and knowledgeable executive 
called Jo Yan. There are challenges in China 
that don’t come around in many other mar- 
kets, clearly, but it is one we have developed and 
worked with to maximize our position. 

Any interest in creating local-language films in China? 
Those tend to do very well. 

There is a very strong cultural 
imperative for the Chinese pro- 
duction community to make 
their own movies, and they have 
done it very successfully this 
year. That I see as something 
that one day we may be part of. 

Are local-language films a 
key opportunity for Universal 
across the world? 

It is definitely part of our 
strategy. We had Der Medicus 
in Germany, which was a 
huge hit for us [$42.8 million 
in local box office] . And we 
have had successful titles in 
France and Spain and many 



Clark snagged this poster at a charity 
auction: “I’m a fan of film memorabilia, 
and this one was particularly brilliant.” 
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markets. Identifying those opportmiities is part 
of our overall remit. If we can use that dimen- 
sion to supplement the main slate that is being 
built by the studio, it makes absolute sense. 

India is famously insular. Is that market becoming 
easier to crack? Any other foreign markets with 
much upside? 

India is a market that continues to be domi- 
nated by the local titles, and that’s something 
that is a fact of life. We have had enormous 
success this year with our two movies. Furious 
7 and Jurassic World, and we’ll continue to 
look at that. It is a market of over a billion peo- 
ple, and we have not yet integrated ourselves 
into making Hindi movies. There are many parts 
of Asia where we have to be patient, where the 
exhibition infrastructure hasn’t been built out as 
well as the Chinese market has been built out. 

In Indonesia and Vietnam, there are huge popu- 
lations, and there is a sign of economic growth. 
Brazil is a market that we see as having poten- 
tially enormous growth. 

How long will the French box office take to recover 
after the recent Paris attacks? 

The boundless resilience of the French character 
alongside their enormous passion for cinema 
will prevail. The box office will return in a matter 
of weeks, but if it takes a little while longer, it 
will be because of the unprecedented, vile and 
loathsome attack on their capital. 

what makes a global hit these days? 

We have to recognize that there are certain terri- 
tories that lean in more to the American culture 
than others. Clearly, England and Australia are 
among those that lean in, linguistically, and 

Universal’s Foreign Dominance 

After a dip in 2014, a record-setting recovery 

I DOMESTIC I INTERNATIONAL [QQ] 

$SB — T- 


$6.G7e 



2010 2011 2012 2013 2014 2015 



1 On his desk Clark has a 
“brain teaser” (left), 
intended to stimulate the 
mind, which he got from 

a friend in Japan, and a 
small container designed 
to look like a cricket ball. 

“I used to play and coach 
it,” he says. 

2 A fan of English soccer 
club Arsenal, Clark has 

a coffee mug with a 
picture of himself and 
Arsenal manager Arsene 
Wenger ("a mutual 
friend introduced us”). 
Director Alan Parker gave 
Clark a toy bus bearing 
the insignia of a boys’ 
Christian organization that 
both were members of 
as kids. Its motto: “Sure 
and steadfast.” 

3 Three of Clark’s favorite 
movies, from top: The 
Blues Brothers, Scarface 
and The Jerk. 



there are certain common factors. But then 
there are other markets that lean in, and there 
are some that lean away. So you have to be very 
realistic about that. We had enormous success 
with Fifty Shades of Grey. It worked virtually 
in every market of the world except for a couple. 
One being Japan, where the book wasn’t pub- 
lished to any great degree and didn’t have any 
kind of foundation. 


How did Universal market Fifty Shades overseas? 

Fifty Shades thrived in most markets where 
the book was a huge best-seller but was less well- 
received in areas where the book was not as 
popular or censor ratings were very restrictive. 
Specifically in Southeast Asia, the film never 
reached blockbuster levels, but aside from Japan, 
it was still a successful release everywhere. 

what was the strategy for Straight Outta Compton 
internationally? Where did it work? 

Bottom line: Straight Outta Compton was an 
amazing story beautifully crafted that found 
resonance wherever we screened it. We took the 
talent on the road in markets where the music 
and history had the strongest footprint, and the 
standout successes were in the U.K., Australia, 
Germany, France, Holland and Switzerland. All 
markets have degrees of positive interest and 
awareness in the story and genre, but the process 
of mining for box office has to be balanced 
against the marketing investment required, and 
in many [markets], it was not strong enough 
to sustain a full theatrical release. 





will the international rollout of Steve Jobs be limited 
because it didn’t perform in the U.S.? 

We were always opening in England and 
Germany as the two main international markets 
before Christmas and the rest of the markets in 
January and February [hopefully riding awards 
buzz]. It’s sobering to see some underwhelm- 
ing returns, but nothing has changed, this was 
always the plan. We will determine as we go 
whether we narrow the release, perhaps. At some 
point, if audiences aren’t turning out to see this 
really special film, we will make further changes, 
but as of now, we remain optimistic. 

What was the international input on Universal’s 
plan to reboot the classic monsters universe? 

Our involvement in the development of this new 
production endeavor to expand and unify a 
network of classic monsters was very early in the 
process. The DNA of these classic titles is very 
strong. The Mummy is the first up in 2017, and 
that is a very exciting prospect for us everywhere. 

Give us an update on the piracy problem and which 
international markets are most affected by it. 

In certain markets, there is a real political will 
to fix it and police it: France, Australia, England. 
But there are other markets where there isn’t 
quite that political will, and it’s a nonstop battle. 
Some of the Asian markets — Russia has been 
a minefield for the piracy program. It’s about 
political will, and we are very connected with 
all our fellow studios to do what we can to fight 
that fight, turn 
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Why Networks Are Throwing Money at Stand-Ups 

The Netflix Effect hits comedy specials as Amy Schumer, Aziz Ansari and more command top dollar in a booming market 
filled with new players. Why the allure? ‘With the exception of porn, there’s nothing cheaper to do’ By Lacey Rose 





and it gets put into a search engine 
forever and, no matter what, 
your material is there to be seen,” 
says APA agency partner Mike 
Berkowitz, who counts Louis 
C.K., Schumer, Hart and Ansari 
among touring clients. “From 
the artist’s perspective, we just 
want to go where the most 
eyeballs are, and right now 
that’s Netflix.” 

Netflix content chief Ted 
Sarandos says he first 
recognized the opportunity 
back when he was offering a sec- 
ond-window for Comedy Central 
specials. “There were only two 
options before we started doing 
it: You either get on HBO or 
Comedy Central, and in both cases 
you’ll be on the air a few times 
and then disappear,” he says. “I’d 
go to comedy clubs and the come- 
dians would say, ‘Oh my God, 
all of a sudden my show just came 
on Netflix and everyone is talking 
about it.’ ” 

Artists aren’t as quick to write 
off HBO. Though the network 
makes fewer specials, it offers com- 
ics like Schumer, who premiered 
hers Oct. 17, both a broad audience 
(6.6 million viewers) and prestige. 
Says Berkowitz, “To some, there’s 
nothing that says you made it like 
having that billboard on Sunset.” 

Harder hit in the new world 
order is Comedy Central, which is 
criticized for ads and lower vis- 
ibility. “For me and many comics, 
there’s a frustration that we can’t 
get repeat eyeballs after [the] ini- 
tial airing,” explains Berkowitz. 
The network’s programming pres- 
ident, Kent Alterman, seems 
surprised to hear of frustration, or 
“misconception” as he calls it, 
pointing to his net’s authenticated 
app where specials appear in full. 

But even as Alterman competes 
in the overheated stand-up space - 
with nine originals and 12 acquired 
in 2016 — he fears oversaturation, 
recalling the last stand-up boom in 
the ’80s: “It would be a shame 
for the word ‘special’ to be rendered 
contradictory.” nm 


N etflix upended movie 
distribution, then scripted 
television. Now the streaming 
service is contributing to a 
growing arms race to land top com- 
ics in the increasingly competitive 
world of stand-up specials. 

By year’s end, Netflix, which 
debuted John Mulaney’s The 
Comeback Kid on Nov. 13, will have 
released 18 original stand-up 
specials, with comics including Aziz 
Ansari, Chris Tucker and Chelsea 
Peretti. And while many credit 
the 69 million-member service for 
jump-starting the market, others. 


content on a tiny budget. “With 
the exception of porn, there’s 
nothing cheaper to do,” adds Volk- 
Weiss. Which is not to say the 
girl or guy on stage is paid poorly; 
increased demand has proved a 
boon to comics. According to one 
industry veteran, roughly 80 per- 
cent of comics are making between 
S60,000 and $500,000 for an hour- 
long special; 15 percent make 
between $500,000 and $2 million; 
4 percent make between $2 mil- 
lion and $6 million; and 1 percent 
(think: Kevin Hart) make more 
than $6 million. 


ancillary opportunities in inter- 
national or syndication. (Comedy 
Central’s work-around often is 
to package a special into a devel- 
opment deal, as it did with Amy 
Schumer and Hannibal Buress.) 

For Seeso chief Evan Shapiro, 
rel 3 dng so heavily on stand-ups — in 
January, his $3.99-a-month ser- 
vice will offer exclusives each 
day along with specials 
from comics including Rory 
Scovel, Jay Pharoah and 
Cameron Esposito — wasn’t a 
given. But the feedback from 
11,000 potential users interviewed 


was that the core Gen Y audience, 
raised in the ashes of 9/11 and the 
financial meltdown, has an appe- 
tite for comedy-club fare. “They’re 
looking for soothsayers to help 
them navigate through the chaos,” 
explains Shapiro. “So they go to 
these ‘churches,’ so to speak, and 
someone gets up on the pulpit 
and starts speaking the truth to 
them, and I think it gives them a 
sense of place in the world.” 

Of all the new players, Netflix is 
the most sought-after, according 
to the dozen or so comics and reps 
interviewed. Not only is the ser- 
vice willing to shell out top dollar, 
it also makes its specials readily 
available. “Put it on Netflix 


including NBC’s forthcoming 
comedy streaming service Seeso, 
also are opening wallets. 

“There’s never been a better 
time,” says Brian Volk-Weiss, 
whose Comedy Dynamics has 
produced 40-plus specials 
this year, nearly doubling its 
output from two years ago. 

“We’ve been selling specials 
since 2007, and for the first 
five years or so, the buck 
slip I have taped to my desk 
said Comedy Central, Showtime 
and HBO,” he says. “Now, it says 
Netflix, Comedy Central, Epix, 
Showtime, HBO, Seeso, Amazon, 
Vimeo and a few others.” 

Among the draws: evergreen 


“Stand-up comedy has always 
worked well on TV,” notes 
Showtime president David Nevins, 
who wants an original special 
each month, with such names 
as Steve-0, Jermaine Fowler and, 
deal permitting, W. Kamau 
Bell on deck. “It has [even] 
more value in an on- 
demand, libraried world, 
which is how we, HBO 
and the streaming services 
program.” He points to his 
older specials from Hart and Dane 
Cook, adding, “Those still play.” 
Though basic cable networks have 
sniffed around, the format is 
less friendly to ad-supported outlets 
because the genre doesn’t provide 
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Ti^Ut^Stone 


“IAN MCKELLEN IS MAGNIFICENT AS SHERLOCK HOLMES. 

THE GREAT McKELLEN CREATES SOMETHING BRILLIANT, MYSTERIOUS AND LYRICAL." 



Jjork S;imc9 

“MCKELLEN’S PERFORMANCE 
IS GRATIFYINGLY BUT 
UNSURPRISINGLY WONDERFUL 


QUCAGOSUN-TlMES 

McKELLEN IS A JOY 
TO WATCH, 

BR _ mNT throughout. 


Mm STREET JOURNAL. 

IAN MCKELLEN’S PERFORMANCE 

AS SHERLOCK HOLMES 

IS PURE PLEASURE.’’ 


— Los Angeles STinies — 

“IAN McKELLEN GIVES A 
FLAWLESS PERFORMANCE 


BEST ACTOR 

IAN McKELLEN 


BEST MAKEUP AND HAIRSTYLING 

MAKEUP & HAIR DESIGNER 

D^VE ELSEY 


Holmes 


roadsideawards.com 

!: AM tkshtsrcsj 


MARKS Of HtRAMAX liC 


OGO 


AWARDS SEASON ANALYSIS & OPINION 



Surviving Hoiiday Screeners. And Your Famiiy. At Once 

As your houseguests settle in for a marathon of Oscar wannabes, a few words of 
caution: Grandma is not suitable for every grandma, don’t watch Truth with Trump-loving 
Uncle Jack, and Steve Jobs could offend any Apple fan By Gregg Kiiday 



O YOU’RE SPENDING THE LONG 
holiday weekend with the 
extended family. Yikes. Once the 
turkey carcass has been picked 
over and all the pies inhaled, how will 
you pass the time? Sure, there’s the 
Macy’s Thanksgiving Day Parade (for 
folks who enjoy chorus boys and car- 
toon characters cavorting at 9 in the 
morning) and the National Dog Show 
(for anyone who feels a need to mea- 
sure their own Bouvier des Flandres 
against the breed standard) and, of 
course, there’s a full menu of football 
games, from the Philadelphia Eagles 
facing off against the Detroit Lions to 
the Chicago Bears versus the Green 
Bay Packers. But after that, there are 
three more days to go. So how to fill the 
time once conversation grinds to a halt? 

Fortimately, at least for those in the 
industry or on its fringes, it’s awards 
season: Finally, serious-minded mov- 
ies are crowding into the multiplex and, 
even better, screeners are arriving at 
the door. But though you’ll be tempted 
to grab the nearest DVD and shove it 
in the Blu-ray, not every movie in the 
stack is suitable for the entire family. 

In fact, you’ll need this handy guide: 

O FOR GRANDMA MAE Careful, now, 
because titles can be deceiving. Just because 
Paul Weitz’s Grandma stars Lily Tomlin and 
your own grandma loved Tomlin as Edith Ann, 
that doesn’t mean this movie is right for her. 

If your grandma’s a true firecracker — she is 
rooting for Bernie Sanders and has Gloria 
Steinem’s new book on her Kindle — then OK, 
she’ll enjoy Tomlin as an acerbic poet trying 
to raise the cash to help her granddaughter get 
an abortion. But if your granny is more of a 
traditionalist — she spent most of dinner picking 
the kale out of her helping of butternut squash 
and kale quinoa stuffing — then instead steer 
her to Brooklyn, starring Saoirse Ronan as an 
Irish immigrant torn between two lovers in 1960s 
New York. She’ll probably exclaim approvingly, 
“They don’t make movies like that anymore” 
— except, of course, they just did. 

O FOR UNCLE JACK If he had to be told to 
turn off Fox News and come sit down for din- 
ner, you definitely don’t want to be sitting 
next to him if you’re watching Truth, starring 


Robert Redford. He’ll never buy the movie’s 
sympathetic treatment of Dan Rather and pro- 
ducer Mary Mapes. Instead, why don’t you set 
him up in the back den with Denis Villeneuve’s 
Sicario? He’ll probably miss the fact that it points 
to the futility of battling drugs on the U.S.- 
Mexican border, but it will fuel his Trump- stoked 
paranoia about the need to build a wall. If 
you’d just as soon drive him out of the house 
altogether, pop in Straight Outta Compton and 
turn up the volume — director F. Gary Gray’s 
re-creation of the early days of the California 
hip-hop group N.W.A should send him to the 
nearest exit. 

O FOR COUSIN CECILIA She, on the other 
hand, is committed to MSNBC and won’t stop 
talking about what a great job Rachel Maddow 
did interviewing Hillary — while refusing her 
serving of white meat because the turkey 
isn’t free range. She’ll be happily outraged by 
Trumho'% look at the injustice of the Holl 3 rwood 
blacklist and Spotlight’s expose of Catholic 


Church pedophiles, and Beasts of No 
Nation probably will send her into 
a diatribe about how the Western 
nations have ignored the horrors 
taking place in Africa. 

O FOR COUSIN MILLIE She certainly 
looks the worse for wear, what with 
her late arrival and that half-empty 
bottle of vodka she was clutching, 
but, tempting though it might be 
since the fanuly already is assembled, 
the holiday’s no time for an inter- 
vention. Better to delicately suggest 
watching Amy Schumer in Judd 
Apatow’s Trainwreck with all of you. 
In between the laughs, she might 
pick up a few hints about how to get 
control of her life. And if she seems 
receptive to the idea that you can turn 
your life around, you could con- 
sider moving on to Love ^ Mercy, Bill 
Pohlad’s look at the decline and res- 
urrection of the Beach Boys’ Brian 
Wilson. Of course, Wilson was a 
musical genius, which probably isn’t 
true in Millie’s case. 

©FOR NEPHEW EDDIE Yup, we get 
it. He’s an Android fan. He won’t stop 
pla 3 dng with his Samsung Galaxj^ S6 
edge. He dissed your Apple Watch 
and treated your new iPod Pro as if it were a 
serving tray. You’re never going to win the argu- 
ment, though, so if you just want to shut him up, 
opt for Steve Jobs. Screenwriter Aaron Sorkin’s 
warts-and-all triptych portrait of Apple’s co- 
founder doesn’t have any fans among the top 
brass in Cupertino, Calif. And even if you find 
yourself quibbling with Sorkin’s choices, there’s 
no denying his way with words. 

©FOR THE KIDS You ’ve already taken them 
to The Peanuts Movie and an outing to The Good 
Dinosaur is planned, but right now the little 
monsters are all at home, bouncing off the walls. 
So how about treating them to Shaun the Sheep 
Movie? They’ll get a kick out of the silent-movie 
antics of Shaun and his barnyard friends. 

And the best news for you: Shaun doesn’t have 
any dialogue (he speaks only in various “baaas”), 
and that means no cartoon catchphrases for 
them to run around repeating ad nauseum for 
the remainder of the weekend. Happy holi- 
day, everybody! BZQ 
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FOX DOMIIUnS 

NOVEMBER PRIMETIME 

BOTH NETWORKS HIT TOP 5 ATSAMETIME! 





FOX 

NEWS 



channel 



PRIMETIME RANKINGS 

1. ESPN 

2. FOX NEWS CHANNEL 

3. HALLMARK 

4. FOX BUSINESS NETWORK 

5. USA 

• • • 

16. CNN 

• • • 

20. MSNBC 

• • • 

51. CNBC 


BUSINESS 


network 


BUSINESS 


THE MOST POWERFUL NAMES IN NEWS! 







Cos SCtmes 

”'MINIONS” ALL-SILLINESS 
ALL-THE-TIME PHILOSOPHY 

WILL PUT A SMILE ON 
FACES AND KEEP IT THERE, 
LIKE A FIZZY BEVERAGE 
ON A HOT AFTERNOON.” 

- KENNETH TURAN 


For Your Consideration in Aii Categories inciuding 

BEST ANIMATED FEATURE 

Produced By Directed By 

CHRIS MELEDANDRI p.g.a. PIERRE COFFIN 
JANET HEALY p.g.a. KYLE BALDA 


ILLUMINATION PRESENTS 




UNIVERSAL 

r 


universalprcturesawards.com 


® 2014 UMVERSAL STUDIOS 


CINEMATOGRAPHY 





How Sicario cinematographer Roger Deakins 
put a version of night-vision goggles on his camera 
for a tense tunnel sequence by Carolyn Ciardina 


A HARSH LIGHT SHINES ACROSS 
the parched desert setting 
of Denis Villeneuve’s Sicario, 
which tracks American opera- 
tives battling drug dealers on both 
sides of the U.S. /Mexico border. 
Visually, it’s a stark contrast to the 
director’s previous film, 2013’s 
Prisoners, which was all damp and 
dark. But for both, Villeneuve 
turned to the celebrated cinema- 
tographer Roger Deakins, 66, who 
has amassed 12 Oscar nominations 
(including one for Prisoners'). 


Left: A drug agent silhouetted against 
the night sky in Sicario. Above: Emily Blunt, 
as an FBI agent, in the tunnel shoot-out. 

Filming in Mexico City and 
Albuquerque, N.M., Villeneuve says 
he wanted “the light to be as natu- 
ral as possible. Instead of fighting 
it, let’s embrace it. Let’s create sil- 
houettes in the desert, let’s embrace 
shadow in the faces — let’s create 
tension with that.” 

But one crucial sequence lead- 
ing to a tunnel shoot-out proved 
an exception, since it takes place 
in near darkness. Recalls Deakins, 
who shot the film with an ARRI 
Alexa digital camera: “It was two 
exteriors, and the interior of the 
tunnel was a set onstage. The pro- 
blem with that sequence was that 
it was written as though you’re see- 
ing it happen objectively: You 
start with people getting out of their 
SUV on a hilltop at twilight and 
they walk down the hill into black- 
ness, and then it’s written as 
though you see them objectively 
going about their work, going to 
this tunnel.” 

Deakins was afraid the sequence 
wouldn’t make visual sense. 

“You lit the night exterior so that 
you could create an image the 
audience could see, but why did 
that make sense, because they 
were working in blackness?” he says. 
“The only image you could really 


Seeking to bring authenticity 
and tension to the S30 million thril- 
ler, which Lionsgate released in 
September and which has grossed 
S79 million worldwide to date, 
Villeneuve knew the movie required 
“bursts of strong violence but a 
lot of waiting, apprehension. That 
why I thought I must convince 
Roger to do the movie — Roger has 
that strength to create strong 
images that you can stretch in the 
editing room and they don’t lose 
their power.” 


see was what they see through 
their night-vision system.” 

The solution the filmmakers 
devised was to adopt the char- 
acters’ point-of-view by shooting 
the sequence as seen through 
their thermal imaging camera and 
night-vision goggles. Deakins incor- 
porated a thermal camera made 
by Flir, which is used for scientific 
studies: “Denis thought Alejandro 
(played by Benicio Del Toro) could 
have the thermal imagery, with 
the other members of the team hav- 
ing a regular night-vision system. 
We structured the whole film as 
though it’s subjective except this 
one scene where the SWAT leader 
is coming into the tunnel. We 
shot that at the entrance to the set 
and made it look like there was 
absolutely no light; it’s just a sil- 
houette against the dark sky. 

So you don’t break the idea that 
night is black.” UUH 



1. Unbroken (2014) 

2. Prisoners (2013) 

3. Skyfall (2012) 

4. True Grit (2010) 

5. The Reader (2008) 

6. The Assassination 
of Jesse James by 
the Coward Robert 
Ford (2007) 

7. No Country for Old 
Men (2007) 

8. The Man Who 
Wasn’t There (2001) 

9. 0 Brother, Where 
Art Thou? {2000) 

10. Kundun (1997) 

11. Fargo (1996) 

12. The Shawshank 
Redemption (1994) 
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BEST ACTRESS 


NOMINEE 


GOTHAM AWARDS 


"PAUL WEITZ’S WRY AND INSIGHTFUL MOVIE. 
THE WONDER THAT IS ‘GRANDMA’ CAN BE 
SUMMED UP IN TWO WORDS: LILY TOMLIN." 

-A.0. Scott. THE NEW YORK TIMES 

"LILY TOMLIN HAS NEVER BEEN BETTER. 

SHE WORKS MIRACLES AND LEAVES YOU 
DAZZLED. SAM ELLIOTT IS SUPERB." 

-Peter Travers. ROLLING STONE 



BEST ACTRESS 

Lily Tomlin 

BEST SUPPORTING ACTOR 

Sam Elliott 

BEST ORIGINAL SCREENPLAY 

Paul Weitz 

GRANDMA 

WRinEN AND DIRECTED BY PAUL WEITZ 

SONY PICTURES CLASSICS' 




FOR YOUR CONSIDERATION 


OFFICIA SEIP lOf. 


BEST ANIMATED FEATURE 

ROGER ALLERS, DIRECTOR & SALMA HAYEK-PINAULT, PRODUCER 

c ♦o 


BEST ADAPTED SCREENPLAY 

ROGER ALLERS 


BEST ORIGINAL SCORE 

GABRIEL YARED 

BEST ORIGINAL SONG 

“HYPNOSIS” BY DAMIEN RICE 



“Awe inspiring! It took my soul on a jouney!” 

-PETER DEBRUGE, VARIETY 


“Gloriously uplifting and life-affirming! The artists behind Kahlil Gibran’s The Prophet\\d^e gifted us one 
of the most mesmerizing films of the year and a milestone in the history of animation.” 

-CARLOS AGUILAR, INDIEWIRE 



THE 



INSPIRED BY THE 100 MILLION-SELLING MASTERPIECE 


OOMft niM WfTITVTl 



AMPAS MEMBERS: If you have not yet received your DVD screener, please email awards@gkids.com 







Through Jan 15 
An annual series of 
the year’s best films 


The Forbidden Room 
Nov 24 

Introduction by directors 
Guy Maddin and Evan Johnson 

Beasts of No Nation 
Dec 1 

Post-screening discussion 
with director Cary Fukunaga 



The Museum of 
Modern Art 
11 West 53 Street 
moma.org/film 


HAMMER 


The Contenders 
will be on view at the 
Hammer in January 


Full schedule at moma.org/contenders and #IVIoMAContenders. 

Organized by The Museum of Modern Art, Department of Film. The exhibition is supported by 
BNP Paribas. Media sponsorship is provided by The Hollywood Reporter. 

Top: Beasts of No Nation. 2015. USA. Directed by Cary Fukunaga. Courtesy of Netflix. Bottom: The 
Forbidden Room. 2015. Canada. Directed by Guy Maddin, Evan Johnson. Courtesy of Kino Lorber 
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SIYLE 


Danes 


, TO 
BE CHILL 

Kick back this holiday weekend in chic but 
cozy fall pieces — including turkey-eatin’ 
pants (in cashmere, of course) BycaroiMccoigin 


5. DESIGNER 
DRAWSTRINGS 

Rick Owens cashmere 
track pants, $1,390, 
net-a-porter.com 

6. TURKEY TROT 

Gianvito Rossi leather 
side-zip ankle boot; 
$990, barneys.com 

7. STRIPED SCARF 

Rag & Bone Petra scarf; 
$275, rag-bone.com 

8. DENIM FLARE 

Frame Denim Le 
Flare de Francoise 
jeans; Beyonce 
Knowles loves the 
label; $240, 
modaoperandi.com 


1.0UT0FTHEBLUE 
Jennifer Meyer 18-karat 
yellow gold and lapis 
necklace with diamonds; 
Claire Danes layers 
the Jeweler’s pieces; 
$5,625, at Barneys New 
York, Beverly Hills 

2. SUPERSIZE KNIT 

The Row Meme 
oversize merino wool 
and cashmere- 
blend sweater; $1,890, 
net-a-porter.com 

3. DASH OF PLAID 
R13 tunic-length 
plaid shirt; $450, 
farfetch.com 

4. LEAF GAZING 
Au relie Bidermann 
18-karat gold-plated 
Central Park 

drop earrings;$445, 
barneys.com 


Knowles 







SIYLE 


HOLLYWOOD’S 
NEW WINTER 
WONDERLANDS 


Expand your sand-and-ski repertoire with the industry’s 
adventurous escapes, from upgraded eco-safaris (Clintons, 
Katzenbergs, Oprah) to off-the-beaten-path river cruises 

By Adam H. Graham 


AFRICAN SAFARIS 

Venturing into the wilds of Africa 
may no longer mean dusty ham- 
mocks and mosquito netting, but 
the popularity of modern-day 
safaris is more than the promise 
of eco-chic tents. “People want 
to have a real conversation 
about poaching, the politics 
of hunting and the effects of 
global warming,” says Deeper 
Africa owner Karen Zulauf, whose 
company specializes in mean- 
ingful travel to Africa. Northern 
Tanzania’s 12,000-square-mile 
Serengeti ecosystem arguably is 
the best place to witness Africa’s 
“Big Five” game — lion, leopard, buf- 
falo, elephant and rhino — and 
the private Singita Grumeti Reserve 
(singitaxom) has some of the 
country’s most magnificent lodges. 
Its properties have played host to 
Natalie Portman, Will Smith and the 
Bush family. Sasakwa Lodge (from 
$1,360 a night) is an Edwardian-style 
mansion brimming with colonial- 
era furnishings like ostrich-feather 
lamps and faux snakeskin wain- 
scoting, while the private hillside 
Serengeti House (from $6,800 a 
night) hosts up to eight guests with 


an infinity pool and staff villas. The 
Four Seasons (fourseasonsxom) 
opened a modern lodge on the edge 
of the Serengeti in 2013, offering 
guests a privileged perch overlook- 
ing an elephant watering hole 
and a discovery center for families. 
The African jewel of sustainable 
tourism, Namibia has lunar-like 
dune reserves that are home 
to desert elephants and crim- 
son waves of sand peppered 
with lions and rhinos. During 
the filming of Angeli na Jolie Pitt’s 
Beyond Borders in 2003, the actress 
fell in love with the country and has 
returned annually with husband 
Brad Pitt and family; in 2006, daugh- 
ter Shiloh was born in Swakopmund. 
“Namibia is Africa’s best-kept secret 
— that is until we came here!” Pitt 
has said. Wilderness Safaris {wil- 
derness-safarisxom) is the leader of 
conservation-based safaris in Africa 
(it hosted Tom Hardy and Charlize 
Theron during filming of Mad Max: 
Fury Road). The company rims 
Desert Rhino Camp (from $425 
a night) in partnership with the 
Save the Rhino Trust. In 2014, 
it opened the stunning Hoanib 
Skeleton Coast Camp (from $669 
a night), featuring modernist tents 
and some of the best guides in Africa. 


Another posh property within ear- 
shot of a lion’s roar is Little Ongava 
(from $760), a three-villa retreat 
with private plunge pools and vintage 
telescopes that hosted Chelsea Clinton 
and Marc Mezvinsky during their 
honeymoon. Diamond-prosperous 
Botswana is an underrated safari 
destination — home to the 
world’s largest elephant herd, 
the country has stylish camps 
from the Kalahari Desert to the 
vast Okavango Delta. Michelle 
Obama and her daughters have toured 
here, as have Bill and Melinda 
Gates, Oprah Winfrey and David 
Katzenberg. “It’s not every- 
day you get to see a leopard 
eat a carcass and then drag 
it up a tree and eat it some more. 
Welcome to Botswana!” the pro- 
ducer wrote on Instagram. Belmond’s 


just-launched self-drive safari 
(belmondsqfaris.coni) lets visitors drive 
themselves across the country 
from Khwai River Lodge to Savute 
Elephant Lodge (both from $740) in 
the Chobe National Park, where Liz 
Taylor and Richard Burton secretly 
remarried in 1976. 

Swarms of tourist-laden 
minibuses may have overrun 
the Masai Mara, but Kenya 
also offers private ranches for 
those who prefer a more 
intimate safari. 01 Jogi (from $8,800 
per night; oljogihome.com), the 
Wildenstein family’s ranch, recently 
became available to rent exclusively 
for those seeking the ultimate game 
reserve experience. (Recent visi- 
tors include Walt Disney president 
Alan Bergman and his family.) The 
outrageously lavish accommodations 
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1. Featuring a top-deck Jacuzzi, the Aria Amazon cruises 
through rarely charted Peruvian jungles and rainforests. 

2. One of the master guest suites with Wilderness Safaris, 
which hosted the cast of Mad Max: Fury Road. 

3. The top-deck bar and lounge of the Aria Amazon. 

4. Botswana’s Khwai River Lodge is nestled within the 
Moremi Wildlife Reserve. 

5. The heated top-deck pool of a river cruise through Burma. 

6. Namibia’s Hoanib Skeleton Coast Camp is an ideal 
retreat for spotting lions and desert-adapted elephants. 


— seven guest cottages with a main 
house — are set amidst the backdrop 
of 68,000 acres abundant with 
game, plus the family’s French chef 
is on hand. Venture out on a game 
drive or let the animals come to you 
as you relax on the verandah 
overlooking the watering hole where 
elephants, giraffes, zebras and even 
an occasional rhino hang out. 

RIVER CRUISES 

River cruising is one of the fast- 
est growing segments of the travel 
industry, with dozens of premium 
new ships offering haute-design pan- 
oramic cabins (no portholes here!), 
smooth hybrid engines and amazing 
land excursions. “River cruising has 
become huge this year,” says L.A.- 
based high-end travel advisor Gen 


Hershey. First in Service Travel 
president Erika Reategui, who has a 
slew of celebrity clients, reiterates 
the growing appeal: “There are so 
many exciting itineraries now, 
attracting affluent travelers looking 
for an out-of-the-ordinary escape.” 
Sailing through the Amazon on an 
Aqua Expeditions river cruise 
doesn’t require you to sacrifice style 
for adventure. The company’s two 
Peruvian-based ships. Aqua Amazon 
and Aria Amazon (three nights 
from $2,840; aquaexpeditions.com') , 
feature 12 architect-designed 
California king suites with floor-to- 
ceding windows and marble floors 
— not to mention a top deck with a 
gym, Jacuzzi and bar serving 
up pisco sours. The wildlife-themed 
excursions include passage through 
Peru’s rainforests and jrmgles, where 


Cecil’s Legacy 

IN JULY, WHEN A U.S. DENTIST 
killed one of Zimbabwe’s most beloved 
lions, Cecil, the shot was heard around 
the world. Today trophy hunting remains 
legal in Zimbabwe (and most African 
nations), but his death created a global 
awareness. A new camp run by 
Wilderness Safaris, Linkwasha, is where 
Cecil’s cubs and former pride are living. 
"We are confident this will be the catalyst 
for some major trophy-hunting legisla- 
tion changes in Zimbabwe,” says Deeper 
Africa’s Zulauf. "I cannot emphasize 
how importantthe Cecil story is — he 
made a difference for his whole species.” 



you can spot pink dolphins and rare 
endangered species. The onboard 
indigenous cuisine and organic wines 
match the views; recent host- 
ings have included celeb chefs Nobu 
Matsuhisa and Ferrari Adria. 

The best time to visit Southeast 
Asia is from November to February 
(it’s cooler and drier), so why 
not chart a 600-mile journey down 
Burma’s Irrawaddy and Chindwin 
rivers — you’ll snake past teak huts, 
bamboo forests, gilded monaster- 
ies and ancient cities. Launching 
in 2013, Belmond’s 26-cabin 
Orcaella (three nights from $4,788; 
belmond.com) has four teak decks 
and a spacious swimming pool, and 
offers a rarely accessible travel 
opportunity. Or head farther south 
to Cambodia and Vietnam, where 
Viking Cruises (the U.S. sponsor of 
Dcmnton Abbey) is running 18 new 
patented longship vessels that fea- 
ture solar panels, organic herb 
gardens and energy-efficient hybrid 
engines, which reduce vibrations 
for a smoother ride. Its Viking 
Mekong, handcrafted with French 
Colonial teak and brass furnish- 
ings, accommodates 56 passengers 
and offers three classes of cabins, 
all with glass doors and private decks. 

The cruise down Indochina’s 
Mekong River encounters mysteri- 
ous Khmer monuments at Angkor 
Wat, the French colonial capital of 
Phnom Penh and the floating mar- 
kets of the Mekong delta (15 days 
from $3,499; vikingrivercruises.com). 
Jolie Pitt is a frequent visitor to 
the area (she adopted sons Maddox 
and Pax from orphanages in 
Cambodia and Vietnam, respec- 
tively), and currently is shooting 
her next film in Cambodia, Netflix’s 
First They Killed My Father, which 
she is casting entirely with local tal- 
ent. If celebrity christenings are 
more your thing, in 2013 DouroAzul’s 
bontique passenger ship Queen 
Isabel (three nights from $3,099; 
douroazul.com) received the cus- 
tomary champagne smashing from 
Andie MacDowell. On this European 
charter, guests embark on a 
three- to seven-day exploration of 
Spain and Portugal, from Lisbon 
to Porto along the scenic Douro River 
Valley, the heartland of Portugal’s 
sun-kissed wine country. Oenophiles 
will appreciate access to ancient 
terraced vineyards and family-owned 
estates. The ship is equipped 
with a heated swimming pool, gym 
and a bevy of outdoor decks — 
ideal for sampling local wines at 
sundown. 


Additional reporting by Laurie Kahle 
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STYLE 


HOW TO DO 
SINATRA AT 100 
IN VEGAS 

Tina Sinatra confirms John Legend is among those hitting the 
desert Dec. 2 to celebrate her dad’s star-studded centennial 

By Laurie Brookins 


F rank sinatra died in 
1998, but you wouldn’t 
know it from the celebra- 
tions taking place in 
Las Vegas on and around 
Dec. 12, the day the legendary 
crooner would have turned 100. OF 
Blue Eyes’ spirit remains alive 
and well in the desert oasis. “Without 
dad. Las Vegas’ history would be 
very different,” says Tina Sinatra, 
the yormgest of Sinatra’s three 
children. “He epitomized a life- 
style and an idea of glamour 
that made a genuine impact on 
Las Vegas in the 1950s and ’60s.’ 

That impact will be on star- 
studded display at the Encore 
Theater at Wynn Las Vegas, 
where “Sinatra 100 — An All- 
Star Grammy Concert” will tape 
Dec. 2 to air as a two-hour special 
Dec. 6 on CBS. Tina, together with 
longtime Sinatra family attorney 
Bob Finkelstein, brought the idea of 
the concert to CBS Corp. president 
and CEO Leslie Moonves two years 
ago. Tony Bennett, Lady Gaga and 
Garth Brooks are among those set to 
appear; Tina confirmed exclusively 
to THR that John Legend will perform 
“Young at Heart,” and Jamie Foxx 
will sing “In the Wee Small Hours.” 

The location for the concert 
was a natural — few people in Las 
Vegas are as respectful of the 
Sinatra legacy as Steve Wynn: With 
the cooperation of the family, in 
2008 he opened Sinatra, a restaurant 


at his Encore resort. Among other 
memorabilia loaned by the family, 
you’ll find Sinatra’s Oscar for I953’s 
From Here to Eternity here. Wynn’s 
history with the entertainer dates to 
the 1980s, when Sinatra struck a 
deal to perform four times a year, a 
total of 16 shows, at Wynn’s Golden 
Nugget Casino in Atlantic City, for 
the then-princely sum of 
$60,000 per show. “It was a 
small, intimate room, only 
600 seats,” remembers Wynn. 
“Frank corJdn’t imderstand 
how I could afford to pay him 
that much. I told him, ‘I’m 
not going to charge people; it 
will be invitation-only. 
Becanse with Frank Sinatra in 
my showroom. I’ll make it up 
in the casino.’ ” In the second year, 
Sinatra asked if Dean Martin corJd join 
the show. “Frank Sinatra and Dean 
Martin in my showroom? Are you kid- 
ding me?” Wynn recalls thinking. 

At Sinatra at Encore, a series of 
dirmers have taken place throughout 
2016 featuring Italian dishes that 
ranked high among Frank’s favor- 
ites, including “Ossobuco My 
Way” and a custom “Sinatra Smash” 
Jack Daniel’s cocktail. Two special 
“Sinatra 100” seatings, featuring a 
fonr-course prix-fixe menu ($196 
per person), are planned for 6 p.m. 
and 9 p.m. on Dec. 12. 

Throngh Dec. 31 at the Golden 
Steer Steakhonse, on Sahara Avenue 
just west of the Strip since 1968, 




diners can sit at Sinatra’s favorite 
booth — Table 22, which accommo- 
dates four — and order “Frank’s 
Menu,” which includes clams casino 
and a New York strip steak, for 
$100 a person. On Dec. 12, Table 22 
can be booked for $1,000 for a four- 
person reservation, with only three 
seatings, at 4:30 p.m., 7:30 p.m. 
and 10:30 p.m.; the night will include 
live entertainment. Rat Pack-era 
standards can likewise be found at 
Franklin at the Delano, where 
“Frank’s Drink” (two fingers of Jack 
Daniel’s, four ice cubes and a 
splash of water) will be served in a 
commemorative glass for $16. 

Sinatra’s life in Las Vegas also is 
explored in a photo exhibition at 
the Las Vegas Convention Center. 
“Sinatra’s Centennial” (free and 
open to the public through May 31) 


1 The lobby of the Encore features Jeff Koons’ 

Tulips, which Wynn bought for $33.7 million in 2012. 

2 Legend will sing “Young at Heart” at the 
tribute concert, using the arrangement by Nelson 
Riddle, who introduced Sinatra to the song. 

3 Gaga (pictured). Usher, Adam Levine, Alicia Keys 
and Carrie Underwood also will perform. 

4 The Wynn Las Vegas. 

5 Wynn (left) with Sinatra in 1984. 

includes 120 photos, many rarely 
seen, from the archives of the Las 
Vegas Convention & Visitors 
Authority’s News Bureau. “In our 
efforts to digitize the millions of 
images we’ve collected, we’ve come 
across photos we never knew we 
had,” explains Lisa Jacob, the News 
Bnreau’s director. “You’ll recog- 
nize outtakes from performances and 
iconic Rat Pack moments at the 
Sands, but we’ll also show the side he 
rarely discussed, the quiet phil- 
anthropic efforts that made a real 
contribution to the community.” QZZ3 



“Patsy” Scognamillo and the third generation to helm the kitchen. For Sinatra’s 
99th birthday in 2014, Tony Danza, Danny Aiello, Vincent Pastore, Nick 
Jonas and Marky Ramone (yes, of those Ramones) turned up, while an on- 
site broadcast of Sirius XM’s“Siriusly Sinatra” included call-in interviews 
with Michael Buble, Frankie Valli and Frank Sinatra Jr. Demand for this 
year’s 100th birthday celebration became so intense — atone point, the 
wait-list topped 500 — that Scognamillo decided to expand the event to five 
dates: Dec. 7 and Dec. 11-14; the prix-fixe menu is $175 per person. You’re too 
late to bookareservationfor Dec. 12, says Scognamillo — Sinatra’s birthday 
has been sold out since last year. — l.b. 


The Chairman’s No. 1 NYC Hangout 


F or decades it was not uncommon to find frank sinatra 
at Patsy’s Italian Restaurant, located since 1954 on W. 56th St. in New York 
City. The spot held a table for him upstairs, in a corner partially hid- 
den from prying eyes, and once famously opened on Thanksgiving when he 
mentioned he had no other plans. Since the singer’s death, the restaurant 
has celebrated his birthday each year with a menu featuring his favorite dishes, 
including fusilli withfiletodi pomodoro and veal Milanese, "sliced very thin, 
just the way he liked it,” says Sal Scognamillo, grandson of founder Pasquale 
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Put Your Imagination on Film 


Take Classes Online or in San Francisco 
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Image by Toby Harbo, School of Motion Pictures & Television 
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“As actors, we have the ultimate power. Historically, story combined with imagery 
moves humanity forward. What we do ... is the ultimate forum for changing 
people’s hearts and minds,” says Will Smith (third from left). He was photographed 
with (from left) Mark Ruffalo, Michael Caine, Benicio Del Toro, Joel Edgerton and 
Samuel L. Jackson on Nov. 15 at Line 204 Studios in Los Angeles. 


styling by JENNY RICKER 

On Ruffalo: Thom Browne coat, Louis Vuitton sweater. On Smith: Gucci suit and shirt. On Edgerton: John 
Varvatos jacket and sweater. On Jackson: AMI Alexandre Mattiussi coat, Burberry shirt, Giorgio Armani hat. 

) 
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Everything about this business keeps me in 
terror,’ says Will Smith, as Hollywood’s top male stars 
dish on racism vs. prejudice, the pain of realizing 
you’re too old to play the love interest (‘Oh my God, 

I know where I am now’), finding motivation and 
how to say no to Tarantino (‘We didn’t see eye to eye’) 

By Matthew Belloni and Stephen Galloway • Photographed by Joe Pugliese 






r’S THE DIFFERENCE BETWEEN RACISM AND PREJUDICE? WHAT 
I do to reboot your career when you’ve lost your fire? And why do 
3u need to learn how to pee in a sink (or poop, for that matter)? These 
ire some of the metaphysical questions that were debated Nov. 16 (two 
days after the Paris attacks) at THR’s annnal Actor Ronndtable, featuring 
six of the year’s most acclaimed actors working in film, in a conversation 
that ranged from funny to frivolous to fearsome: “This man slaughtered 
13 women, and Hitchcock wanted me to play it [in Frenzy], and I refused 
it, and he never spoke to me again,” says Michael Caine (Youth), 82. He was 
joined by Will Smith (Concussion), 47; Benicio Del Toro (Sicario), 48; Joel 
Edgerton (Black Mass), 41; Samuel L. Jackson (The Hateful Eight), 66; and 
Mark Buffalo (Spotlight), 47. 


What advice about acting would you 
give your younger self? 

CAINE No matter how bad it gets, 
you’re going to get there. Nine years 
in little theater, and I thonght I 


was never going to make it to the 
West End. And then an American 
director called Cy Endfield cast 
me as an officer in Zulu, which was 
the start of my movie career. No 


English director, even if he was a 
left-wing communist, would have 
cast me as an officer. 

JACKSON I was a kid sitting in the 
movie theater watching that 


movie, going, “That dude, he’s f— in’ 
mean! There’s only eight of those 
dudes [soldiers], and there’s like 
8 mdlion Zulus out there, and they 
won the fight.” 

I would tell myself it’s not a 
normal job. I thonght this was like 
every other job — yon start in the 
mailroom and then you get higher 
and higher. So I thought, “OK, I’m 
doing theater, and eventnally I’ll get 
a commercial, and then I’ll become a 
movie star.” I thought that was the 
progression. I had no clue. And after 
26 years, I finally figured out that it 
works a whole ’nother way. But I fell 
in love with the theater, which was 
the really wonderful thing. My love 
for audiences, and performing in 
front of people live, gave me a deal 
of satisfaction that I don’t get when 
I do this movie. That’s a very differ- 
ent thing. 

RUFFALO I started in the tiny 30-seat 
theaters here in Los Angeles, of all 
places. 

CAINE In those little dressing rooms, 
when you’re starting, there’s no 
toilet, and when you get nervous, you 
want to pee. So the first thing you 
learn to do as an actor is learn to pee 
in the sink. (Laughter.) 

DEL TORO That’s where he comes 
from. 

SMITH It was tough for me ’cause I 
have to poop before. ... (Laughter () 
It’s probably an American/British 
thing. We learn to poop in the sink. 
CAINE The first time I went onstage, 
there was a bucket there. I said, 
“What’s that bucket for?” They said, 
“Well, in case you want to throw 
np.” And a couple of times, I did. I 
threw up in the bncket, I was 
so nervous. 

Do you still get nervous? 

CAINE Oh yeah, yeah, yeah. 
EDGERTON I don’t get nervous on a 
movie set so mnch, unless I’m put- 
ting pressure on myself for what’s 
needed on that day. But theater, 

I definitely get nervous. Those first 
few performances, I get terrified. 
That five or 10 minutes before step- 
ping out onstage, I actually think 
Tm going to have a little bit of a 
heart attack. 

JACKSON I get frustrated with the 
rehearsal process. I want to see 
how people are going to react to 
this. But I’ve never had stage fright. 
SMITH Never done theater. What 
we did on The Fresh Prince of Bel-Air 
was [before] a live audience 
on Fridays. So it had that effect. 

Do you get nervous or afraid? 

SMITH I live in complete terror. 
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{Laughter.) Everything for me 
about this business and about what 
I’ve been trying to build and what 
I’ve been trying to do with my life 
keeps me in terror. I am deeply 
motivated by fear. With a movie, it’s 
like you never know; you can love 
it, you can have done what you think 
is the best work you’ve ever done, 
and you put it out on that Friday, 
and everybody hates it — and 
you’ve taken a year. And they don’t 
just dislike it, you know? They 
want to be really creative with how 
they let you know they hate it. 

What’s your biggest disappointment? 
SMITH There’s been disappoint- 
ments, but every time I came back 
with a newer, fresher attitude. But 


the first time where it didn’t work 
the way that I wanted was Wild Wild 
West. I was coming off of Men in 
Black, and everything was like, “Oh, 
we can’t lose,” you know? I was 
like, “Oh! Tragedy!” 

JACKSON It’s ’cause you didn’t use 
Kool Moe Dee [whom Smith 
sampled for his 1999 song “Wild 
Wild West”]. {Laughter.) 

How do you deal with that fear? 

SMITH I’m trying to develop a more 
realistic perspective of what this 
business is. I told my mother this 
the other day, and she thought it 
was hilarious. I said: “When I was 
16 years old, my first girlfriend 
cheated on me. And I remember 
making a decision that nobody 


would ever cheat on me again. And 
the way I was going to do that was by 
being the biggest actor on Earth,” 
right? So there’s been this weird psy- 
chology that I have always felt 
like: If my movies are number one, 
my life is going to work out great. 
JACKSON Been there. 

Mark and Sam, in your superhero 
films, do you feel personal validation 
because they’re so popular? 

JACKSON Those movies have very 
little to do with us. They have to 
do with the event. People love 
superheroes, and fortimately we’re 
in them, but they’re not depen- 
dent upon us. They could put that 
eye patch on somebody else, and it 
would work the same way. The green 
guy could be anybody. You turn 
Terrence Howard to Don Cheadle 
and nobody notices. 

Do audiences ever confuse you with 
the parts you play? 

RUFFALO Yeah. I had a 1972 Dodge 
Dart. It was just a bag of bones, 
just a broke-down old horse here in 
L.A., back in the day. And my first 
acting part was on a television series 
called Due South. And of course 
I get pulled over by a cop, and she 
says, “Don’t B.S. me, I know you’re 
wanted.” And I said, “Listen, babe, 
I’ve gone on hundreds of audi- 
tions here and not gotten one. I’m 
not wanted.” And she said, “No, 
I’ve seen you on a wanted ad.” I said, 
“Well, I was on a show last night 
where I played a petty criminal.” 
She gave me a ticket anyway. 

Have you turned down roles because 
they conveyed a message you didn’t 
believe in? 

CAINE I did. When I first came 
to America, I was at Universal, and 
my bungalow was next to Alfred 
Hitchcock’s, and he offered me a 
part in a movie [Frenzy] to play a 
sadistic woman killer, which was 
a real story in England — this man 
slaughtered 13 women and cut them 
up — and he wanted me to play it, 
and I refused. And he never spoke 
to me again. 

Will, weren’t you offered Django? 
JACKSON {Mock outraged) Django 
Unchained1\ {Laughter.) 


SMITH I was trying to avoid that 
[topic]. It was about the creative 
direction of the story. To me, it’s 
as perfect a story as you could ever 
want: a guy that learns how to 
kill to retrieve his wife that has been 
taken as a slave. That idea is per- 
fect. And it was just that Quentin 
[Tarantino] and I couldn’t see [eye 
to eye]. I wanted to make the 
greatest love story that African- 
Americans had ever seen — 
JACKSON They did that already. It’s 
Love Jones. 

SMITH We talked, we met, we sat 
for hours and hours about it. I 
wanted to make that movie so badly, 
but I felt the only way was, it had 
to be a love story, not a vengeance 
story. I don’t believe in violence as 
the reaction to violence. So when Tm 
looking at that, it’s like: “No, no, 
no. It has to be for love.” We can’t 
look at what happens in Paris 
[the terrorist attacks] and want to 
f— somebody up for that. Violence 
begets violence. So I just couldn’t 
connect to violence being the 
answer. Love had to be the answer. 
JACKSON It would have balanced out 
that Wild Wild West scale. 

SMITH Yeah, right. Exactly. 

JACKSON It would have fixed that 
for you. 

RUFFALO Has Quentin talked to 
you since then? 

SMITH No, no, we haven’t talked 
about it, but we — 

JACKSON He did the Alfred 
Hitchcock on you. 

Sam, in Quentin’s movies, the 
N-word is everywhere. Does that give 
you pause? 

JACKSON No. No more than life. It’s 
a movie. But, I mean, life is what 
life is, and in my world, it’s a pretty 
common word. 

What about the violence? Has that 
bothered you in his films? 

JACKSON No, man. I don’t have issues 
with violence in movies. I like those 
stories. I watched Hong Kong movies 
all the time; I spent a third of my life 
just sitting around watching Asian 
film. I read violent novels, spy novels 
and mysteries and murders and hor- 
ror stories. I have always liked that 
stuff. We grew up with that. I grew 
up watching Westerns on television. 


“I felt this debt to my 
father to make out like 
I was going to do something 
responsible with my life. I 
’was terrified to tell him that 
what I really wanted to 
do was either paint pictures 
or become an actor. 
And he found out, and he 
said, ‘You should follow 
your dreams, and mon^ 
and all that other stuff, 
it comes as a byproduct.’ ” 

Joel Edgerton 

Louis Vuitton suit and sweater 
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It used to bother me that when 
guys got shot on TV, they just 
grabbed their chests and fell down. 

I was really disappointed when I 
was sitting there, watching Sicario. 
I wanted to see those kids’ heads 
explode. (Laughter.) Oh, I’m sorry, 
spoiler alert! When yon’re sitting 
there with these dudes, I don’t want 
to see blood on the wall; I want to 
see people falling over from the din- 
ner table. 

Benicio, did you talk to the director 
about violence in Sicario? 

DEL TORO Well, I knew that Denis 
[Villeneuve, the director,] was 
very elegant with his violence. But 
the matter is: Whether you play 
a character that you agree with or 
not, do you understand the charac- 
ter? So I understand that character. 
Do I agree with him? At the end 
of the day, no. 

Did you talk to people who had gone 
through all that to prepare? 

DEL TORO Yeah, yeah. 

EDGERTON I had a bit of a problem 
with access to John Connolly [the 
real-life character he plays in Black 
Affflss]. John is in federal prison for 
40 years. But to go and visit a guy 
in prison and then say, “Hey, I know 
you have one version of events, 
but I’m going to go make a movie 
and say that you’re a bad guy,” 
feels dishonest. He was very vocal 
about those events, that he was 
scapegoated. And the movie was say- 
ing something completely different. 
So I talked to a lot of his colleagues, 
and I had tons of footage of him, 
and I just felt like it was a wrong idea 
for me to go and milk him. 

RUFFALO I spent a lot of time with 
[journalist Mike Rezendes, whom 
he plays in Spotlight,'] because we’re 
talking about real people’s lives, 
and the stakes are very high. You 
have to get that story right, other- 
wise it’s just going to be picked apart 
like a hnnk of bread in a koi pond. 

It’s going to be eaten alive. 

CAINE I’ve never heard that one 
before! 

RUFFALO That’s how I feel about 
being a father sometimes. 

SMITH I’ve felt like that. 

will, did the NFL put pressure on you 
to modify your movie? 

SMITH No. There wasn’t real pressure 
that they could put to modify the 
movie because we were at Sony. Sony 
has no affiliation with the NFL. Fox 
and [Universal] both have affiliations 
with the NFL; Sony has no connec- 
tive tissne. And I want to give Sony 


“We’re talking about real 
people’s lives, and the stakes 
are very high,” says the 
actor about playing a living 
journalist. “You have to get 
that story right, otherwise 
it’s just going to be picked 
apart like a nunk of bread 
in a koi pond. It’s going to 
be eaten alive.” 

Mark Ruffalo 

life/after/denim jacket, Albiate shirt 


their props, also, because we used 
real footage, we used the NFL logo, 
all of that, and it came down to 
Sony saying: “Jnst use it. They’ll 
have to sue us.” 

Were you conflicted about taking the 
role because you’re a football dad? 
SMITH Oh yeah. My son was a foot- 
ball player for four years — and I 
loved it, I loved it. And the last thing 
I wanted to do was be the guy who 
was doing the “football is not good” 
movie. [But] it was a story about 
an immigrant, it was a story about 
American values, and it was things 
that I really believe in. America is 






the only place on Earth that I could 
exist. No other country on Earth 
is producing people that look like 
me and allowing them to have a 
global [impact]. 

Michael, do you agree with that? 
CAINE Almost. We’re a little 
bit behind [in England]. Idris Elba 
could be James Bond, for Pete’s 
sake, so he’s not exactly squashed 
back because of his color. When 
I started, I was the “black” actor. 
We didn’t have black people; we 
had working-class people. And so 
what yonr experience was when 
you were growing up was the same 


for me. My career started, not 
because of any talent on my part, 
but because of timing. English 
theater never did anything about 
the working class. Everybody 
talked what we call “posh.” And I 
always said that Cockneys were the 
first blacks in England, so I imder- 
stand your position very well because 
I lived through it. 

Has prejudice affected your careers? 
DEL TORO All you’ve got to do is read 
the history. If you read the history 
of the United States, you know that 
there’s prejudice, and it’s evolving. 
But I have definitely felt it. One of 


O for exclusive video of the actors talking about their characters and meeting the real people they play, go to thr.com or thr.com/ipad. 



“I was down in Miami Beach 
with Jack Nicholson, and 
he got a script, and he said, 
‘Do it with me.’ And so I did 
it. And he brought me out of 
this ‘slough of despond,’ as 
they say. I don’t get the girl; I 
get the part now,” says Caine 
about getting older. 

Michael Caine 


the first things that they said to 
me when I came here was, “Change 
your name.” 

CAINE I changed mine. But mine 
was Maurice Micklewhite, which 
was awkward. 

DEL TORO Maybe that’s one of the 
biggest mistakes I’ve ever done, not 
changing my name. 

RUFFALO No, you’ve got a great 
name, man. 

CAINE When they say your name, 
they think you speak like a Mexican 
or Spanish. 

DEL TORO Which I do. {Laxighter.) 
SMITH My wife and I were just 
having this conversation, and we 
were going to the dictionary for 


“prejudice” versus “racism.” 
Everybody is prejudiced. Everybody 
has their life experiences that make 
them prefer one thing over another 
— it makes them prefer blond hair 
over a brunette; if you see somebody 
with dark skin walking down the 
street, you have a different reaction 
than you have [with] someone 
who is 6-foot-l and white. But there 
is a connotation with racism of 
superiority: You feel that your race 
generally is superior. And I have 
to say, I live with constant prejudice, 
but racism is actually rare — some- 
one who thinks their race is superior. 
I don’t want to work for them. I 
don’t want to work at that company. 


And the times I have come in 
contact with it, you get away from 
those people. 

Have you come in contact with it? 
SMITH Oh, God, yes. Yeah, 
absolutely. 

EDGERTON When you’re faced 
with it, too, with social media, like 
what happened recently with 
Michael B. Fantastic Four 

[who played a character who is 
white in the comic] — people actively 
being racist, making those sort 
of comments about Star Wars [cast- 
ing a black star]. Some of it is very, 
very alarming. 

JACKSON It’s quite alarming. Some 


of the stuff I read yesterday — I 
actually posted a thing, “praying 
for Paris.” People went berserk. I 
couldn’t believe what some of those 
people were saying. Just hateful 
stuff about “the Parisians deserved 
it.” It’s just horrid. 

Can you as actors do anythingto 
combat that? 

JACKSON No. 

SMITH As actors we have the ultimate 
power. Historically, story com- 
bined with imagery moves hmnanity 
forward. What we do — not that it’s 
a responsibility, but it is the ultimate 
forum for changing people’s hearts 
and minds. So when I’m choosing a 
movie, I imderstand the global power 
of being able to send imagery around 
the world. A large part of the way 
that America is viewed globally is 
from the historical imagery that we 
have sent around the world through 
cinema. Any time I put something 
in the world, I am always connecting 
to an idea. I’m always asking, “Why 
am I making this.?” With Concussion, 
Dr. Bennet Omalu was deeply con- 
nected to tell the truth. And he said 
that truth doesn’t have a side. I 
thought that was such a powerful 
idea. Whose side are you on.? Are 
you a Republican or a Democrat? 
I’m just trying to tell the truth. The 
truth doesn’t have a side. 

Would you have felt differently if you 
hadn’t been famous actors? 

CAINE I should have been a fish- 
market porter because for 300 
years, that’s what my family had 
been. My mother was a cleaner, 
that woman you see in a hotel who 
comes in after you go out. 

What would you have done if you had 
not been an actor? 

CAINE I would probably have tried to 
be an architect. I loved architecture, 
and my heroes are architects. I would 
have been some kind of dumbass 
in the back room at some great archi- 
tect’s office or something just to be 
close to my idols. 

DEL TORO One thing I was doing 
right before I turned to acting was 
painting. 

CAINE Real painting or walls? 

DEL TORO Well, I did some of that, 
too. (Laughter.) Painting on canvas. 
Imagery. But I wasn’t that good. If 
you liked mud, I was your man. But 
I would have tried hard to be good. 
EDGERTON I was almost going to go to 
art school. I still paint, and I do it 
as a personal thing. The thing with 
me was, my father had started very 

CONTINUED ON PAGE 69 
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I’m constantly evolving. 
I’ve grown as an actor. I’m 


getting older, I’m a little 
less patient with people. 


atient with people. I 
mv mind a Tot more 


speak my mind a Tot more 
than I used to ’eause I use 


than I used to ’eause I used 
to think I’d get fired, 
and now I know I’m not.” 

Samuel L. Jackson 
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PLAYBOOK 


ANIMATION 



OON! 


It’s a rumble in the playground with the popular kid (Pixar) competing against 
itself for the first time with two contenders, the comeback kid (DreamWorks Animation) 
scoring a hit with Home and the new student (Peanuts) suddenly popular 

BY CAROLYN GIARDINA 


P IXAR’S BACK IN 

the game. After a two- 
year absence from 
the animated feature 
category, Pixar 
Animation Studios 
returns to the Oscar arena with 
two original CG films: its wildly suc- 
cessful Inside Out and The Good 
Dinosaur, which opens Nov. 26. But 
there’s an eclectic group of com- 
petitors among the 16 submissions 
that should give the Disney divi- 
sion a nm for its money. Among them 
are a 3D version of the iconic 
Peanuts comic strip, a typically askew 
Charlie Kaufman-penned stop- 
motion dark comedy and even the 
globally recognized Shaun, the 
adventurous sheep from Aardman 
Animations’ stable. 


PIXAR’S PICS 

Since the animated feature category 
was introduced in 2001, most of 


Pixar ’s movies have been nominated, 
and seven have won. But the John 
Lasseter-led studio didn’t release a 
film during 2014, and its 2013 release. 
Cars 2, failed to make the cut. This 
year, though, the imaginative Inside 
Out — directed by Oscar-winning 
Up helmer Pete Docter — already is 
considered a front-runner. A box- 
ofiice hit ($851 million worldwide) 
and critical darling. Inside Out 
goes inside a young girl’s head, where 
five different emotions compete for 
control of the 11-year-old. 

The Good Dinosaur — which Pixar 
pulled back from its original 2014 
release date in order to retool the 
story — follows young dinosaur Arlo, 
who is lost in the wild and forms a 
bond with a grunting boy. Spot. It’s a 
sort of boy-and-his-dog role reversal. 
It also features gorgeous land- 
scapes inspired by research trips to 
Montana, Wyoming and Idaho. 
And it marks the feature directing 


debut of Pixar vet Peter Sohn, 
who turned out the 2009 short 
Partly Cloudy. 


AARDMAN’S ANIMAL 
The U.K.’s Aardman Animations, 
the world’s most lauded stop- 
motion animation studio, also has 
a strong track record at the Oscars, 
with five wins — four in the ani- 
mated short competition and one 
for a theatrical feature. One of its 
Oscar-winning shorts, 1995’s A Close 
Shave, featuring its trademark 
team of Wallace and Gromit, was the 
project that introduced Shaun the 
Sheep, the hero of this year’s Shaun 
the Sheep Movie. Co-directors and 
co-writers Mark Burton and Richard 
Starzak sent the Chaplin-esque 
Shaun, Blitzer the sheepdog, the 
Farmer and his flock on a trip to 
the Big City. Produced on a budget 
of $20 milhon, the movie has topped 
$100 million worldwide. 


THE PEANUTS GALLERY 

When it comes to popular charac- 
ters, The Peanuts Movie, from Fox and 
Blue Sky Studios (the makers of Ice 
Age'), is full of them. Director Steve 
Martino brings Charles M. Schulz’s 
wise-beyond-their-years kids to life in 
the 3D computer-animated film 
that has the look and feel of the ven- 
erable comic strip. After just two 
weeks of release, the $100 million 
movie has crossed the $100 mil- 
hon mark at the worldwide box office. 


MORE MINIONS 

Speaking of box-office breakouts. 
Universal’s release of Illumination 
Entertainment’s Minions tops this 
year’s list. Directed by Pierre Coffin 
and Ifyle Baida and featuring a voice 
cast that includes Sandra Bullock, 
Jon Hamm, Michael Keaton, Allison 
Janney and Coffin as those gibber- 
ing minions, the movie has siphoned 
up $1.16 billion worldwide. 



1. Home’s purple- 

colored Oh. 

2. Joy and Sadness 
in Inside Out. 

3. Snoopy takes flight 
in The Peanuts Movie. 

4. Almitra in 
KahtU Gibran's The 
Prophet. 





LITTLE 

FEATS 


20 contenders on 
the Academy’s 
short-film shortlists 




AN ADULT ALTERNATIVE 

If the animation branch is look- 
ing for something different, it need 
look no further than Anomalisa, a 
stop-motion tale of alienation writ- 
ten by Oscar winner Kaufman 
(Being John MalkavicK) and directed 
by Kaufman and Dnke Johnson. 
Featnring the voices of Jennifer Jason 
Leigh, Tom Noonan and David 
Thewlis, the Starburns Industries 
and Snoot Entertainment produc- 
tion was picked up by Paramount in 
September and is scheduled for a 
Dec. 30 limited release. The R-rated 
movie’s protagonist is Michael Stone, 
a hnsband, father and respected 
self-help author who is crippled by 
the mundanity of his life. 


FOREIGN FLICKS 

Rounding out the field are such 
foreign-produced submissions as 
Japan’s The Boy and the Beast from 
writer-director Mamoru Hosoda; 
Finland and France’s Moomins 
on the Riviera, a hand-drawn effort 
based on Tove and Lars Jansson’s 
comic strips and directed by Xavier 
Picard and Hanna Hemila; and 
Japan’s The Laws of the Universe — 
Part 0, an anime sci-fi story directed 
by Isamu Imakake and written by 
Ryuhu Okawa, founder of the con- 
troversial Happy Science religious 
group. OZZa 


DWA’S HOME PLAY 

Earlier in the year, DreamWorks 
Animation’s Home, Tim Johnson’s 
computer-animated tale about 
the unlikely friendship between a 
young girl (Rihaima) and the mis- 
fit alien Oh (Jim Parsons), attracted 
$386 million worldwide. And Sony 
Pictures Animation’s release of direc- 
tor Genndy Tartakovsky’s CG 
sequel Hotel Transylvania 2 has col- 
lected more than $420 million to 
date. Reprising the original’s Looney 
Tunes-like animation style, the 
sequel finds Dracula growing anxious 
when his half-human grandson 
doesn’t show vampiric traits. Adam 
Sandler, Andy Samberg and Selena 
Gomez are among the retmning voice 
castmembers. 

Other films that brought famil- 
iar characters to the big screen are 
Paramount’s The SpongeBob Movie: 
Sponge Out of Water, a 3D animation/ 
live-action comedy directed by 
Paul Tibbit and Mike Mitchell that is 
based on the Nickelodeon TV series 
and serves as a follow-np to 2004’s 
SpongeBob SquarePants Movie, and 
J.Q. Quintel’s Regular Show: The 
Movie, an animated sci-fi film based 
on the Cartoon Network original 
series Regular Show. 


GKIDS’ INDIE OFFERINGS 

Voters also will be closely watching 


a trio of films from indie distributor 
GKids, which crashed the Oscar race 
last season when two of its movies — 
The Tale of the Princess Kaguya (from 
Japan-based Stndio Ghibli) and 
Song of the Sea (Ireland’s Cartoon 
Saloon) — earned nominations, in 
the process denying a nom for 
what had been the presumed front- 
runner, The Lego Movie. Since 2009, 
GKids has scored six animated fea- 
ture Oscar nominations — second 
only to Disney during that period. 
This year’s GKids lineup includes 
producer Salma Hayek’s passion proj- 
ect, Kahlil Gibran’s The Prophet, 
based on the collection of philosophi- 
cal poems by the Lebanese author. 
Directed by Roger Allers (The Lion 
King), the film serves up both a 
framing story about a mischievous 
girl and eight of Gibran’s poems, each 
animated with a distinctly unique 
look by a different animation direc- 
tor — among them. Academy Award 
nominees Tomm Moore of Ireland 
(Song of the Sea, The Secret of Kells) 
and Bill Plympton of the U.S. (Your 
Face, Guard Dog). 

GKids also is handling distribu- 
tion for Hiromasa Yonebayashi’s 
When Mamie Was There, which, like 
Princess Kaguya, was created by 
Hayao Miyazaki’s Studio Ghibli, and 
The Boy and the World from Brazilian 
artist Ale Abreu. 


ANIMATED SHORTS 


BEAR STORY 
(Historia 
De Un Oso) 

DIRECTOR 

Gabriel Osorio 

CARFACE 
(Autos Portraits) 

DIRECTOR 

Claude Cloutier 

IF I WAS GOD... 
DIRECTOR 

Cordell Barker 


AN OBJECT 
AT REST 
DIRECTOR 

Seth Boyden 

PROLOGUE 

DIRECTOR 

Richard 

Williams 

SANJAY*S 

SUPERTEAM 

DIRECTOR 

Sanjay Patel 


LOVE IN THE 
TIME OF MARCH 
MADNESS 
DIRECTORS 

Melissa Johnson 
and Robertino 
Zambrano 

MY HOME 
DIRECTOR 

PhuongMai Nguyen 


WE CAN’T 
LIVE WITHOUT 
COSMOS 
DIRECTOR 

Konstantin 

Bronzit 

WORLD OF 
TOMORROW 
DIRECTOR 

Don Hertzfeldt 


Day One 


LIVE-ACTION SHORTS 


AVE MARIA 
DIRECTOR 

Basil Khalil 

BAD HUNTER 
DIRECTOR 

SahimOmar Kalifa 

BISGLEICH 
(TILL THEN) 
PRODUCER 

Philippe 

Brenninkmeyer 

CONTRAPELO 
(AGAINST 
THE GRAIN) 
DIRECTOR 

Gareth 

Dunnet-Alcocer 

DAY ONE 
DIRECTOR 

Henry Hughes 


EVERYTHING 
WILL BE OKAY 
(ALLES 
WIRDGUT) 
DIRECTOR 

Patrick Vollrath 

THE FREE MAN 
(ZIYOU REN) 
DIRECTOR 

Quah Boon-Lip 

SHOK 

DIRECTOR 

Jamie 

Donoughue 

STUTTERER 

DIRECTOR 

Benjamin Cleary 

WINTER LIGHT 
DIRECTOR 

Julian Higgins 




PRODUCTION & COSTUME DESIGN 


HOW TO MAKE ANY MOVIE 
FEEL LIKE CINDERELLA 

Rebuild the Berlin Wall for Bridge of Spies'^ Restage the iMac’s debut for Steve Jobs'? 
No sweat for production designers used to finding ingenious solutions for the impossible 


BY CAROLYN GIARDINA 


Ethan Tobman, 
Production Designer 

ROOM 

A24 


"Room” is a lO-by-lO-foot shed 
where Ma (Brie Larson) and 
her 5-year-old son, Jack (Jake 
Tremblay), are held by a 
kidnapper. Production designer 
Tobman started the project 
by researching captivity — every- 
thing from solitary confinement 
to concentration camps. “The 
first thing we were looking at 
was texture. In solitary confine- 
ment, you find scratches on 
the walls that convey time and 



anxiety. Ifthere were children, we 
saw evidence of children doing 
art projects with found objects 
as methods of expression.” But 
while Ma and Jack are prisoners, 
"Room is warm and full of love 
to Jack because that’s all he’s 
ever known, so he feels comfort- 
able and safe. From Ma’s 
perspective, you feel a sense of 
claustrophobia.” For its spare 
furnishings, "We shopped at low- 
income stores and followed 
a budget.” Then there were the 
practical elements of the set, 
which was built like a Rubik’s 
Cube, accordingtothe designer, 
with modular tiles that could 
be removed to make room for the 
crew while still creating intimacy 
for the actors. 



Dante Ferretti, Production Designer 

CINDERELLA 

Disney 


“The palace had to be magical, so I looked at a lot of 
French architecture, like the Louvre, the Palais Gamier 
and the Palace of Versailles, which all had these great 
long staircases. So we started with the stairs, and then 
created everything from there, like the main entrance 
with its big arch and the fountains inside,” says produc- 
tion designer Ferretti. For the iconic ballroom scene, a 
30-foot-high set was built on the 007 stage at Pinewood 
Studios in the U.K., with an additional 60- to 70-foot 
digital-set extension. “Then we added our own touches, 
like the frescoes, the sconces and all of the set dec- 
oration, which included 5,000 oil candles that had to be 
lit by hand and 17 enormous chandeliers,” says Ferretti. 
"For the chandeliers, which adorn the corridor leading 
into the ballroom and the ballroom itself, set decora- 
tor Francesca Lo Schiavo wanted to make sure they were 
over the top, so we had them custom-made in Venice, 
and they are works of art themselves.” 


Mark Ricker, Production Designer 

TRUMBO 

Bleecker Street 


A scene in Trumbo, a biographical drama about Hollywood 
screenwriter Dalton Trumbo (Bryan Cranston), takes place on the 
set of a black-and-white Edward G. Robinson gangster movie, 
and the set was built in a New Orleans warehouse. After produc- 
tion designer Ricker researched gangster films of the period, 
he created a New York alley, circa the 1930s, "with cobblestones, 
brick, fire escapes, single lampposts. It was a wharf on the edge 
of New York, so we found an old photograph of the Brooklyn Bridge 
that we made for the backdrop. We gave it as much texture as 
we could get because we saw it in both black-and-white and color; 
we see the film as it’s produced and then on a TV.” Adds Ricker: 
“Becauseof budget restrictions, I designed it in a way so that all 
the scenery would be recycled into a prison wall. We also shot 
the scene of the filming of Spartacus using the back of the scenery. 
It was literally designed as a puzzle piece that would come 
apart, turn upside down and be reoriented into something else.” 
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ErancoisSeguin, Production Designer 

BROOKLYN 

Pox Searchlight 



When Irish immigrant Eilis (Saoirse Ronan) 
comes to New York during the 1950s, her first 
job is in a department store, which was a set 
built on location attheSaint-Sulpice Library in 
Montreal. “It was a big set. We wanted it to look 
like a big movie without it being a big movie,” 
says production designer Seguin, noting that 
the library was vacant and pillars and other such design elements were added, though there were some 
restrictions on how much they could change the room since it has to be preserved as a landmark. 
"One of the challenges was that, in the script, there are changes of season, Christmas or summer, so we 
had to change the dressing of the store. We have 46 to 50 mannequin dresses for the different sea- 
sons.” The setting also was designed to show that Eilis was fulfilling the American dream. In contrast 
with the tiny shop where she was employed in Ireland, "now she’s in the big world. I wanted to say 
that she arrived in the big city and is going to make it.” 
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Adam Stockhausen, Production Designer 

BRIDGE OF SPIES 

DreamWorks/Disney 


Steven Spielberg wanted to 
shoot as much of the Cold War 
drama on location as possible, 
and for production designer 
Stockhausen, finding the right 
location for the Berlin Wall 
scenes was particularly tough. 

“We were scouting in Berlin, 
and we weren’t finding it; we’d 
find bits and pieces but not 
enough for a big sequence — until we went to Wroclaw, Poland," says ■ 

Stockhausen. Originally a German town, Wroclaw became part ; 
of Poland afterworld War II. “We use it for when Pryor (Will Rogers) i 

goes across the wall and is unable to return, and we redressed it for 
the scene when Tom Hanks crosses the wall and also for Checkpoint ; 

Charlie.” The wall itself was made from wood, foam and blocks that 
were a mortar mix with insulation product as well as razor wire. Adds ; 
Stockhausen, “There were some contemporary structures [in the vicin- > 
ity], so we built some facades to cover what would have stood out.” ) 


Guy Hendrix Dyas, Production Designer 

STEVE JOBS 

Universal 




The stage used for the movie’s third and final act — the iMac launch 
in 1998 — is in the Louise M. Davies Symphony Hall in San Francisco, 
the location that Apple’s founder actually used for his NeXT Computer 
launch, which comprises the film’s second act. Explains production 
designer Hendrix Dyas; “The San Francisco Opera House was actually 
best for the NeXT launch because it was a more traditional and clas- 
sic theater setting, and this felt like a revenge act.” By contrast, “The 
Davies really screams modernity as it was in the ’90s,” he adds. “Parts 
of the design recalled the iMac and its transparent backs. In some way, 
the Davies reflected the feeling of the product and the time frame.” To 

prepare the stage, a screen 
that would have been 
used in 1998 was put up. 
“We also needed to 
remove updated technol- 
ogy that wouldn’t have 
been there in 1998 — digi- 
tal features and control 
panels,” says the designer. 


Judy Becker, Production Designer 

CAROL 

The Weinstein Co. 


Shopgirl Therese (Rooney Mara) works in the toy department of a 
Manhattan store in 1952, and that set was built in a now-closed 
Cincinnati department store. Explains production designer Becker: 
“I looked at a lot of toy departments from the ’50s and earlier for 
reference. We didn’t want it to be too fancy — FAO Schwarz — more 
middle-of-the-road. Lovers and Lollipops in 1956." She adds that the 
selected color palette was “appropriate to 1952 — a lot of dirty pinks, 
mauves, yellowed greens. I wanted to avoid the traditional pink and 
blue. I also wanted the feel of being a little worn on the edges. New 
York was coming out of the 
postwar and not yet into the 
sunny Eisenhower years 
of the ’50s. Most of the dolls 
were vintage and refurbished 
to look new; we also used 
some contemporary toys that 
looked period. We repainted 
them and designed and 
manufactured the toy boxes.” 




45 Costumes for 
Jennifer Lawrence?! 

From fantasy ball gowns to ‘vibrantly abnormal things,’ 
film’s inventive fairy godparents created 
memorable looks for a wnd range of characters 

BY CATHY WHITLOCK 


W HAT IS THE WORLD 

they inhabit?” That’s the 
question director Todd 
Haynes posed to his third-time col- 
laborator Sandy Powell as she 
developed the costumes for Carol, his 
postwar lesbian love story. To find 
the answer, Powell drew on the 194)0s 
and ’60s street images of Manhattan 
photojournalists Ruth Orkin and 
Vivian Maier, as well as magazines 
from the period, for the title char- 
acter’s high-fashion looks. Maier’s 
photos also were a source of inspiration for 
Odile Dicks-Mireaux’s work on Brooklyn, 
which captures the elegance and conserva- 
tism of the era through waist- cinching A-line 
dresses, three-quarter-sleeve cardigans and 
slim suits. “There was so much craftsmanship 
and invention in the 1950s,” says Dicks- 
Mireaux, who also looked to Woody Allen’s 
documentary on his own Brooklyn youth 
for couture cues. A third mid-20th cen- 
tury contender. Bridge of Spies, evokes the 
style of Jackie Kennedy for Amy Ryan’s 
character — a brilliant green coat and 
strand of pearls in one scene — and 
dresses Tom Hanks in suits tailored 
to the era. “They were constructed 
in an older tradition, with a different 
body shape, a different sleeve and 
a thicker weave in the fabric,” says 
designer Kasia Walicka-Maimone. 

The true story of Joy Mangano, 
inventor of the Miracle Mop, starts 
in the ’60s and spans three decades 
— with Joy star Jennifer Lawrence 
undergoing 46 costume changes 
during her evolution from strug- 
gling mom to mogul “as she 
finds different ways of using her 


clothes to express her determi- 
nation,” says costume designer 
Michael Wilkinson: “quietly rebel- 
lious jeans and T-shirts, a wedding 
dress, expensive tailor-made suits 
and a tough, intimidating leather 
jacket and sunglasses.” Intimidating 
also is an apt word for Merchant/ 
Ivory alum Jenny Beavan’s cos- 
tumes for the post-apocalyptic 
Max: Fury Road. “I loved the free- 
dom of creating vibrantly abnormal 
things,” says the nine-time nominee. 
Imagining a more ethereal world for 
Kenneth Branagh’s Cinderella was a two-year 
design process for Powell, who created nine 
different versions of Cinderella’s iconic lilac- 
blue ball gown, requiring more than 270 
yards of fabric, three miles of hem and more 
than 10,000 Swarovski crystals. “I wanted 
it to look like a watercolor painting,” she says. 
Eiate Hawley, who wardrobed a darker fairy 
tale in Guillermo del Toro’s Crimson Peak, 
also was inspired by art — a Klimt paint- 
ing — for Mia Wasikowska’s character’s 
delicate “Heartbreak Dress,” while 
Jessica Chastain’s costumes were 
designed to echo the angular 
architecture of the film’s gothic set. 

Also building buzz in the cos- 
tume category are Jane Petrie for 
wardrobing British suffrage activ- 
ists in Suffragette, Paco Delgado 
for his part in Eddie Redmayne’s 
gender transformation in The 
Danish Girl, South Dakota native 
Jacqueline West’s work on snowy 
Western The Reoenant and Daniel 
Orlandi’s vivid re-creations 
of Old Hollywood glamour (plus 
some prison grit) for Trumbo. 


1. Powell’s sketch 
for Cinderella's fairy 
godmother (Helena 
Bonham Carter, 
who suggested the 
wings that were 
added to this gown). 

2. Wilkinson’s vision 
foratoughened- 
upJoy (Lawrence). 

3. Carol’s structured, 
ladylike looks 
announce her wealth 
and privilege. 

4. Saoirse Ronan’s 
Brooklyn character’s 
green cardigan 

is a nod to her native 
Ireland. 
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SONG/SCORE & HAIRSTYLING/MAKEUP 


DON’T MIX ... UNTIL NOW 


Wiz Khalifa’s triple-platinum ‘See You At 
song by Gaga might put pop music bact 

BY MELINDA NEWMAN 


T here was a time when best 
original song contenders 
easily took up residence on 
top 40 radio: 1977’s “You Light Up 
My Life” (from the film of the same 
name) was one of five Academy 
honorees from the decade to top the 
Billboard Hot 100, and seven more 
Oscar recipients reached No. 1 in the 
’80s. But Eminem’s “Lose Yourself,” 
from 2002’s 8 Mile, was the last 
Oscar wiimer to top the charts. And 
the 2014 champ, John Legend and 
Common’s “Glory” from Selma, 
halted at No. 49, further evidence 
of an amicable separation in 
recent years between radio play 
and the Oscars. 


That could change this year with 
Furious f s triple-platinum “See 
You Again,” performed by rapper 
Wiz Khalifa featoing Charlie Puth, 
which spent 12 weeks atop the 
Billboard Hot 100. And two other 
candidates also had strong Hot 100 
showings this year: The Weeknd’s 
“Earned It” and Ellie Goulding’s 
“Love Me Like You Do” — both from 
Fifty Shades of Grey — each peaked 
at No. 3 on the chart. (A third Fifty 
Shades contender, Sia’s “Salted 
Wound,” didn’t chart). 

Generating buzz on the other end 
of the musical spectrum is the decep- 
tively named “Simple Song #3,” a 
stunning operatic track performed 


Goulding 


PLAYBOOK 


by Sumi Jo in Youth, which stars 
Michael Caine as a retired orches- 
tra conductor. 

Issue-oriented films also offer reso- 
nant contenders: “Til It Happens 
to You,” written by seven-time nomi- 
nee Diane Warren and Lady Gaga 
and performed by Gaga, is the coda 
to college sexual assaidt documen- 
tary The Hunting Ground. “Before I 
saw any footage, I heard about these 
stories, and I was like ‘Holy shit, I 
have to be involved,’ ” says Warren, 
who adds that she hears from abuse 
survivors almost daily about the 
song’s impact. “I don’t think I’ve ever 
had a song that’s had this kind of 
power.” Fellow documentary Tlaczng 


Extinction features two songs 
penned by 2013 nominee J. Ralph: 
“One Candle,” written and per- 
formed with Sia, and “Manta Ray,” 
written and performed with 
Antony Hegarty. 

Leon Bridges’ gospel-oriented 
R&B track “So Long” concludes 
Concussion, a drama about the doc- 
tor who linked pro football with 
debilitating brain injuries. “Though 
no one is ever going to be able to 
write a song as good as [Sam 
Cooke’s] ‘A Change Is Gonna Come,’ 
I was inspired by that,” says Bridges. 
And the fight for equality for same- 
sex couples motivated “Hands of 
Love,” the end-title track to Freeheld, 
performed by Miley Cyrus and 
written by Linda Perry, who wrote 
the song within an hour of seeing 
a rough cut of the film. 

Brian Wilson’s descent into and 
escape from mental illness are 
chronicled in the biopic Love ^ 
Mercy, which includes — along with 
Beach Boys hits — “One Kind of 
Love,” co-written by Wilson (with 
Scott Bennett) about wife Melinda. 


Howto 

Make 

Johnny 

Depp 

Menacing 

Settinff vanity aside, leading 
men like Eddie Redmayne 
and the star of Black Mass 
disappeared thanks to 
hair and makeup 

BY CAROLYN GIARDINA 



Joel Harlow, Makeup Department Head 
Gloria Casny, Hair Department Head 


Warner Bros. 

As James “Whitey” Bulger, Johnny Depp 
needed a receding hairline. Casny says 
the look was created by punching individual 
hairs into a silicone prosthetic — a pro- 
cess that took 22 hours (40 were made 
because they’re not reusable). Harlow 
adds that Depp’s look also included a pros- 
thetic nose and forehead and contact 
lenses: Bulger “had piercing blue eyes, and 
that’s what Johnny wanted,” even though 
it meant two hours each day getting ready. 



Lesley Vanderwalt, 

Hair and Makeup Designer 


Warner Bros. 

Nicholas Hoult portrays Nux, awar boy from 
the Citadel. Vanderwalt says such boys 
“are not well educated. They live to fight for 
their warlord.” To reflectthis, “Nux’sface 
was skull-like with scars on his cheekbones. 
And they are covered in white paint to 
emulate their leader. His body is white with 
black eyes. And he had tumor growths 
on his neck.” Vanderwalt adds that as Nux 
falls in love, “I gradually reduced the inten- 
sity of his makeup, softening it.” 



Dave Elsey, Hair and Makeup Designer 


Roadside Attractions 


Ian McKellen, 76, plays Sherlock Holmes 
at two ages decades apart: 63 and 93. “In 
profile, I wanted the 'hawk-like’ classic sil- 
houette, so we used a prosthetic on the 
bridge and tip of his nose to sharpen it,” says 
Elsey. For age 93, Elsey also used an old- 
age stipple on McKellen’s face. “Ian and I 
worked out a series of moves and facial 
expressions to maximize the wrinkles we 
could get. I also added sun-damage detail, 
as this is a more relaxed Holmes who spends 
time in his garden.” 


60 I THE HOLLYWOOD REPORTER | 12.04.15 


SMITH: CHRIS MCKAY/GETTYIMAGES FOR LIVE NATION. SIA: KEVIN MAZUR/GETTV IMAGES FOR A^E NETWORKS. KHALIFA: KEVIN WINTER/GETTV IMAGES FOR DCP. GAGA: JASON MERRrTT/GETTY IMAGES FOR AMFAR. GOULDING: KEVIN MAZUR/GETTY IMAGES FOR 
AMERICAN EXPRESS.WEE<END:TAYLORHILL/GETTy IMAGES. CYRUS: RANDY SHROPSHIRE/GETTY IMAGES FOR HILARITY FOR CHARITY. WILSON: KEVIN WINTER/GETTV IMAGES. TRAINOR: DOUGLAS GORENSTEIN/NBC/NBCU PHOTO BANK VIAGETTV IMAGES. 




f Sound Familiar? 


Excess faithfulness to the original 
Star Wars score could threaten Oscar 
hopes for The Force Awakens 

BY MELINDA NEWMAN 


Though Jonathan Demme’s 
tale of a washed-up rocker, Ricki 
and the Flash, didn’t perform at 
the box office, the Academy may 
look favorably on the movie’s one 
original tune, “Cold One,” written 
by Johnathan Rice and Jenny 
Lewis and performed at a pivotal 
point in the film by Meryl Streep. 

If voters are looking to the 
lighter side, Pitch Perfect 2’s sweet 
“Flashlight” fits the bill, as do 
the bouncy “Feels Like Summer” 
from Shaun the Sheep Movie, 
Meghan Trainer’s lilting “Better 
When I’m Dancin’ ” from The 
Peanuts Movie and Keegan De Witt’s 
gentle, ukulele-based “I’ll See 
You in My Dreams,” from the indie 
film of the same name^ 

It’s never wise to count out 007, 
so expect Spectre’s “Writing’s 
on the Wall,” performed by Sam 
Smith and penned by Smith and 
Jimmy Napes, to be a contender. 
Several Bond themes have been 
nominated over the years, but 
Adele’s “Skyfall” is the only one 
to take home the trophy. QZQ 


The Hateful Eight 


Trainer 


Wars: The 


Jan Sewell, Hair and Makeup Designer 

Focus Features 

Reteaming with Eddie Redmayne — who 
plays transgender pioneer Lili Elbe — 
after working with him on The Theory of 
Everything, Sewell says the two “talked 
about feminization of someone who is tran- 
sitioning.” Their research convinced them 
Lili “would overfeminize in the beginning, so 
we gave Eddie access to wigs” and grad u- 
ally reduced the amount of makeup. They 
realized that Eddie’s skin tone matched Lili’s 
in the original paintings by her wife, Gerda. 
“And the iconic red wig was born.” 


W ill the Force be with John Williams once again come Oscar time? 

Should the maestro’s score for Star Wars: The Force Awakens land 
an Academy Award nomination, it will be his 50th overall and his 
fourth go-round in the category for Star Wars material. But some early specula- 
tion about the film’s music centers on how heavily it relies on Williams’ original 
Star Wars score (for which he won his third of five Oscars): Audiences likely will 
love a recognizable sound for Episode VII, but the Academy’s music 
branch could frown on too much of a good, overly familiar thing 
— possibly disqualifying the score for relying on preexisting music. 

In another interesting plot twist, potentially spoiling Williams’ 
trip to the winner’s circle is Thomas Newman, who stepped in to 
score Steven Spielberg’s Bridge of Spies when Williams, 83, had to 
bow out for since-resolved medical issues. With 11 previous best 
score noms, Newman has the dubious distinction of most nomina- 
tions in the category without a win, but his elegant, somber score 
for the Cold War-set drama could remedy that. 

Incredibly, renowned composer Ennio Morricone also is looking 
for his first Oscar in the category (he received an honorary award 
in 2007) for his work on Quentin Tarantino’s The Flateful Eight, his 
first full Western score in 40 years. 

The reigning champ, prolific Alexandre Desplat (he won last year 
for scoring The Grand Budapest Flotel), again is a strong contender for The Danish 
Girl and Suffragette, with his delicate work for the former more likely to get him 
a nomination. 

Though totally worthy on their own merits, both Flarry Gregson-Williams’ 
wide-ranging score for The Martian and Floward Shore’s subtle, tension-filled 
work for Spotlight also could benefit from their films’ front-runner status. 

Among the other contenders are Johann Johannsson for his often pulsating, 
dark score for Sicario, the previously un-nominated Carter Bunwell for his lush 
work on Carol, Ryuichi Sakamoto for The Revenant (potentially along with Alva 
Noto) and — although he may be hurt by the movie’s poor performance at 
the box office and its uneven reception among critics — Daniel Pemberton, who 
pulled off an admirable hat trick on Steve Jobs by giving each of the film’s three 
acts its own distinct score. The late James Florner, who earned eight best score 
nominations and one win (for Titanic), also could receive his final nomination 
for his work on The 33. 



“MAGGIE SMITH IS 
SPECTACULAR. THE KIND 
OF TOTAL DELIGHT SO 
RARE IN MOVIES TODAY.” 

-Rex Reed, NEW YORK OBSERVER 

“ACTING LEGEND 
MAGGIE SMITH’S 
TOUR DE FORCE AS A , 
CANTANKEROUS OLD 
BRITISH BAG LADY.” 

-Lou Lumenick, NEW YORK POST 

“MAGGIE SMITH IS SUPERB.’ 

-Catherine Shoard, THE GUARDIAN ^ 

“DAME MAGGIE DELIVERS AN 
AWARD-WORTHY TURN. 
THE 80 YEAR OLD ACTRESS 
DOESN’T DISAPPOINT.” 

-Frank Scheck, 

THE HOLLYWOOD REPORTER . 


BEST ACTRESS 

Maggie Smith 
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LADY 

IN THE 

VAN 
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The Martian 


Some of the only CGI used in Ridley Scott’s space smash? 
Putting Matt Damon’s body on a skeletal frame as his astronaut 
starves. Otherwise, the director faithfully replicated Mars in the 
Middle East: ‘I wanted to get it right — like Stanley did with 200V 
BY PAMELA MCCLINTOCK 


N EARLY SUMMER 2014, PRODUCTION 
designer Arthur Max placed two pho- 
tographs on a table in Ridley Scott’s 
Los Angeles office. Both looked much 
the same, revealing vast, desolate, 
reddish-coppery landscapes that seemed 
equally hostile to human life. One pic- 
ture was of Wadi Rum, the high desert in 
southern Jordan. The other, shot by the 
Curiosity Rover, showed an even more 
remote location. 

“Which one is Mars?” asked the director. 

“Exactly,” answered Max. 

And that’s how The Martian, Scott’s 
$108 million sci-fi drama (or comedy, if 
you’re a voting member of the Hollywood 
Foreign Press Association), starring 
Matt Damon as an astronaut marooned 
on Mars, ended up shooting its third act 
on the location that Omar Sharif described 
as “the sun’s anvil” in Lawrence of Arabia. 
“I’d gone to Jordan before, when I 
was making G.I. Jane,” says Scott, 77. “In 
summer, it’s 120 degrees. But there’s a 


perfection to the simplicity of the environ- 
ment. There’s no vegetation. It’s crisp 
and magnificent. I knew it was the one 
place to do a strange planet.” 

This particular strange planet has been 
done by Hollywood before. Val Kilmer 
landed on it in Red Planet, as did Don 
Cheadle in Brian De Palma’s Mission 
to Mars, while Arnold Schwarzenegger’s 
head almost exploded on its airless sur- 
face in Total Recall. But this time, with 
The Martian, one of Holl3nvood’s most 
successful sci-fi auteurs set out to create 
the most scientifically realistic, visu- 
ally accurate replica of the planet ever put 
on film. “I wanted to get it right,” he 
tells THR. “The way Stanley got it right 
on 2001.” Yes, as in Kubrick. 

The film’s authenticity is likely one 
of the reasons it’s performed so well, 
earning nearly $600 million as of Nov. 20, 
making it the biggest hit of Scott’s career. 
But that verisimilitude required more than 
just shooting at inhospitable locations 






J 
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1. Damon on the 
desert set in Jordan. 
“Sometimes the 
oxygen tube would 
flop out of the back of 
the helmet and 

you would suddenly 
become aware that 
you couldn’t breathe,” 
says the actor. “I 
don’t think anyone 
escaped that 
ugly experience.” 

2. Damon in his Mars 
habitat, or “hab.” 

3. “Over the years, I 
got pretty good at 
casting,” says Scott, 
who spent years 
making ads before 
moving into directing 
features. “I was 
never trained in drama 
school and was very 
nervous about actors. 

I didn’t understand 
their language.” 

4. Damon in his space 
suit. 

5. From left: Damon 
and fellow astro- 
nauts Chastain, Stan, 
Mara and Hennie. 

“I really used this film 
as an opportunity 
to geek out as much 
as I could,” says 
Chastain. 


in the desert; it also meant building true- 
to-life Martian landscapes inside Earth’s 
largest soundstage — located in the 
suburbs of Budapest — and trucking in 
thousands of pounds of red-tinted 
sand and rocks. It meant putting the cast 
into 80-pound space suits so realisti- 
cally designed, the actors needed oxygen 
pumped into their helmets in order to 
breathe. “Sometimes the air supply would 
get shut off if you turned a certain way,” 
notes Jessica Chastain, who plays one of 
Damon’s fellow astronauts (along with 
Kate Mara, Sebastian Stan, Aksel Hennie 
and Michael Pena; Jeff Daniels, Kristen 
Wiig, Donald Glover and Chiwetel Ejiofor 
play members of the ground crew). And 
if all that weren’t difficult enough, it was 
impossible to find potatoes in Budapest 
during the winter. Those space spuds that 
Damon’s character grows in his Martian 
greenhouse.^ They had to be cultivated in 
a special high-tech hothouse on the set. 





“It was more difficult doing this 
movie,” says Max, half-joking, “than 
actually going to Mars.” 

DAMON’S JOURNEY TO MARS BEGAN 
with a blog. In 2009, an ex-AOL program- 
mer named Andy Weir began posting 
chapters on his website of a novel he was 
writing about an astronaut left behind 
during a mission to the planet. The blog 
kept going for three years, with Weir 
adding more and more research on what, 
scientifically speaking, living on Mars 
really would be like. Eventually, the book 
drew a small following, and Weir got 
requests to put it on Amazon. He did, sell- 
ing it for 99 cents a copy. Within six 
months, he’d sold 35,000 copies. Within 
another year. Crown Publishing had put 
it out as a hardcover (which spent 66 weeks 
on the best-seller list). 

But in early 2013, while The Martian 
was still a cult e-book, a young producer 
named Aditya Sood downloaded a copy 
and shared it with his boss, Simon Kinberg, 
a producer on X-Men and a creative con- 
sultant on Star Wars: The Force Awakens. 
“A studio’s fear is always that science fic- 
tion will be cold and alienating,” says Sood. 
“But this was a real character story.” The 
producers took the e-book to Fox, where 
Kinberg’s Genre Films is based, and 
convinced the studio to make Weir’s story 
into a movie. They hired Drew Goddard 

— who previously had penned Cloverjield 

— to write and direct. In October 2013 
Goddard submitted his first draft, which 
Kinberg rush- delivered to Damon (the 
two had worked together on Elysium'). The 
actor, who had just finished being res- 
cued from an alien planet in Interstellar, 
loved what he read. Just as important, 
he had an opening before he started shoot- 
ing his next Bourne movie in September 
2016. He signed on as The Martians star in 
April 2014. 

Then, a snafu. Goddard, a comic 
book fanatic, got another offer — the 
Spider-Man spinoff Sinister Six — and left 
The Martian insi as Damon was com- 
ing aboard. With the clock ticking before 
Damon’s window closed. Fox executive 
vp production Steve Asbell hurried a script 



LANDSCAPE, SCOTT, DAMON: GILES KEYTE/TWENTIETH CENTURY FOX FILM CORPORATION. HELMET, CHASTAIN: COURTESY OF TWENTIETH CENTURY FOX FILM CORPORATION. 
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over to his good friend Scott — the two had 
worked closely together on Prometheus — 
who had just completed firoclMs: Gods and 
Kings. Although suspicious over Goddard’s 
sudden exit from The Martian (“Is there 
something I’m missing, is there a problem 
here, why aren’t you doing it?” he grilled 
Goddard before taking over), Scott fell 
for the material. He agreed to replace 
Goddard and wished him luck on Sinister 
Six (which didn’t do much good; the 
Spidey spinoff ended up getting killed). 

Even if Scott had been inclined, there 
wasn’t time for a rewrite of Goddard’s 
script, not with the Bourne start date 
looming in the fall. But Scott did make 
some changes. For instance, he added the 
bit about Damon’s character keeping a 
video diary, which functions not only as a 
plot-propelling voiceover to the film but 
also as a sidekick. “He suddenly starts 
treating the camera like a buddy, hav- 
ing fun with it like a companion,” explains 
Scott. Meanwhile, his longtime produc- 
tion designer (Max and Scott have been 
working together since 1997) took a trip 
to the Johnson Space Center in Houston 
to learn everything he could about trav- 
eling to Mars. “[Max] must have taken 
several thousand pictures of Mars habitats, 
rovers and space suits,” recalls Dr. James 
Green, NASA’s Planetary Science direc- 
tor (everyone calls him Mr. Mars), who 
advised on The Martian. “He clicked every- 
thing he saw for eight hours.” 

Max used those pictures to assemble 
his sets outside Budapest at Korda Studio. 
The flight deck of the Hermes space- 
ship that takes Damon and the others to 
Mars occupied one soundstage, while 
the world’s biggest stage — larger than a 
football field — was transformed into 
the Martian surface. “We had to bring in 
about a thousand metric tons of custom- 
colored sand and soil,” says Max. “It took 
three weeks just to deliver it all.” 


One of the first sequences Scott shot 
on a soundstage was the storm at the 
beginning of the film that forces the other 


1. Damon and Scott 
in the Jordan 
desert. The director 
says he became 


when shooting wrapped in Budapest, 
all the actors but Damon were dismissed 
as the production moved to Jordan to 



astronauts to lift off while Damon’s charac- 
ter is left behind. Ironically, it’s one of 
the few parts of the movie that is scientifi- 
cally impossible (according to Mr. Mars, 
no such storm could exist on the planet). 
But the space suits the cast wore in the 
scene and for much of the rest of the movie 
certainly looked authentic enough. 
Originally, in fact, there had been talk of 
using NASA’s own prototypes of Mars 
suits — bulky contraptions nicknamed by 
the agency Zed 1 and Zed 2 that weigh 
more than 160 pounds — but there were 
problems with the designs. For one thing, 
the helmets made the faces of the actors 
hard to see. For another, says costume 
designer Janty Yates, “Zed 1 is a dead ringer 
for Buzz Lightyear.” Instead, Yates 
crafted a slightly less cumbersome cos- 
tume loosely based on the Zed models. 
“The most difficult thing for me was get- 
ting them on and off,” says Damon. “I’m 
not as flexible as Jessica.” 


interested In sci-fi 
in 1977, after 
seeing Star Wars 
at the Chinese 
Theatre in 
Hollywood. “I’ve 
never seen an 
audience connec- 
tion like that in 
my life.” 

2. Damon dug 
into some of the 
1,000 metric 
tons of red-hued 
soil shipped 

to the Budapest 
soundstage 
where much of the 
movie was shot. 

3. Damon in 

the lab. Says The 
Martian author 
Weir, “The whole 
film is a faithful 
adaptation of the 
book. I was really 
impressed with 
how much effort 
they put into 
the technical accu- 
racy. Usually, 
Hollywood doesn’t 
care much about 
it. Scientific 
accuracy was 
one of the reasons 
the book was so 
popular.” 


shoot the scenes where Damon’s char- 
acter marches hundreds of miles on the 
Martian surface. For the star, the hardest 
part wasn’t wearing a space suit in the 
desert or learning to drive the zippy Mars 
Rover designed by art director Oliver 
Hodge (“We got two crop dusters and 
stripped them down,” he says). The most 
difficult thing was being the only actor 
on the set. “Actors are notorious for getting 
in a huddle and complaining,” he says. 
“Instead, I had to call home and complain 
to my wife.” 

Scott wrapped the production in 
70 days, three days early. And postproduc- 
tion was accelerated as well when Fox 
decided to push the release of The Martian 
from its original Nov. 25 date to Oct. 2. 
But there wasn’t a huge amount to do in 
post, since the only CGI in the film — 
aside from inserting Damon’s head on a 
skeletal body double in the scenes where 
his character is starving — involved color- 
ing the sky butterscotch 
and adding mountains and 
some carbon dioxide clouds. 

The new debut date 
turned out to be fortuitous. 
Just days before the film’s 
release, NASA made the 
startling aimouncement 
that liquid water had been 
discovered on Mars. There 
were cheers at the Johnson 
Space Center — and inside 
Fox’s marketing depart- 
ment. But all Scott could 
think about were possibili- 
ties missed. “He would have 
found the edge of a glacier, 
definitely,” he fantasizes 
about reshoots. “It would be 
fascinating ...” EiZQ 
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Don’t be fooled by the A-list actors and Oscar buzz; LGBT cinema 
Jon Frosch and critic David Rooney take out their scalpels for 

JON FROSCH David, a few months ago you used this space to praise 
Hollywood for its history of thoughtful depictions of transgender charac- 
ters, but now were back and the news isn’t as good. This was a huge year 
for LGBT folks in the U.S.: The Supreme Court made same-sex marriage 
a nationwide right; Caitlyn Jenner was the country’s favorite cover girl; Out 
magazine named President Obama “Ally of the Year.” Aud the film industry 
seemed poised to reflect this new American moment with a bunch of 
huzzy gay-themed fall releases. What a sense of deflation, then, to discover 
the squarest, stodgiest group of movies imaginable. Freeheld and Stonewall 
were bland, gloppy slices of history. About Ray (starring Elle Fanning as a 
trans teen) was sniffed at in Toronto and scratched from The Weinstein Co.’s 
autumn slate. The Danish Girl (Nov. 27) is ayawningly polite portrait of the 
first gender-reassignment surgery patient. And you and I are less enamored 
of Todd Haynes’ chilly lesbian romance Carol than most of our colleagues. 
This is a relentlessly somber, self-important group of Aims — all tears, tor- 
ment and tragic poses, with characters who register more as causes and 
symbols than flesh-and-blood humans. As a happily wedded gay man who 
shuddered at old-guard arguments about marriage as a bourgeois betrayal 
of our “alternative” roots, Tm uneasy with the idea of movies systematically 


in America is suffering a major creative crisis. THR reviews editor 
a conversation that leaves no one uncut (not even you, Carol) 

reinforcing gay “otherness” (promiscuous sex, drugs, sassy queens and 
various tropes and trappings of queer representation). But this year’s LGBT 
Aims made me weirdly nostalgic for what now seem like guilty pleasures 
of gay cinema past — movies like The Birdcage, Bound and, gulp, even that 
dated circus of gay male dysfunction The Boys in the Band. As Freeheld scribe 
Ron Nyswaner recently said at the Vanguard Awards, in a veiled disavowal of 
his own film: “[As] we become mainstream ... we must resist the tendency 
to be de-gayed.” Equally relevant was his statement that “We need ... to insist 
that our gay characters are created within the fullness of their humanity.” 
DAVID ROONEY Jon, you hit the nail on the head about the discord between 
developments of the past year in LGBT rights and the toothless recent 
crop of queer-themed American movies. I’m more of a fan of Carol than 
you, but I admired it as a beautiful, if gelid, art object — exquisitely 
acted though emotionally quite muted for a drama about a love that blooms 
in hiding. But overall, this year’s LGBT films don’t match the storytell- 
ing assurance, vivid character detail or thematic universality of relatively 
mainstream American movies like Milk, Brokeback Mountain and The 
Kids Are All Right, which examined gay and lesbian lives without being 
bogged down by their own mission to Tell an Important Story. It’s 
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BEST DOCUMENTARY 


distressing that there’s so little happening in American film that comes 
close to the ballsiness and complexity of TV’s depictions of queer 
lives. I’m thinking Looking, Orange Is the New Black, Transparent and 
Steven Soderbergh’s delicious Liberace biopic, Behind the Candelabra. 
I’m seeing a similar trend in new American plays, where attempts to 
take the temperature of gay life in large, liberal cities like New York 
seem depressingly vanilla. There’s a parallel with comments Milos 
Forman and other Czech New Wave directors made about movies 
that followed the fall of communist regimes in Central Europe — that 
creativity burns brightest in cinema of dissent, and once you take 
away forces of marginalization and oppression, artists have to develop 
an authentic new voice grounded in a new reality. Not that anyone’s 
arguing for a return to outsider status as an artistic stimulant, but 
that seems not a million miles from what Nyswaner was saying, 
don’t you agree? 

FROSCH If you’re asking if I think gay-themed American movies have 
been more boring since we’ve acquired more rights, my answer is yes. 
Brokeback, Milk and The Kids were semi-mainstream — as you point 
out — Oscar-friendly and headlined by stars. But they were above all 
superior entertainment, works of deep feeling and artistry that were — I 
think this is crucial — made before the tides of law and public opinion 
had decisively turned in favor of LGBT rights. So in addition to being 
good movies, they were propelled by a sense of cultural and political 
urgency; their very accessibility — their presentation of potentially 
controversial material in classical packages of Western-melodrama 
{Brokeback') , biopic {Milk) and comedy {The Kids) — felt purposeful, 
even subversive. Now that many hearts, minds and laws have changed, 
why are LGBT movies still so pleadingly honorable? Carol is unim- 
peachably well crafted. But the film feels aestheticized to the point of 
asphyxiation. I get it — it’s about containment and the closet. But with 
its painstaking production design, precious score and gorgeous 
actresses in traffic- stopping vintage garb, the movie seems to be say- 
ing: “How cordd anyone oppose this lesbian love? It’s so very pretty!” 

I have to add: Rooney Mara and Cate Blanchett’s sex scene was, for me, 
far more uncomfortable than the much-maligned spanking session 
in Blue Is the 'Warmest Color. I was utterly conscious that these were 
A-list actresses pretending to make love; maybe it’s because I barely 
believed the characters even liked each other. Also, amen to your point 
on TV. I’m still depressed about Xoo^mg’s cancellation. 

ROONEY I spent much of Carol asking, “Why would anyone leave I^le 
Chandler?” But that’s just me. Seriously though, I hear what you’re 
saying about a lack of urgency. It feels like these recent movies are 
sliding back to the default (and retrograde) position of noble suffering 
rather than bringing a contemporary or — God forbid — provocative 
perspective. Even the politics feels pat rather than impassioned. What 
became of the defiant voices that made the New Queer Cinema of the 
1990s so exciting, yielding audacious work from the likes of Gus Van 
Sant, Gregg Araki, Tom Kalin, Rose Troche and Todd Ha3mes in his less 
manicured pre-Caro/ days? This year’s big gay movies also fail 
to measure up to the most memorable recent LGBT indies, a list I’d 
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top with Andrew Haigh’s Weekend (OK, it’s British) and 
Dee Rees’ Pariah, which manage to be simultaneously 
raw, real and poetic. The only recent American work that 
comes close is Sean Baker’s wonderfully scrappy trans- 
gender girlfriend movie Tangerine, which cost a fraction 
of the titles you mentioned at the start of our exchange 
and has exponentially more grit, heart and playfulness. 

I want more of that kind of LGBT filmmaking. 

FROSCH I also love Weekend and Pariah, and think that 
indies have sporadically been a sanctuary for smart 
gay-themed filmmaking. (Those disappointed hyFreeheld 
should seek out Ira Sachs’ Lme Is Strange and Patrick 
Wang’s In the Family, far more authentic and nuanced 
looks at how laws and logistics have tripped up gay 
couples.) And I’m with you on the fabulous Tangerine, the 
shining exception when it comes to 2016’s queer films. I 
also would recommend two others: Desiree Akhavan’s 
Appropriate Behavior and Sebastian Silva’s Nasty Baby — the former a droll 
study of a Brookl3mite navigating the competing pulls of her bisexuality 
and her Iranian immigrant parents, the latter a twisty tale of a gay hipster 
couple who helps a friend (Kristen Wiig) get pregnant. Both wring real 
drama — and comedy — from LGBT life as it’s lived today, without under- 
lining their themes or intentions. Maybe the lesson is that now that gays 
largely are seen as people “just like everyone else,” gayness is no longer 
some exotic, movie-worthy novelty in and of itself. Filmmakers must 
find new narrative or stylistic spins to put on LGBT stories — as Baker, 
Akhavan and Silva did. But do audiences want to see those movies? 


And are studios and filmmakers willing to make them? 
Depressingly, I think high-profile, acclaimed gay 
films of the past — Sunday Bloody Sunday, Personal Best, 
Kiss of the Spider Woman and others — still would be 
risky propositions today. 

ROONEY I can’t imagine in today’s climate who would 
finance edgy projects like those, or Bill Condon’s Gods 
and Monsters (old dude preys on hot young gardener?!), 
Lisa Cholodenko’s High Art (lesbian junkies lead a nice 
girl astray?!) or John Cameron Mitchell’s queer porno 
experiment Shortbus (auto-what?!). Frankly, the stron- 
gest queer-themed films are coming from abroad. This 
year’s Venice Golden Lion winner, Desde Alla, was a 
transfixing probe into conflicted sexual psychology, 
with the kind of rich ambiguities the new American 
films are lacking. And I can’t think of a more immersive 
trip inside the trans experience than Francois Ozon’s 
The New Girlfriend. Even a little Swedish movie at Toronto, Girls Lost, 
about a 14-year-old wrestling with gender identity, had a freshness 
absent from most of the movies we’re talking about here. 

FROSCH The best gay films definitely are coming from overseas and have 
been for a while via Almodovar, Ozon, Andre Techine and many others 
who explore not just homosexuality, but the fluidity of human sexuality 
in general. I would argue that it’s not because those countries are more 
progressive than we are on LGBT issues, but because their film industries 
are less numbers-driven and squeamish about sex. 

ROONEY And less obsessed with awards potential. EZZZ3 


•top 5 


HIGHEST-GROSSING 
GAY-THEMED FILMS* 

1 . The Birdcage, 1996 
($124.1 million) 

2 . The Imitation Game, 2014 
($91.1 million) 

3 . Brokeback Mountain, 2005 
($83 million) 

4 . Philadelphia, 1993 
($77.4 million) 

S. In & Out, 1997 
($63.9 million) 
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much working class when I was 
growing up. I came from a very poor 
family, but by the time I graduated 
high school, they were quite well off. 
He had become a lawyer. He had 
been on his way to become a sheep 
farmer, and some guy said, “Oh, 
we’re going to go and enroll in law,” 
and he just did that on a whim. So 
by the time I finished high school, he 
was quite wealthy. And I felt this 
debt to him to make out like I was 
going to do something responsible 
with my life, something that would 
guarantee an income. I was terri- 
fied to tell him that what I really 
wanted to do was either paint pic- 
tures or become an actor. And he 
found out, and he took me aside and 
said, “Look, I think you should fol- 
low your dreams, and money and all 
that other stuff, it comes as a bypro- 
duct.” I found out that, deep down, 
he had wanted to be an actor. 

RUFFALO I was well on my way to 
being a bartender. 

JACKSON A mixologist? 

RUFFALO I don’t know if you know this, 
but me and Benicio started act- 
ing school together — Stella Adler, 
here in Los Angeles — and I could 
see the talent flying off of him, and I 
said to myself, “I’ll never be able to 
do what that guy can do.” 

DEL TORO You’ve done pretty damn 
good, brother. He was traveling two 
hours every day, back and forth, to 
go to school, and I went, “This kid 
is strong.” 

RUFFALO You were my hero. 
EDGERTON We Can all leave, if you 
want. {Laughter.') 

JACKSON Get a room. 

DEL TORO We already did. 

Was there ever a point where you fell 
out of love with acting? 

CAINE Oh no, never. 

SMITH I had a brief period, four 
years ago. In retrospect, I realize I 
had hit a ceiling in my talent. I 
had a great run that I thought was 
fantastic, and I realized that I had 
done everything that I could do with 
the “me” that I had. And I didn’t 
work for about two years, and I [went 
through] marriage counseling, 

60 parenting books, all of that stuff 
And I really dived into me, and 
then all of a sudden it was like, “Oh!” 
And I found the coimection. Your 
work can never really be better than 
you are, you know? Your work can’t 
be deeper than you are. 

JACKSON You know what you needed 
for that? 


SMITH What did I need? 

JACKSON A play. 

SMITH I’ve always been really prod- 
uct-oriented. I want to win. When 
I do something, I want to be number 
one, and I want to smash it. And I 
have a 16-year-old daughter, and she 
got me and shifted my focus from 
product to people. It took a couple of 
years, but as soon as I got knocked 
off of product and started shifting to 
people, the whole world opened up 
for me again, and acting opened up 
in a whole new way — to not go into 
day one of a movie trying to figure 
out what everybody has to do so 
we win versus opening up and every 
person is a whole new world. [Before 
that,] when I went into a meeting 
with a director, my focus was: Can 
this guy win, can this girl win? And 
it was a pathology that broke for me 
a couple of years ago, and I fell 
in love and then I couldn’t imagine 
what else I could do that could add 
so much to my life other than acting. 


1996’s Blood and BYree], and he 
said, “Do it with me.” And so I did 
it. And he brought me out of this 
“slough of despond,” as they say. I 
don’t get the girl; I get the part now. 

Who taught you the most about acting? 
CAINE Marlon Brando, [though] I 
didn’t understand him at all. I met 
him under strange circumstances: 
He had just lost a girlfriend, and it 
was weird, and I was like a young girl 
with Elvis Presley. I was completely 
overwhelmed. A friend of mine got a 
message from him that was 16 min- 
utes long on the phone and used up 
all his battery. 

JACKSON Two days before 9/ll, 
Michael Jackson was having these 
concerts in New York, and for some 
reason I was introducing Usher 
and Whitney Houston. And I was 
standing backstage, waiting to 
go and introduce them. Somebody 
comes up behind me and starts 
doing the Ezekiel speech [from Pulp 


“When I was 15, my first girlfriend eheated 
on me. And I remember m^ing a deeision that 
nobody would ever eheat on me again. And 
the way I was going to do that was by being the 
biggest aetor on Earth. So there’s been this 
weird psyehology that if my movies are number 
one, my life is going to work out great.” 

SMITH 


JACKSON I’m constantly evolving. 
I’ve grown as an actor. I’m getting 
older, I’m a little less patient with 
people. I speak my mind a lot more 
than I used to ’cause I used to 
think I’d get fired, and now I know 
I’m not. 

What surprised you about your Hateful 
Eight character? 

JACKSON That he was the smartest 
person in the movie. I mean, people 
say a lot of things about Quentin 
— that he’s racist, he’s this, he’s that. 
But every character that he has 
ever written for me has been a very 
intelligent, very driven person. 
CAINE There was a very specific 
moment for me, when I got a script 
and sent it back to the producer 
and I said, “The part is too small.” 
So they sent it back and said, 

“I didn’t want you to read the lover. 
I wanted you to read the father.” 
And I suddenly went, “Oh my God. 
I know where I am now. I no longer 
get the girl.” And I sort of retired 
for a couple of years. I kept getting 
a load of crap, you know? And I 
was down in Miami Beach with Jack 
Nicholson, and he got a script [for 


Fiction^ People do that to me all the 
time. “Arrgh, Ezekiel, da da da.” 
And I turn around, and it’s Marlon 
Brando. I’m like, “Oh my God!” 

We end up having this conversation. 
He gives me a phone number. He 
says, “Call me, we need to talk.” So I 
go back, and I call that number, and 
somebody answers the phone. It’s 
a Chinese restaurant. {Laughter.) 
“Is Mr. Brando there?” “Hold 
on, hold on.” And the next thing, he 
comes to the phone. And we spent 
an hour talking. 

RUFFALO That was his office. 
JACKSON The next time I called, 
it was a Chinese laundry. And I 
said, “Is Mr. Brando there?” And 
then I realized he just filtered 
his calls by doing that, and then 
he’d come to the phone. 

who else has taught you the most? 
JACKSON Lloyd Richards, who was 
the director of the Yale Drama 
School — even though I didn’t go to 
Yale Drama School, I did two plays 
for him — and Douglas Turner Ward 
at the Negro Ensemble Company. 
They both taught me how to ask 
myself the right questions when 


Tm preparing to do a role or how 
to sit down and read a script and 
figure out who that person is 
— write an autobiography, give him 
a complete life from birth, fam- 
ily, educational backgroimds. And 
those things have served me, and 
I continue to do them. 

RUFFALO My teacher at Stella Adler, 
her name was Joanne Linville. 

She was that rare acting teacher 
who knew how to act. 

JACKSON That is rare, isn’t it? 
RUFFALO It is rare. 

JACKSON It’s incredibly crazy. I had 
all these friends in New York that 
were going to class. I would ask 
them, “What’s that person been 
in, that you take classes from them?” 
RUFFALO [My teacher] taught me 
the truth, and to feel what it was like 
to have the truth, and to constantly 
strive for it. And then the other thing 
is: You’re always working. It’s never 
done. I can’t watch anything that I 
do without sitting there and tearing 
it apart. 

SMITH Absolutely. 

JACKSON I can’t watch anything 
you do without doing that, either. 
{Laughter.) 

RUFFALO It’s that old [joke]: How 
many actors does it take to screw 
in a lightbulb? Twenty — one to 
screw it in, and 19 to say how they 
could have done it better. 

JACKSON When I see people going 
to acting class, it’s like, “Well, I’m 
doing a scene today.” I said, “What 
do you mean, you’re doing a scene 
today? How long has it been since 
you did a scene?” “Well, other peo- 
ple are doing scenes, too, so it’s been 
about 10 days.” I’m like, “That’s 
not acting class. You’re learning to 
be a critic.” 

What’s the biggest mistake young 
actors make? 

CAINE Thinking that they’ve got 
to have a masterpiece every time. Go 
ahead and do the bloody thing. If 
it flops, you’ve had the experience 
anyway. I had a friend who shall be 
nameless, and he always said, “You 
can’t do that, it’s going to be a load 
of crap,” and waited for great direc- 
tors, and every two years some great 
director would give him a role, and 
come Monday morning, he’s in front 
of the camera and he didn’t know 
what in the bloody hell he was doing. 
You must experience it. 

JACKSON That’s why I just couldn’t 
imagine not acting. 

SMITH That is the killer for an actor. 
Because the camera feels that 
you’re uncertain and not sure. Let 
it rip. Fail hard and fail loud. Ei223 
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TOP 25 MUSIC SCHOOLS 


INSTRUMENTAL 

INSTITUTIONS 

From New York to Nashville (not to mention Seoul 
and London), a new generation of film scorers, 
songwriters and music industry execs will come 
out of these 25 schools By Jeff Bond 

A rt vs. commerce continues to be an issue in a world 
where students studying music hope someday to make a living. 

Traditional conservatories such as Juilliard still rank high in the 
overall picture, even in a world in which many big-name composers 
and musicians make an impact without any formal training at all. For those 
who do want a traditional music education, a conservatory is still an 
effective way to develop skills without the pressures of the business side 
of the industry. “I think the school of music was formative for me in that 
respect,” says film composer Marco Beltrami {The Homesman) of his experi- 
ence at Yale’s conservatory. “It was a very academic institution rather 
than a trade school — it’s more about expanding the creative processes 
of the brain.” But composer Jeff Beal, who recently won an Emmy for his 
work on House of Cards and is creating a program for the Eastman School 
of Music, says the key to making a living as a musician lies in diversifying. 
“I’ve met so many yoimg composers who’ve come straight out of Juilliard, 
and so many of them are wonderful concert composers, but [they] have 
an interest in doing film. My sense of the future of music-making is that’s a 
line that’s going to continue to be blurred.” 
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I I The Juilliard School 

I New York’s prestigious insti- 
tution maintains its bragging rights 
as the go-to music school, with a 
stingy 8.4 percent acceptance rate 
that has crept up just slightly in 
recent years (and you have to audi- 
tion). Not only has the school 
produced legendary composers 
and musicians (Bernard Herrmann, 
Marvin Hamlisch, Barry Manilow, 
Wynton Marsalis, Philip Glass), but 
also all its music, dance and 
drama classrooms are housed in 
the same building, exposing stu- 
dents to a variety of disciplines and 
inspirations. And 77 percent of 
full-time undergrads receive finan- 
cial aid (averaging S28,000). 
Notable alumni John Williams, 
Michael Giacchino 


4 1 UCIA Herh Alpert School of Music 

I The National Research 
Council gave UCLA’s Department 
of Musicology the highest rating 
of any nonperformance music pro- 
gram. The Herb Alpert School of 
Music — an outgrowth of the L.A. 
university’s vaunted ethnomusicol- 
ogy program that was established 
in 2007 with a $30 million grant 
from the Herb Alpert Foundation — 
has been so successful that UCLA 
has requested its establishment 
as the UC system’s first indepen- 
dent music school, with its own 
dean and academic departments. 
The proposal could be approved 
by early 2016. 

Notable alumni James Horner, 

Don Davis 


2 1 Berklee College of Music 

I This Boston school ranks close 
to Juilliard in terms of prestige 
but embraces more mainstream 
popular music disciplines, jazz 
and music production, including 
student-run record labels and 
concert venues. Composer and 
orchestrator Kevin Kaska formd 
the school’s connections with 
the Boston Symphony and 
Boston Pops helped him work 
with conductor John Williams 
and later establish his career in 
Hollywood. Says Kaska: “No 
other music school in the world 
coidd hold a candle to Berklee’s 
dedication to film scoring, music 
synthesis, contemporary writing 
concepts and music production.” 
Notable alumni Howard Shore, 
Quincy Jones 

3 use Thornton School of Music 

The Thornton School of Music 
is older by 20 years than Juilliard, 
but its proximity to the L.A. movie 
and music scene has allowed it 
to flip the script from the classi- 
cal canon to the modern music 
business and technology. Record 
producer Jimmy lovine and hip- 
hop producer Dr. Dre launched the 
Jimmy lovine and Andre Young 
Academy for Arts, Technology and 
the Business of Innovation with 
a $70 million cash infusion last year 
in an effort to smooth out the 
synergy between technology and 
liberal arts. 

Notable alumni Bruce Broughton, 
Austin Wintory 



5 1 Oherlin Conservatory 

I Founded in 1833, Oberlin is 
the oldest conservatory in the US. 
and shares a unique association 
with Oberlin College, a liberal bas- 
tion in northeast Ohio. With only 
around 600 students and an admis- 
sion rate of 25 percent, the school 
offers a cloistered, rural setting and 
small class sizes. Oberlin is 
for undergrads only, which 
limits competition for 
placement in its ensembles 
and opera productions. 
Notable alumni Liz Phair 

B \ New England Conservatory 

I With a 30 percent admission 
rate, the conservatory is com- 
petitive but not exclusive. Students 
can earn a bachelor’s in music, a 
master’s and a doctoral degree, and 
can study classical, jazz, world 
and early music. Located in Boston, 
the conservatory also offers training 
and performance study for those 
from kindergarten to high school, 
as well as adults and seniors in its 
Preparatory School. 

Notable alumni Sean Callery, 

Cecil Taylor 
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7 1 Curtis Institute of Music 

I With a student population 
of around 160 and an acceptance 
rate of 4 to 11 percent, Curtis is one 
of the toughest conservatories to 
get into; live auditions are required. 
Established in Philadelphia in 1924 
by an heir to the Curtis Publishing 
family, the school counts Leopold 
Stokowski as one of its early 
patrons. 

Notable alumni Leonard Bernstein 

8 Eastman School of Music 

One of the top conservatories 
in the country, Eastman accepts 
only 13 percent of applicants. 
Though expensive, the Rochester, 
N.Y., school is generous with finan- 
cial aid, and nearly every student 
receives some form of scholarship. 
Notable A\\m\n\ Alexander Courage, 
Laurence Rosenthal 

9 Now York University 

Located in the heart of New 
York City, NYU can take advan- 
tage of the city’s enormous range 
of top-flight concert halls and 
other performance spaces, 
with many classes centered 
around presentations in 
these venues as well as intern- 
ships with performing arts 
organizations, music periodicals 
and record labels. 

Notable alumni Alan Menken, Elmer 
Bernstein 

1 n I Royal College of Music 

XU I London’s RCM boasts a 
Hogwarts-sized student body of 
about 1,000 undergrads and 
postgrads. It houses a huge library 
of recorded music and Aims, 
written scores and manuscripts, 
and a museum of ancient musical 
instruments. 

Notable alumni James Horner, 

John Addison 

U I Yale School of Music 

I Yale’s programs (for graduate 
students only) are as respected 
as any in the country and are No. 1 
at placing students into profes- 
sional positions in music globally. 
The 8 percent acceptance rate is 
69 percent lower than the overall 
average, but a staggering $100 mil- 
lion donation by billionaire alumnus 
Stephen Adams and his wife, 
Denise, allows accepted students to 
attend the New Haven, Conn., 



school with their tuition fully paid. 

Notable alumni: Marco Beltrami, 
John Mauceri 

1 n I University of Miami Frost 
LC \ School of Music 

Frost maintains strong con- 
nections to the L.A. movie scene 
and the world of contemporary 
music through the Henry Mancini 
Institute, which trains classical 
and jazz students in disciplines that 
prepare them for film and popular 
music performances. 

Notable alumni Ben Folds, Bruce 
Hornsby, Joel McNeely 

1 n I University of North Texas 

Xu I If you’re studying jazz, you 
could do worse than to attend the 
first university to offer a degree in 
this distinctly American musical 
genre. The Denton, Texas, school 
has become known as one of the 
leading institutions in the study of 
jazz, and as far back as 1890, 
music was part its founding core 
of disciplines. 

Notable alumni Kristopher 
Carter, Norah Jones 


14 


Guildhall School of 
Music and Urama 

One of the top conservato- 
ries in the U.K., Guildhall’s London 
campus serves more than 800 
students from more than 40 coun- 
tries around the world and is the 
only conservatory to teach music, 
drama and theater in one location. 
Notable alumni George Martin, 
Dario Marianelli 

1 r I San Francisco Consorvatory of Music 

X U I The longest-standing con- 
servatory on the West Coast since 
its founding in 1917, the conserva- 
tory offers bachelor’s and master’s 
degrees in composition, instru- 
mental and vocal performance to 
around 400 students, pre-college 
training to 200 students and com- 
munity outreach programs to more 
than 6,000 Bay Area residents. 
Notable alumni Isaac Stern 

1 P I California State University, 

ID jNorthridge 

On a good traffic day, Hollywood 
is only about 40 minutes away, and 
Northridge’s $8,208 tuition for 
California residents is 23 percent 
less pricey than the average for 
the nation’s music schools. Plus, 


the university’s 6l percent admis- 
sion rate means you’ve got a good 
chance of being accepted. 

Notable alumni Andy 
Summers, Diane Warren 

I Middle Tennessee 
I State University 

With faculty members hafiing from 
every corner of the music business, 
students get the opportunity to 
hobnob with industry professionals 
and gain experience in working on 
major record and performance proj- 
ects happening right in Nashville. 
Notable alumni Gary Overton, 

Blake Chancey 

I Manhattan Schenl ef Music 

I In the fall of 2016, the school 
will join the Boston Conservatory 
as one of the only two conservato- 
ries offering a degree in musical 
theater. 

Notable alumni Angelo Badalamenti, 
Elliott Goldenthal 

I Indiana University Jacobs 
I School of Music 

Jacobs boasts one of the top 10 
voice schools in the U.S. and a 
student body that includes repre- 
sentatives of every state as well as 
more than 65 cormtries. But getting 
into the Bloomington, Ind., school 
is a challenge: Admission is by live 
or recorded audition only, and the 
acceptance rate for undergrads is 
26 percent. 

Notable alumni Joshua Bell 

I California Institute 
I of the Arts 

Opportunities for study and 
performance involve tonal and 
atonal music, hip-hop, jazz, pop, 
voice arts and rock, with instruc- 
tors like guitarist Larry Koonse 
and tenor Timur Bekbosunov. 
Notable Alumni John Debney, 

Ravi Coltrane 



I Conservatoire de Paris 

I Founded in 1796 and 
operated under the super- 
vision of the French 
Ministry of Culture and 
Communication, the 
Conservatoire de Paris has 
been responsible for more 
than a few classical music lumi- 
naries —Camille Saint-Saens, 
Jean-Pierre Rampal, Edgard 
Varese, Hector Berlioz, Georges 
Bizet, Claude Debussy — and 
even Japanese Godzilla composer 
Takayuki Hattori. Music con- 
servatories don’t get much more 
renowned— or tougher to get 
into. With a brutal three-round, 
competitive selection process, 
the school’s admission rate is a 
punishing 2 to 3 percent. 

Notable alumni Maurice Jarre, 
Michel Legrand 

I Syracuse University Setnor 
I School of Music 

Syracuse was the first U.S. univer- 
sity to offer a music degree, and 
the Setnor School of Music has set 
its sights on readying students for 
“portfolio careers” that include not 
only skills in performance, com- 
position and arranging, but also 
teaching and business acumen. 
Notable alumni Michael Croiter, 
Jessica Kuhlman 

I Seoul Institute of 
I the Arts 

The SIA is one of the most presti- 
gious arts conservatories in Asia, 
and foreign students can qualify for 
scholarships that will reduce their 
tuition by 50 percent. 

Notable alumni Lee Bo Ram, Bae Suzy 

M l Gelmont University Curb College 
I of Entertainment G Gusiness 

This Nashville institution accepts 
students who are non-musicians 
interested exclusively in business 
and management. 

Notable alumni Minnie Pearl, 

Trisha Yearwood 

I Full Sail University 

I The show production 
bachelor’s degree program at this 
Winter Park, Fla., school offers 
an extensive grormding in live audio 
and lighting production for con- 
certs and music tours. 

Notable alumni Sebastian Krys, 

Gary Rizzo 
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FULL TIME FACULTY POSITIONS 

Kanbar Undergraduate Film Program 

Tisch School of the Arts 


The Kanbar Undergraduate Film Program at New York 
University, Tisch School of the Arts, is searching to fill 2 full time 
faculty positions beginning Fall 2016 in the following area(s): 

Directing/Production and Screenwriting. For full details and 
information on how to apply, please visit: http://tisch.nyu.edu/ 
faculty/faculty-positions. 
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Weerasethakul 


L ast year, the inaugural 
Singapore Media Festival 
craftily rebranded its various 
fall TV and film events into a 
splashy, one-stop media showcase, 
attracting the likes of John Woo, 
Juliette Binoche and Zhang Ziyi — as 
well as redoubling its links to 
China with the launch of a 
$100 million media fund for 
investments. In addition to 
an inaugural event devoted to 
new media (Digital Matters), 
this year’s fest includes the fifth 
ScreenSingapore film market, 
the l6th annual Asian Television 
Forum and Market, the 20th 
Asian Television Awards and the 
26th Singapore International 
Film Festival — which will include 
a master class by Thai auteur 
Apichatpong Weerasethakul and a 
tribute to Malaysian-born actress 
Michelle Yeoh. “The Singapore 
Media Festival serves as a platform 
for creative, content and com- 
merce leaders from Singapore, Asia 
and other regions around the 
globe to come 
together to form 
fruitful partner- 
ships that place 
Singapore as 
Asia’s leading hub 

NOV. 26-DEC. 6 for COUtPUt 

MARINA BAY COIUCIIL 

SANDS RESORT, creatiou,” says 

Robert Gilby, 
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chairman of the SMF advisory 
board and managing director of 
The Walt Disney Co., Southeast 
Asia. Here’s THR’s guide to navi- 
gating the myriad screenings, 
seminars and awards shows during 
the 11-day event. 

GET INSIDERS’ TIPS ON CHINA 

ScreenSingapore and ATF, 
running Dec. 1-4, expect 
more regional power 
players to take to the sales 
floor. Last year saw a record 
number of attendees (4,800) 
and exhibitors (1,300), 
and the events registered 
more than $250 million in e 
sales. Maggie Xiong, senior 
director of international 
acquisitions at Chinese 
online video giant Youku 
Tudou, will provide tips 
on tailoring media content 
in ways that can help 
attract regional buyers. 

GLIMPSE ASIA’S 
DIGITAL FUTURE 

The inaugural edition 
of Digital Matters will 
explore various aspects 
of Asia’s rapidly 
evolving online enter- 
tainment industry, 
from brand 
marketing 




to digital distribution. Speakers 
will include Bing Chen, a former 
vp at YouTube who now heads 
new-media platform Victorious, 
YouTube star Alfie Deyes and 
YouTube director of content and 
operations Gautam Anand. 

SEIZE INVESTMENT OPPORTUNITIES 

Singapore has emerged as 
an attractive production 
hub for Hollywood talent, 
r with local authorities 
p enforcing strict intellec- 
tual property laws and 
dangling cash rebates 
of up to 60 percent 
of qualifying expenses 
incurred during film- 
making in the territory. 
But the island city- 
state also offers invest- 
ment capital for 
filmmakers in the 
West: Singapore- 
based Xeitgeist 
Entertainment Group 
has backed a number 
of English-language 
titles, including IFC’s 
The Man Who Knew 
Infinity, starring Jeremy 
Irons. Says Xeitgeist ’s 
Tan Min-Li, “There are 
great opportunities 
here for international 
filmmakers.” 


1 The Marina Bay Sands, home to the SMF. 

2 From left: Director Woo and actors 
Binoche, Zhang and Tong Dawei at the 
opening night of last year’s festival. 

3 The new Adrift restaurant. 

4 The Man Who Knew Infinity stars Irons 
(left) and Dev Patel. 

TAP INTO ASIA'S BOOMING TV SECTOR 
D.J. Lee, president of media con- 
tent at C J E&M, will give this year’s 
ATF keynote, “Into the Future 
of Television: An Asian Empire’s 
Move Forward.” He plans to speak 
about his experience at South 
Korean media giant C J, which pro- 
vides about 3,000 hours of 
content per year across Asia. The 
Asian TV Awards, which aired to 
about 60 million households across 
Asia last year, will run Dec. 2 to 
3 and reach an estimated 80 mil- 
lion households. 

WIND DOWN AT ADRIFT 

Juggling a film festival, a movie 
and TV market, two awards 
shows and dozens of panels and 
business meetings will surely 
be enervating. Eecharge at Adrift, 
a new eatery that opened this 
year at the festival hub, the Marina 
Bay Sands. Recently ranked 
one of the top 10 interior designs 
at the 2015 Inside World Festival 
of Interiors, the space is modeled 
after a traditional Japanese 
izakaya bistro and was designed 
by one of Los Angeles’ own, chef 
David Myers. fUB 
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ASIA TV FORUMS market'" 


SINGAPORE PAVILION 


BOOTH E08. HOB 


Discover a bigger and more exciting Singapore showcase. Immerse yourself in more 
than 1,000 hours of TV, animation and film content from over 60 Singapore exhibitors. 


Marina Bay Sands, Singapore 
2 - 4 Dec 2015 


Preview upcoming mode-in-Singopore content at Sneak Peeks, meet content creators 
and distributors at exclusive Business Matching sessions, and be the first to find out 
latest announcements, deals and partnership opportunities at the Singapore Pavilion. 


BEFORE THE FALL 

Film I Thriller 



ADVENT MEDIA GROUP 

justindeimen@gmail.com 
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MM2 ENTERTAINMENT 

simweebcK>n@mm2entertainment.com 


SUPERMODELME SIRENS 

TV I Reality 


SUPER MODEL AC 
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TV SERIES ENGLISH LANGUAGE 
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REFINERY MEDIA 

info@refinery-media.com 


THE VIOUN 

Animated Short Film | Drama 



ROBOT PLAYGROUND MEDIA 

ervin@robotplaygroundmedia.com 


LONG LONG TIME AGO 

Film I Drama 



MM2 ENTERTAINMENT 
simweeboon@mm2entertainment.com 

CRESCENDO 

TV I Drama 



WAWA PICTURES 

vanda@wawapictures.com. sg 



Asia TV Forum & Market 
and ScreenSingapore are events of 
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THE NEXT 
WAVE OF 
GLOBAL TV 
IS HERE 

As foreign shows go mainstream, 
the International Emmys 
shine a light on Latin America, 
the Middle East and Africa 

By Scott Roxborough 



S INCE THEIR LAUNCH IN 1973 TO HONOR 
the best in small-screen entertainment from 
outside the U.S., the International Emmys 
have been the gold standard for global TV, 
consistently ahead of the curve on worldwide 
viewing trends. Indeed, they predicted the boom 
in U.K. drama well before Downton Abbey took 
over PBS (not to mention Wolf Halt), honored 
Israeli talent before Homeland made it cool and 
praised Nordic noir when few stateside viewers 
had heard of The Killing and Detective Chief 
Inspector Sarah Lund. 

But this is 2015, and America finally has 
read the memo on foreign TV. Downton Abbey 
draws as many as 10 million viewers an episode, 
and Netflix’s Colombian drug drama Narcos, 
Germany’s spy thriller Deutschland 83, France’s 
zombie chiller The Returned and the BBC 
sci-fi series Orphan Black are cult favorites with 
slavishly devoted U.S. fans. 

However, if you’re one of those global 
TV addicts, don’t expect to find your 
favorite foreign show among this year’s 
International Emmy nominees. 

(Although not nominated, Downton 
Abbey creator Julian Fellowes will receive the 
ceremony’s lifetime achievement prize, the 
Founders Award.) 

After preaching the gospel of global TV for 


decades to a nonbelieving U.S. audi- 
ence, the International Emmys find 
themselves in the strange position of 
the missionary who has few heathens 
left to convert. They seem a victim of 
their own success. 

“Well, I haven’t felt victimized,” says 
Bruce Paisner, president and CEO of 
the International Academy of Television 
Arts & Sciences, which nominates and 
awards the International Emmys. “But 
it’s absolutely right that something 
we have believed for years would hap- 
pen is happening: that much more 
money is flowing into television around 
the world, the programs are getting 
better, and some of it is beginning to play on 
U.S. television.” 

Why aren’t the shows you’ve heard of 
(and binge-watched) competing 
for International Emmys The 
International Academy of Television 
Arts & Sciences does not reveal 
details about submissions, but one 
theory is that increasingly the 
international Emmys are finding themselves 
in competition with their big brother, the 
U.S. Primetime awards. 

The academy has been mum on the subject. 


but we do know that while there still 
are several British nominees this 
year — notably Rafe Spall for his turn 
as a tortured criminal on the dysto- 
pian anthology series Black Mirror and 
Sheridan Smith as the late Brit enter- 
tainer Cilia Black in the ITV miniseries 
Cilia — the International Emmys 
remain a cosmopolitan affair, explor- 
ing new global TV hotspots not yet 
colonized by the U.S. networks. Those 
include Brazil, which received five nom- 
inations including two for HBO Latin 
America’s Psy, a drama that revolves 
around a psychiatrist and his troubled 
patients; Turkey, which picked up a 
best actor nom for Engin Akyurek of the cop 
actioner Black Money Love; and oft-neglected 
Africa, represented with three noms includ- 
ing best comedy for the South African political 
satire Puppet Nation ZA and best telenovela 
for Jikulumessu, a serial drama from Angola. 

“There’s been a real balancing out in terms 
of nations represented,” says Paisner. “Look at 
Brazil or Argentina or Germany or even the 
[United Arab] Emirates: There’s a real commit- 
ment to national television in these areas now. 
This is truly the era of international television, 
and we are the people to showcase it.” BZZ3 


INTERNATIONAL 

E MMY S 

NOV. 23 

NEW YORK CITY 



DICTATORSHIP VS. A BAD REVIEW 

Bassem Youssef on the pressures 
of hosting the International Emmys 
and life as ‘Egypt’s Jon Stewart’ 

Compared to facing 
down authoritarian gov- 
ernments, as you did 
on your Egyptian satire 
show Al-Bernameg, 
hosting the International 



Emmys must seem like a breeze. 

Being in the face of a dicta- 
torship can cost me my show, 
my freedom of expression 
or, in a worst-case scenario, 
my freedom. But sucking 
at the Emmys will give me 
bad reviews at The Hollywood 
Reporter. I can’t handle 
that — this is definitely my 
worst nightmare. 


What, if anything, do you find 
funny about the current situa- 
tion in the Middle East? 

The whole thing is a farce. 
We, as Middle Eastern, seem 
to be cursed. It is not going 
well for us there, and it seems 
it won’t be going well for 
us where we are escaping to 
— it seems the planet doesn’t 
want us anymore. Many don’t 


know if they should stay 
or leave because either way 
they are doomed. Now, on 
a lighter note ... well, there 
isn’t any. 

Jon Stewart was the inspira- 
tion for your show. Any advice 
on what he should do with his 
newfound spare time? 

Hire me. 
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/ don’t feel like wearing a smile today 
J ean’t stand to see these people we love in pain 
Jf only you eould eome baek to dry our tears 
. . . no, J ean ’t start thinking like that, J know / gotta 


Cive stronger, laugh longer, breathe deeper than J ever have before 

Be prouder, sing louder, try harder 

And love the people here with me a 


Can you hear me? Are you there? 

Z)o J tell it to the sky or write it on a page? 

J wish you eould tell me, J wish we eould know 
What you would say to us if we eould only hear 
Knowing you, it would probably be . . . 


A9kk Zn 

09/29/91 -nli9-2014 


u 


‘Cive Stronger” 


Can you feel us from where you are right now? 

J hope you know that we miss you. that we love you 
that there ’s an empty spaee in our world 
J hope you blow you brought us so mueh joy 
just by being you 

you see, J ean’t seem to put on your smile today 
and J ean’t stand to see these people we love in pain 
J feel so powerless; there’s nothing J ean do, other tham 


Cive stronger, laugh longer, breathe deeper than J ever have before 
Be prouder, sing louder, try harder 
And love the people here with me 


Can you see me from where you are right now? 

Are you watehing when J find myself drifting away 
then suddenly snapping baek again 
/ ask them, yet again, to repeat what they just said 
‘eause all that J ean think about is you 




Cive stronger, laugh longer, breathe deeper than J ever have before 
be prouder, sing louder, try harder 
Md you 'd tell me to love the ones you had to leave behind , . . 


Music and Lyrics by Jeremy Moll Video Production by Kylor Melton Portrait by Parker Stevenson 

Please visit NickTrela.com for photos and video 
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THE GOTHAM 
AWARDS GO 
OEYOND FILM 

By recognizing cutting-edge series 
like Transparent, the indie movie fete 
brings TV under its tent By Hilary Lewis 

F or the past 24 years, the gotham 
Independent Film Awards, true to its name, 
has celebrated indie film, but this year, as 
it marks its 26th anniversary, the New York- 
based awards ceremony, which will be held 
Nov. 30, is doing something new — opening its 
doors to honoring both serialized television 
and web content. 

The Independent Filmmaker Project, which 
presents the Gothams, annormced in September 
that it had decided to add two “Breakthrough 
Series” prizes for continuing or limited longform 
programming (whose episodes run 30 min- 
utes or longer) and for shortform programming 
(which consists of more than five episodes, 
with the majority running less than 20 minutes). 
Nominees in the longform category consist 
of the acclaimed new series Jane the Virgin, 
Mr. Robot, Transparent, Unbreakable Kimmy 
Schmidt and UnREAL. 

The new categories reflect a growing 
awareness that independent film “is not 
just happening in film anymore,” says IFP 
executive director Joana Vicente. “So many of 
the filmmakers that we support are really mov- 
ing very fluidly between TV and the web,” she 
adds, citing as an example David Fincher’s work 
on Netflix’s House of Cards. 

“It is our 26th anniversary, and I think with 
any big anniversary, you kind of look back and 
look forward, like, ‘What is the future?’ and 
‘Where are we now?’ and ‘Are we still relevant?’ 
and ‘How can we really continue with our 
mission and our mandate to bring attention and 
awareness to independent film?’ ” says Vicente 
of the decision to venture into a new category. 
“It just felt like a good reflection of where 
the independent filmmaking community is.” 
To decide exactly which series to shine its 




Gotham nominees, 
clockwise from 
top left: Jane the Virgin, 
Unbreakable Kimmy 
Schmidt, Transparent, 
UnREAL and Mr. Robot 


spotlight on, IFP used criteria similar to the 
guidelines it uses to determine its film nomi 
nees. The rules state that the series “should 
be realized with an economy of means, and 
characterized by innovation, risk-taking, 
creative freedom and vision and the 
introduction of new voices and non- 
traditional subject matter that enrich 
the landscape or push the boundaries 
of ‘television.’ ” In 2006, the Gothams 
were criticized for nominating the 
$90 million-budgeted The Departed but 
since have stuck more to the lower-budgeted 
end of the film world. And, as they surveyed 
the current television scene, that meant a lav- 
ish show like HBO’s Game of Thrones wouldn’t 


GOTHAM 

AWARDS 

NOV. 30 
CIPRIANI 
WALL STREET 
NEW YORK 


TRIBUTES 


STEVE GOLIN 

Producer 
His two films this 
year: Spotlight and 
The Revenant. 


HELEN MIRREN 

Actress 
Her latest films 
are Woman in Gold 
and Trumbo. 


TODD HAYNES 

Director 
His period love 
story Carol is just 
hitting theaters. 


ROBERT REDFORD 

Actor 
He stars 
as Dan Rather 
in Truth. 


be eligible, even though it might meet some of 
the category’s other criteria. 

The IFP also added another requirement, 
restricting the field to series that premiered 
between Sept. 1, 2014, and Aug. 31, 2016. Vicente 
says honoring new shows, rather than 
considering established programs, sim- 
ply reflects the way the Gothams 
treat films, where the focus always has 
been on movies released during a given 
year. The Gothams’ focus on new pro- 
gramming, Vicente notes, will prevent 
the same shows from being nominated year after 
year — as they sometimes are at the Emmys. 

Have the indie-minded Gothams become part 
of a trend? The more mainstream Broadcast 
Film Critics Association’s Critics’ Choice Awards 
are combining their film and TV awards for 
the first time at their January ceremony. And 
the Golden Globes and many guild ceremo- 
nies also now honor TV alongside film during 
the weeks leading up to the Oscars. 

Says Vicente, “We’re going to try to evolve with 
storytellers to honor their work however they’re 
doing it. It’s a living thing. It’s not like we have 
an agenda. This feels right for the time and for 
our members and for independent film.” EiZZ3 
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8 Decades of The Hollywood Reporter 

The most glamorous and memorable moments from a storied history 



Rowlands and 
Quinn in NBC’s 
An Early Frost. 


“Don’t you know there’s 
nothing you could do that would 
make me stop loving you?” 


ROWLANDS, recounting her 
favorite line of dialogue from the movie 




When TV 
Tackled HIV 
in Primetime 

T he news that charlie 
Sheen is HIV-positive 
has brought the immuno- 
deficiency virus back into 
Hollywood headlines — but not with 
the same impact An Early Frost had 
in 1986. Other TV shows had addressed 
HIV, the virus that causes AIDS but is 
now not always fatal and is treatable, as 
a plotline. An episode of CBS’ Trapper 
John, M.D. devoted to the subject aired 
a week before Frost’s Nov. 11 show- 
ing. Showtime’s Brothers introduced an 
HIV-positive character in 1986, but 
Frost was the first made-for-TV movie 
with HIV/AIDS at its center. The NBC 
film focuses on a yormg Chicago lawyer 
(Aidan Quinn) who learns he has AIDS 
and goes home to Pennsylvania to tell 
his parents (Gena Rowlands and Ben 
Gazzara). THR called it “a sensitive 
and powerful fictional scenario” in its 
review. “It was one of the more reward- 
ing, or most rewarding, jobs I ever 
had because of the effect it had on ele- 
vating the education about the AIDS 
epidemic,” says Quinn, now 66. “I get 
stopped on the street to this day, like 
an old woman will grab my hand and 
say it really helped her understand 
her son.” The movie was a critical and 
ratings success, but advertisers shied 
away. The late Perry Lafferty, the net- 
work’s senior vp movies, once said: “The 
first time it aired, NBC lost S600,000. 
Brandon [Tartikoff then-network pres- 
ident] decided to broadcast it again 
about six months later. That time, it 
lost $1 million.” — bill higgins 


1 The Cosby Show (NBC) , 

2 Family Ties 

• 60 Minutes (CBS) 

4 Cheers (NBC) 

» Dynasty (ABC) ...... 

• “An Early Frost" (NBC) . 

7 Golden Girls (NBC) 

Kane & Abel. Part 1 Son (CBS) 

• Dallas ^C 0 S; 

10 Miami Vice (NBC) . 


WEEK’S 
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12 
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14 

15 

IS 

17 


19 

20 


TOP 20 

Night Coon fWBC; ji 

Hostage Flight" (NBC) ......... .21 

Knots Landing (CBS) ! " 21 

Who’s the Boss? (ABC) .... . . . ’ 21. 

Facts of Life (NBC) ’ gg 

A-Team (NBC) 20 

Newhan (CBS) . 20 

Kate A Allis (CBS) . . . . . . . 20 

NFL Football (ABC) ... tg 

227 (NBC) ,9 
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1/30 
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9/32 


7/31 


The Hollywood Reporter. VoL CDXXl. No. 40 (ISSN 0018-3660; LISPS 247-580) is published weekly except for combined issues in the 2nd and 3rd week of March, the 3rd and 4th week of April, the lastweekof June, the first 2 weeks of July, the first 2 weeks of Sept. .the last week ofOct.. the 1st week of Nov. and the last 
2weeksof Dec., with 13 special issues: Feb (1). June (3). Aug. (3), Oct. (1), Nov. (3), and Dec. (2) by Prometheus Global Media LLC,5700 Wilshire Blvd., 5th floor, Los Angeles CA 90036. Subscription rates: Weekly print only. $199; weekly print and online, including daily edition PDF only. $249; online only. $199; digital 
replica of weekly print. $199. Single copies. $5.99. Periodical Postage paid at Los Angeles. CA and additional mailing offices. POSTMASTER: Send all UAAtoCFS. Non-Postaland Military Facilities send address changes to The Hollywood Reporter. P.O. Box125. Congers. NY 10920-0125. Under Canadian Publication Mail 
Agreement No. 41450540 return undeliverable Canadian addresses to MSI. PO BOX 2600, Mississauga, On L4T OA8. Direct all other correspondence to The Hollywood Reporter, 5700 Wilshire Blvd., 5th Floor. Los Angeles, CA 90036. Prometheus Global Media, LLC: Vice President. Human Resources; Angela Vitacco. 
Advertising/Editorial Reprints; Reprints of editorial or ads can be used as effective marketing tools. For details, please contact Wright’s Media; (877) 652-5295ore-mailatpgm@wrightsmedia.com. Permission; Looking for a one-time use of our content, as afull article, excerpt or chart? Please contact Wright's Media, 
(877)652-5295; pgm@wrightsmedia.com. Subscription inquiries; U.S. call toll-free (866)525-2150. Outside the U.S.. call (845)267-4192. ore-mailsubscriptions@hollywoodreporter.com. Copyright ©2015 Prometheus Global Media. LLC. All rights reserved. No part of this publication maybe reproduced, stored in any 
retrieval system or transmitted, in any form or by any means — electronic, mechanical, photocopying, recording or otherwise — without the prior written permission of the publisher.THR.com PRINTED IN THE U.S. A. 


80 I THE HOLLYWOOD REPORTER | 13.04.16 


FOR 


YOUR 


CONSIDERATION 




BEST ORIGINAL SONG 

“TIL IT HAPPENS TO YOU” 

Written by Diane Warren and Lady 

Performed by 
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“A POWERFUL TRACK ” 


Bftxxsd 

“A ROCK BALLAD ABOUT THE AFTERMATH OF TRAUMA THAT EXPRESSES 
THAT SOME THINGS HAVE TO BE EXPERIENCED TO BE UNDERSTOOD.” 

‘‘'\tlmtic 

“THE POWERFUL, EMOTIONAL ‘TIL IT HAPPENS TO YOU’ 

COULD BE LADY GAGA’S MOST IMPORTANT MUSIC TO DATE.” 


“A SWEEPING AND INTENSELY POWERFUL NUMBER ” 

CbS 


THE 

HUNTING 
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2016 GLE350 4MATIC® shown in Palladium Silver metallic paint with optional equipment. Vehicle will not stop itself in every condition. Please refer to the operating manual for details on Brake Assist safety systems. Vehicle available late summer 2015. ©2015 Mercedes-Benz USA, LLC 

For more information, cail 1-800-FOR-MERCEDES, or visit MBUSA.com. 


Introducing the all-new GLE. 
Where brains meet brawn. 


The all-new GLE has been put through some of the most rigorous testing in the industry. It has the 
ability to brake by itself, park itself and help you steer. The Intelligent Drive system will warn you of 
danger from almost any angle, vehicles in your blind spot and stopped traffic up ahead. The GLE is 
more than a luxury SUV-it’s one of the most intelligent SUVs we’ve ever made. Visit MBUSA.com/GLE 


Mercedes-Benz 


The best or nothing. 


